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Abstract:

Blogging has become a global mass phenomenon withrantly estimated total
number of 70 million registered weblogs worldwidgne development of free blog
software has tremendously lowered the barriersrfass amateur publishing. This study
seeks to investigate the blogging phenomenon. qUas refer to blogging as a
collaborative form of navel gazing with little useanyone but the self-important author.
Others consider blogging an upcoming democratic smasvement of citizen
involvement that has the potential to create a megalitarian form of mass
communication. This study comes to the concludhen the average blogger is motivated
to blog by less spectacular and rather mundanalsmasons. As a matter of fact the
analysis has often suggested the existence oflg@arddetween blogging and offline
forms of social interaction. Most of the recentcdission about blogging is focused on
the so-called “A-list”. The A-list is a common terused to refer to the most popular
weblogs. However the overwhelming majority of bl@ge written by the average citizen.
From the recently estimated 70 million weblogs waitle only very few make it on the
A-list. It is the private journal blog that represe the essential backbone of the
blogosphere. This thesis seeks to illuminate thestion of why people maintain
weblogs. It is thereby focused on less frequeniyytad weblogs written by average
citizens in journal style. Concerning methodologystthesis employs a qualitative
research approach based upon online interviewsatbig conducted in German speaking
countries. Both primary research and secondarnareavere used in order to illuminate
the research subject. The former type of researemibodied by eight qualitative online
interviews while the latter type is representedthy technical literature. The results of
the interviews were analyzed in the context of likerature research’s findings. The
analysis brought to light that bloggers are neitbelf-important narcissists nor does
blogging represent a global movement of democsaitexpression. Rather blogging is
motivated by diverse social motives that are ratmeindane and unspectacular. For
instance, some bloggers used their blogs for emaitticelieve while others engaged with
blogging to meet new friends or to work on issudsidentity. Most of the time
community feelings were only described as relevantases where the blogger was
interacting with his or her “community*.
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Summary

In general one can currently find two major permays concerning blogging: at its
best blogging represents a global mass movememtenfocratic self-expression thereby
introducing an egalitarian environment for mass emmication. At its worst blogging
represents a collaborative form of navel gazindnWwitle use to anyone but the self-important
author. This study seeks to investigate motivatifmmsblogging. However in this study no
evidence could be found to reinforce the assumptian blogging represents an upcoming
movement of communal citizen involvement. Neitheuld there be found evidence that
would justify to describe blogging as a narcissisnd self-important form of amateur
publishing with little importance to anyone but tnghor.

Although many bloggers interacted with each othe tata did not suggest the
existence of a global group identity. Blogging vedien described as an individual experience
where self-identity was not sacrificed for an ovening group identity. All the bloggers in
the sample maintained certain levels of individyalMost of the time community feelings
were only described as relevant in cases wherdltgger was interacting with his or her
“‘community“. In addition none of the informantsigéd to have any wider influence on
society. It proved that the informants had very Expectations concerning the impact of their
weblogs on society. It came to light that they Imeitintended to challenge journalism nor did
any of the statements allow to assume the existehary political ambitions. On contrary to
popular opinion, in this thesis it is assumed tlvablogs represent much more a personal
instrument of communication than a new communal adigrnative form of mass
communication. None of the informants were merebtivated to blog in order to make his
or her name on the internet. Although this study tewxealed that the bloggers were motivated
by their audience, and that blogging is about esging oneself in the light of the audience,
many participants did not seek to reach a mas®aaéi In fact the majority did not perceive
their weblog as a platform to promote their persarmgnions that “the world had been
waiting for”. In all cases blogging was motivateg tmore complex reasons. In pursuing the
guestion of what motivates people to maintain thablogs this study suggests that bloggers
— at least the ones in this sample - were motivatedomewhat more mundane, simple, and
less spectacular reasons. As a matter of factriagy/sis has often suggested the existence of
parallels between blogging and offline forms ofiabmteraction. For instance the majority of
the bloggers expressed a preference for readdrshinyahad a social relationship with. New
contacts were made on the basis of shared intevdste the communication with other
bloggers in general was very selective. In termspobacy, all of the bloggers where
concerned with issues of privacy. The relationgbiphe audience was asymmetrical in that
interactivity was only desired to limited degreddso the analysis brought to light that
blogging played a role in the process of creatitemtity.

In fact most of the recent discussion about bloggsnfocused on the so-called “A-list”.

The A-list is a common term used to refer to thesimpopular weblogs. However the
overwhelming majority of blogs are less frequentisited weblogs, written by the average
citizen in journal style. Nevertheless the priviaternal blogs represent the essential backbone
of the blogosphere. This thesis seeks to illumirthee question of why people maintain
weblogs. It is thereby focused on less frequenjted weblogs written by average citizens
in journal style. Concerning methodology this tBesinploys a qualitative research approach
based upon online interviews that were conductedé@mman-speaking countries. It also
follows a dual approach of data gathering whereitierviews were among other things
conducted against the backdrop of an extensivelitee review. The findings were analyzed
in the context of the literature research’s finding
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Introduction

Nowadays weblogs are everywhere and give milliohpemple the space to define
themselves - or at least their online selves —hag tvery own “Speaker’'s Corner”. The
development of free easy-to-use blog software teasdndously lowered the barriers for mass
amateur publishing. Technological progress andrttreasingly widespread admittance to the
internet have made it possible for many peopléhtrestheir ideas and thoughts with a global
virtual public through blogging. Thereby the blogbere is characterized by different genres
and a huge diversity of content.

Recently blogging has often been described as annipg movement of communal
citizen involvement with potentially groundbreakirgpnsequences. Blogging has been
portrayed as a powerful tool of grass-roots demaycgaving everyone a possibility to make
his or her voice heard. In the context of jourmalighe notions participatory- or citizen-
journalism have emerged. Blogging has often bederrsel to as giving way for more
egalitarian forms of mass communication therebylehging traditional journalism. In recent
times bloggers were reporting about world-shakingngs from September 910 the natural
disasters in Asia. Also in the sphere of politiosbiogs have been attributed relatively much
power and influence. In 2004 blogging was takera toew level in the American political
sphere due to the huge success of the official bldgpward Dean’s presidential campaign.

Considering the diversity of content of weblogsttisan be found today it seems
astonishing that the same term is used to coven tide In fact most of the recent discussion
about blogging is focused on the so-called “A-li§the A-list is a common term used to refer
to the most popular weblogs. However the overwhajnmajority of blogs are less frequently
visited weblogs, written by the average citizefjournal style. From the recently estimated 70
million weblogs worldwide only very few make it dhe A-list. It is the private journal blog
that represents the essential backbone of the §ihbgwe because it facilitates the networked
nature of communication. This thesis seeks to ilhate the question of why people maintain
weblogs. It is thereby focused on less frequensjted weblogs written by average citizens
in journal style. The main objective is to find owhat motivates people to publish their
thoughts on the internet which is referred to as st public medium in the history of
mankind.



1. The Field Of Research

This chapter provides a brief description of theesgch field. Besides describing the
current state of the research field this chapteo defines the research purpose. The last part
presents an overview on the structure of this ghesi

1.1Background Information on the Research Object

Blogging as a mass phenomenon is of relativelymeoggin with it's onset in the late
1990s. Weblogs have hitherto experienced rathée licademic attention. Ojala (2005:3)
notes that there is no standard definition of wgblget since the technology is in transition.
Bausch et al. (2002:7) contributes that coming uth \& definition that fits all weblogs is
difficult and problematic since weblogs™ style diodmat have evolved over time. Stauffer
(2002:6) points out that "the rules are not sestone” regarding a universally valid blog
definition. In the technical literature, one is nwath great obscurity concerning the field's
terminology. The current literature is charactatizey a lack of undisputed notions,
coherence, and precision. In the academia onerigrdly confronted with a vast diversity of
different opinions and concepts concerning weblo@bereby clear conceptual and
operational guidelines for the investigation ofdgng are yet to be developed.

1.2Research Questions at Issue

The main purpose of this thesis is to answer thestipn of why people maintain a
weblog. Based upon data gained from qualitativénenhterviews the main objective of this
thesis is to identify motivations for blogging. Thevestigation is exclusively focused on
private blogs in journal style with little authgrisince this category represents the majority of
blogs. During the course of writing relevant sulesfions emerged concerning, for instance,
the bloggers” understanding of privacy or audiemieieh will also be addressed.

1.3The Structure of the Thesis

The first part of the thesis seeks to define imgmurtexpressions and concepts of the
research object. Besides giving a definition of tietion weblog, it will also illustrate
blogging from a historic perspective. Furthermdris part provides a summary of preceding
research on the subject based upon a comprehditsiagure review. The cognitions gained
from the technical literature will be used as aotlkéical framework for this thesis. The
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second part is the methodology part which desctibesinderlying methodology and certain
specifics of online research. The third part pregicgnalytical perspectives on the subject.
Based upon qualitative online interviews and thgnawons provided by the technical
literature the analytical part seeks to illumingte question of why people maintain weblogs.

2. Defining Blogging

This chapter seeks to present expression and maakgjrinformation on the research
object. Besides providing a definition of weblo@lso explains blog-related expressions that
are necessary to understand in order to followncthese of research. The last sections of this
chapter contain blog statistics and outline thennaaeas of application.

2.1 What is a Weblog?

Certain scholars promote the idea that the notlog br weblog is no longer sufficient
to work as an umbrella term for all the subcatezggdne can find nowadays. (see for instance
Bruns and Jacobs, 2006; Halavais, 2006; Doctorowal.et2002) Bruns and Jacobs (2006)
require a more sophisticated discussion of blogaihigh specifies the genres and contexts of
use.

“In the future it is likely that we will come tspeak primarily not of blogging per se,
but of diary blogging, corporate blogging, commurbtogging, research blogging, and
many other specific sub-genres that are variatoonthe overall blogging term.” (Bruns
& Jacobs, 2006:3)

Halavais (2006) contributes that the bloggers” bigha differs so much that it is
inadequate to use the same term to cover thenTladlte is a clear need to distinguish the
range of different blogging styles used by difféergmoups and disciplines. The recent
occurrence of subgenre-specific notions like jbi&pbinson, 2006) which is an abbreviation
for a journalist blog, or kblog, which is short fkkmowledge blog, seems to affirm the need for
more diverse definitions of weblogs. However despait certain obscurity concerning the
field’s current terminology, a clear definition tife research object is necessary for this
thesis. The following paragraph seeks to definentitéon blog.

A very early and basic approach to define the weethlog is made by Winer (2002).
According to Winer weblogs ard.'./ often updated sites that point to articles wisere on
the web.”"Winer’s perception of blogs is inspired by the viarst blogs which were merely a
collection of links of the latest webpages thatlddoe found on the internet. A somewhat
more sophisticated definition is given by Bausclale{2002:7) At their core, weblogs are
pages consisting of several posts or distinct cewiknformation per page, usually arranged
in reverse chronology from the most recent poshatop of the page to the oldest post att the
bottom.” Bausch et al. approach the term weblog by desgilie format. The reverse
chronology of posts is one of the most distinctigatures of blogs concerning the format.
(Stauffer, 2002) This format has been introducedtlie simple reason that one can always
read the latest entry first. Bausch et al. (20@2¢s further that weblogs are often maintained
by one individual. Nevertheless certain weblogsvanigen by small groups of people or even
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large communities of many people. Bruns and Ja¢2086:2) define blogging.../ as the
reverse-chronological posting of individually auted entries that include the capacity to
provide hypertext links and often allow commentelasesponses from readers, /..Bfuns
and Jacobs (2006) perception of weblog contriboitthé greater picture since they mention
the individual aspect and also the medium’s intatiac Especially the latter feature is often
presented as specific to online communication.ifstance Stauffer (2002) notes in regard to
interactivity that weblogs invite active particijmat as opposed mere passive consumption of
content. Although refraining from giving a univellgavalid definition of blogging, Halavais
(2006:117-118) specifies the four core practiceblofiging: firstly, blogs rely on networked
audiences that share the practice of reading péatisites, secondly, blogging encourages
conversation, for instance, through the commenfungction, thirdly, due to easy-to-use
blogsoftware, blogging represents a low-intensittivity which does neither require much
time or money, lastly, blogs provide a transpaesmt unedited view of thinking-in-progress.
Winer (2001) also identifies four key charactedstof weblogs. According to Winer blogs
are pages that are personal, available on thengtielmutomatically published through
software, and part of a community. Halavais™ (20863 Winer’s (2001) contributions are
noteworthy in that they add the community dimensmmlogging. Blogging has often been
highlighted as a communal experience (see formest&tone, 2002; 2004; Blood, 2002) with
special emphasis on the network character. A futhecially important aspect mentioned by
Halavais (2006) and Winer (2001) is the personaiediision which is central to the view on
blogging adopted in this thesis. Accordingly Oj&2805) points out that the terms journal or
diary often are used in order to give a definitadrblog which thereby reflects the personal
nature of the blogging phenomendiin 2004, the Merriam-Webster online dictionary
declared blog the #1 Word of the Year. Its definiti‘A website that contains an online
personal journal with reflections, comments, anttofhyperlinks provided by the writer.”
(Ojala, 2005:3) Also Quiggin (2006:482) mentions gersonal aspect of bloggirig blog is
simply a personal webpage in a journal format, gssoftware that automatically puts new
entries (‘posts’) at the top of the page, and stiftd entries to archives after a specified time,
or when the number of posts becomes too large dowenient scrolling.” Additionally
Stauffer (2002:6) emphasizes the journal aspeuwtetfiogs:*/.../ a blog is a Web page that
serves as a publicly accessible personal journaldio individual. Typically updated daily,
blogs often reflect the personality of the authd@tauffer’s contribution is important in that it
stresses the up-to-dateness of blogs as well agatitghat weblogs provide personal and
subjective informationAs has become abundantly clear, the personal aspbtigging is of
tremendous importance in order to describe thedohmgphenomenon. (see also for instance
Nardi et al., 2004a; Herring et al., 2005; Thom2806; Neuberger, 2007) However this
particular aspect will be subject to detailed déston in further chapters. As for now this
thesis follows Paul Pedley’s (2005:95) definitidmveblog:

“The Weblog (blog) is a form of online diary or tdgrly updated journal which can
take a number of forms that tend to have a numbeharacteristics in common, such
as: being set up to display blog postings in reasetgonological order or with their
content arranged by subject; being updated regulath new material; and providing a
personal viewpoint. A major attraction of Weblogs their relative ease of
construction/updating and the lack of the needafor special skills in web design or of
HTML coding; “

Pedley’s definition matches the underlying perceptf weblog of this thesis since he
combines the typical format-related features with personal journal aspect. Nevertheless
Pedley’'s definition needs to be slightly adjustetbiugh adding that the posts, although



primarily textual, nowadays often contain photadewe streams, or other multimedia content.
(Schiano et al., 2004)

2.2 Blog related Expressions

Besides the notion (web)blog there are a couplelated expressions that one has to
define in the investigation of weblogs. The termgols also frequently used as a verb in order
to describe the process of writing a blog. Thisften referred to as blogging. The written
message is often called post while posting is aled similar to blogging. The author of a
blog is commonly referred to as blogger while biggeere is used in order to describe the
total universe of weblogs. (Westner, 2004)

2.3 Blogging Statistics

If one wants to give the global total amount of legls one has to rely on rough
estimations. According to Neuberger et al. (200@) reports of Dave Sifry called “The State
of the Blogosphere” represent one of the most ldissources. Since 2004 Dave Sifry
evaluates the total number of weblogs based upertrtkings of the blog search engine
Technorati Technoratiis currently the biggest weblog search enginehm world closely
followed by the blog search service provided by @eoOn Dave Sifry’s page the latest
numbers concerning the blogosphere date back td 2007. In April 2007 Dave Sifry
estimates the global amount of blogs to 70 millid®0,000 new weblogs are being created
every day which corresponds to 1,4 blogs beingtedeavery second of every day. The
following table illustrates Sifry’s estimation. {i§i 2007)
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Thereby so-called “sblogs” — spam blogs that areeityemaintained, for instance, to
manipulate search engine results and that oneiednrf huge numbers — are excluded from
the total number. Since the last report in 2008y Siotes a slight decrease in the doubling of
the size of the blogosphere. From the second quarg904 to the second quarter in 2006 the
total number of weblogs doubled every five to sewsonths. (Neuberger et al., 2007:97)
According to Sifry the decrease in the doublingh## size of the blogosphere is due to the
law of the large number. According to Sifry thisams that it takes more growth to double,
for instance, from 35 million to 70 million blogkéan it takes to double from 5 million blogs
to 10 million blogs. (Sifry, 2007)

Concerning how many blogs are actively maintairg&fty (2007) does not provide any
numbers for the year 2007. In particular regarthie aspect the latest number dates back to
october 2006 where 55 procent of all blogs werévelgt maintained. Actively maintained
means that they were at least updated once dummgteceding three months. Also Sifry
describes a slowing in growth in the rate of ptiség are made daily. In April 2007 the daily
rate of postings was at 1,5 million. However Sifigtes that there are spikes in blog posting
during extraordinary events and times of signiftcarld crisis as can be seen in the next
table. (Sifry, 2007)
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|

In terms of language Sifry (2007) notes that Jagans currently on the top position

with 37 procent of all posts being written in Jagsen English is with 36 procent the second
most common language followed by Chinese and Haliche latter is noteworthy since it
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2.4 The main Areas of Application

Outlining the main areas of application of weblag® difficult endeavor due to the
vast diversity of content and different contextsusle. Today’s blogosphere is primarily
characterized by diversity. As Doctorow et al. (2(&) point out:

“Creating a taxonomy of the blogiverse is a frigfietask. There’s no good, central
directory of blogs that puts each one in its owgepnhole, because even the most
topical blogger will stray from the subject frormg to time to celebrate some personal
victory or warn his readers off a terrible movie.”

The following paragraph seeks to explain the maieas of weblog application
according to the technical literature. One ared tas often been mentioned in the blog
discussion is journalism. In the context of joursial one often speaks about citizen or
participatory journalism. News and filter blogs bdweng been discussed and the relationship
between journalism and blogging is usually portcagie either complementary (Neuberger et
al., 2007) or competitive (Blood, 2002; Klein andrBtein, 2005; Stone, 2004). Blogs have
been discussed as a new form of journalism whicphasize personalization and audience
participation in content creation. (Wall, 2005; Rwwon, 2006) Additionally in the field of
politics weblogs have lately experienced much &tten Especially in the USA weblogs are
considered having a certain democratizing funciiothat they give voice to everyone. Since
groundbreaking events, such as, the blog suppogtedtion campaign of presidential
candidate Howard Dean or the popular weblogs omtirein Iraq, weblogs are considered as
having political influence. (Klein and Burstein, @) Coenen, 2005; Abhold & Heltsche,
2006) In the meantime also in Europe the politisBllbence of weblogs has been recognized.
Furthermore weblogs are often to be found in tleédfiof education and knowledge. For
instance Halavais (2006) describes blogging as rameasingly important tool in the
academia. In her dissertation Ekstrand (2006) dw=srthe common use of weblogs in
libraries. Knallgrau (2003) contributes that blags be utilized as an easy-to-use publishing
platform for the support of teaching. In additionsimess is an important field of weblog
application. Here, blogs are often mention in thatext of knowledge management. (Foley,
2002; Bausch et al.,, 2002) Also weblogs increagingbcome important in marketing,
business communication, and as a platform for erdidvertising.

Notwithstanding certain inconsistencies with regarthe range of blogging, one is met
with great accordance in the technical literatumcerning the most popular area of
application: the blog as a personal journal. (seeirfstance Blood, 2002; Bruns & Jacobs,
2006; Stone, 2002; Nardi et al., 2004a; Gumbretcht. 2004 ; Herring et al., 2005; Stauffer,
2002; Thomas, 2006) The underlying perception bfog in journal-style stems from Blood
(2002). According to her definition the contenteojournal blog reflects the internal state of
the blogger’s mind and is about his or her pers#tgnahd activities.The content of a filter
blog, on the other hand, is external and abouinfstance world events or online happenings.
Nardi et al. (2004a) focus their study on jourrtglesblogs written by ordinary people for a
small audience. The authors point out that thie @pweblog is the most common form in the
USA. In their study they describe the three mogiyter types of blogs: personal journals,
filters, and knowledge blogs. However, personafnais account for 70 percent of all blogs
and represent the great majority. A further studlyducted by Gumbrecht, Shiano, Schwartz,
and Nardi (2004) comes to similar conclusions. &a¢hors point out the main areas that
weblogs are devoted to: politics and punditry aechhical developments. Gumbrecht et al.
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(2004:1) put special emphasis on the fact thawv#s majority of all weblogs are written by
ordinary people for a rather limited audience. Bruamd Jacobs (2006) emphasize the
personal aspect of blogging. Stauffer (2002:1@sstes the journaling aspect of blogging and
contributes that blogs can be intimate, persomal,that a weblog often is about the author. In
accordance with Nardi et al. (2004a), Herring et(2004) and Scheidt (n.d.) point out that
diary weblogs are the most numerous ones on thengitt As Herring et al. (2004:6) note:

“Although filter blogs in which authors link to ammbmment on the contents of other
web sites are assumed by researchers, journaligls neembers of the blogging
community to be the prototypical blog type, thegsian our sample are overwhelmingly
of the personal journal type (70.4%), in which aushreport on their lives and inner
thoughts and feelings /--Fhis variation notwithstanding, on the whole, thegs in this
sample share a common purpose: to express therautubjective, often intimate
perspective on matters of interest to him or hethe case of most blogs, the matters of
interest concern the authors and their daily lives.

This high percentage of the journal-style bloglisttee more notable because specific
popular journal blog providers such bieJournal.comor Diaryland.comwere excluded
from the sample in the study of Herring et al. @00rhe above illustrated findings are of
crucial importance to this thesis since they suppand justify the focus on personal journal-
style weblogs.

3. A Historic Overview

The exact moment when blogging began is debatainlee sthe format was not
consciously invented. (Bausch et al., 2002) Rath&rgging underwent several phases of
evolution until it finally reached today’s poputsri One thing that is clearly determined,
however, is the invention of the program “WorldWideb” by Tim Berners-Lee in the
summer of 1991. In the technical literature ond finld currents who consider Berners-Lee
the inventor of the weblog. (see for instance St2f@2; Stone 2004; Bausch et al., 2002;
Winer, 2002) Initially Tim Berners-Lee worked omreethod to allow people to work together
through combining their knowledge in a “"web’. Halimed his idea through the application of
hypertext documents which he started to link toheather. Tim continued to work on the
design of the web and also coordinated feedbacak fie users. These practices of linking,
coordinating feedback, and writing are often coaed essential to blogging which then has
existed since the beginning of the internet. Sdvehmlars describe Berners-Lee as the
founding father of the weblog because they view dbecept of blogging as rooted in the
intensions of the web itself. (Stone, 2002: 4) Ehesrrents see the first weblog in the very
first web page.

“He called his project “WorldWideWeb”. It is vitdhat we take note of the fact that

Berners-Lee envisioned a system that was equed peatiable and writable — the latter
part of his genius was essentially forgotten uslbgging came along.” (Stone, 2004:12)
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3.1 The Early Weblogs

During the early 1990s one could only find very feites of the type that are today
identified as weblogs. These original weblogs obpages were merely maintained by the
real internet enthusiasts since it required sulisfaR TML-coding skills. According to
Rebecca Blood (2002) blogging as we know it todayndt start before 1999. (see also Stone
2002, 2004; Bausch et al., 2002) Biz Stone (200dhtions two blog pioneers: Dave Winer
and Justin Hall. Both are also mentioned by Bawtcl. (2002). These two early blogs were
mostly a collection of links. Bausch et al. pointt ¢hat Justin Hall was among the first to
introduce the journal character. Already in 1994 oould find short stories about his life and
travels on his page. Dave Winer, CEO of UserLanfiwioe, started his site “Scripting
News” in 1997. On his frequently updated site Wikept track of interesting Web sites and
devoted the site to short entries and links. Inso@e year Jorn Barger started a site on which
he collected links. Later he started writing a ylits complement the links and eventually
coined the term weblog. (Bausch et al., 2002) gard to who created the notion weblog one
is met with contradictory information in the tectwali literature. While Bausch et al. (2002)
refers to Jorn Barger, Blood (2002), Doctorow et(2002), and Stone (2002) mention Peter
Merholz. According to the latter three authors P&terholz introduced the term “wee-blog”
which was eventually shortened to “blog”. Subsedyehe author of a blog was referred to
as “blogger” (Blood, 2002; Doctorow et al., 200R).1999 online editor Jesse James Garrett
published a list with all known weblogs on a sitdled CamWorld. As other people writing
weblogs began to send him their URLs, Garrett éistadal an extensive list of weblogs. In the
beginning of 1999 one could find 23 known weblogsthis list. The existence of a central
bloglist facilitated the emergence of a communitiie community consisted of people who
would read all the entries on CamWorld which wassiade due to the manageable amount of
weblogs. (Blood, 2002; Stone, 2002)

3.2 Weblogs and the Filtering Function

As mentioned in the preceding paragraph the eadplogs were link driven sites.
Typically each site contained a mix of commentéinks, and personal thoughts and essays.
The editors provided links to current news articdsswell as to little known areas of the
internet. In general the links were always conriétepersonal commentary. As the number
of weblogs grew, authors with expertise in a carti@éld would increasingly evaluate the
accuracy of linked articles. Often they would adtbimation or present a different point of
view from the one promoted by the linked articl&ae$e comments were often characterized
by a certain irreverence or even by a sarcastie. tona way these weblogs fulfilled a certain
consulting function in that they often guided tkeader through the overwhelming amount of
information on the web. As Blood (2002:8) contrisit

“These weblogs provide a valuable filtering funatitor their readers. The Web has
been, in effect, pre-surfed for them. Out of theriay webpages slung through
cyberspace, weblog editors pick out the most miogghing, the most stupid, the most
compelling.”
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Also Bausch et al. (2002) mentions the filter fumctof the early weblogs and
acknowledges that the creation of a site for theduskve purpose of directing visitors to other
sites was a new and ground breaking concept. lordance with Bausch et al. (2002) and
Blood (2002), Stone (2002) stresses the filterungcfion of the early weblogs and describes
them as “media-filters”. Furthermore Stone (2002tefers to the early bloggers as guides to
the internet who often had a specific area of eigeer

3.3 Easy-to-Use Tools and the Breakthrough of Blogg

Towards the very end of the 1990s the phenomenogghig as we know it today
started. Due to the development of blog softwamstéhat made it possible to maintain a
weblog without having HTML skills, weblogs becameaidable to the broad massée#n
1999, blogging really happened(Stone, 2004: 38) Concerning the starting pointnafss
blogging the technical literature is characteribgdgreat consensus. As Bausch et al. (2002:
10) puts it:“A big bang of sorts in 1999, when tools were pdiglireleased to automate and
enable anyone to easily create a weblo@ée also Blood, 2002; Stauffer, 2002; Stone, 2002
As mentioned previously, before 1999 blogging reegiiHTML skills which represented a
significant technical barrier to many users. Thassvabout to change in July of 1999 when
Pitas the first blogging tool, was releasdditas were the first to offer people to sign up for
an account and create a weblog which is at no ehlaogted at the company’s website. The
weblogs offered byitas feature several automated parts such as autooraaion of links
and automatic archiving where older posts autorallifiget moved to an archive. Ritas
weblog also provides a very simple posting pagerevtige user has the possibility to add a
title, the URL, and descriptions for each postalmust 199%yra Labsreleased the first
version of Blogger which offered similar features as tRétas tool. However, contrary to
Pitas Bloggerinitially only worked with already existing webpesgy Blogger facilitated the
programming, maintaining, and archieving of webilgigrmation by providing a service on a
central server which was accessible from anywhere.

“With the tools available through Pitas and Bloggan explosion in the number of
people maintaining weblogs took place. The numkeweblog authors grew from

several dozen to hundreds and then thousands witbinths of these tools release.”
(Bausch et al., 2002: 11)

BesidesPitas andBloggerone can find similar early tools of blogging swedManila
which was launched byserLand SoftwareLiveJournal Velocinews and Groksoup All
these new blogging tools had in common that thewided automatic weblog posting and
offered free of charge hosting. In the year 20@0gbcond generation of blogging tools such
as Greymatterwas released. On contrary to it's predeces$dmsymatterfeatured a good
number of new functions and was also installedroown server. The latter feature was very
effective in order to avoid traffic issues. (Bausttal., 2002; Stone, 2002, 2004, Blood, 2002)

3.4 From the Filtering to the Journal Function

With the increasingly widespread access to webtbgsvery nature of blogging began
to change. While the early blogs provided significlter function the new wave of weblogs
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increasingly incorporated the journal aspect. Bl¢@802) noticed a shift of focus from
initially on the “Web-at-large” to a “short-form gonal” which she ascribes to the broad
availability of easy-to-use blog tools:

“It is this free-form interface combined with abst ease of use which has, in my
opinion, done more to impel the shift from thediikstyle weblog to journal-style blog

than any other factor. And there has been a Seéftrching for a filter-style weblog by

clicking through the thousands of weblogs listedvablogs.com, the Eatonweb Portal,
or Blogger Directory can be a Sisyphean task.” ¢8ld2002: 11)

These new blogs were often updated several tintey @nd represented a record of the
blogger’s personal thoughts. Often bloggers wouitevabout experiences of their everyday
lives and would start to link and communicate wather journal blogs. Also Stone (2002)
describes a change in the basic characteristiegebfogs due the occurrence free of charge
blog tools. Stone describes a growing number ofisifawho strengthened the community.
According to Blood (2002) especially newcomers he blogging scene were increasingly
attracted to the journal-style blog.

3.5 The two Historic Strands of Blogging

In his dissertation Westner (2004) describes twansis in regard to the historic
evolution of blogging. The one strand is represgttg Rebecca Blood (2000) and illustrates
the history of blogs in the context of the develemmnof web publishing tools. The second
strand is represented by Winer (2002) whose arficlisues a content based definition of
blogs.

As mentioned in the preceding paragraph, Blood Z2@@scribes the onset of the blog
phenomenon as tightly related to the developmentlodg tools such aBlogger.comand
Pitas.com The development of easy-to-use tools initiated tmain aspects. On the one hand,
the total number of blogs increased tremendoustytdithe blog services which made online
publishing easy. On the other hand, Blood descrtbas blogs in journal style started to
outweigh link driven blogs. In the opinion of Blgothe success of blogs is due to the
development of publishing tools since it extendezluser group.

Winer (2002) on the other hand introduces a corttased perception of the history of
blogs. According to Winer Tim Berners-Lee first wabe was also the first blog. On his site
Berners-Lee collected links to other pages andegosttem chronologically. In 1993 the
NCSA (National Center for Supercomputing Applica8p adopted Berners-Lee’s concept
and launched a “What's new” page where they catecew sites available on the internet.
After 1993 Netscape started a “What’s new” page @mode and more people slowly but
steady started their blogs based on the same cor@epontrary to Blood (2000), Winer's
(2002) perception is influenced by the content stnacture of blogs. (Westner, 2004)
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4. Limited Interactivity of Interactive Online Medi

Interactivity is often considered the key featufetlee new online media. Moreover
interactivity is often described as a central featof blogging since it facilitates the
communal side of blogging. Also the commenting fiorc allows for immediate feedback
and critique and represents one of blogging’s cherniatic interactive features. (see for
instance Stone, 2002; Blood, 2002; Hodkinson, 200&mson, 2006) Initially the term
interactivity was introduced by WWW inventor Tim iBers-Lee in his bookVeaving the
Web. (Bruns & Jacobs, 2006) Since interactivity playsimportant role in this thesis it
appears necessary to define the notion interagtiviih her study Chung (2007:45)
distinguishes between two forms of interactivityunian interactivity and medium
interactivity respectively user-to-user or usertedium interactivity. Human interactivity is
closer to real interpersonal face-to-face commuiunaand is performed by two or more
users through channels such as message boardsabriaks. Medium interactivity, on the
other side is interactive communication between tiser and technology, for instance,
through using hyperlinks. Concerning blogging b&dhms of interactivity are of crucial
importance. Human interactivity can be seen inttaseof blogging such as the commenting
function or the email contact feature. Furthermgmeceding research on blogging
contributed that blog communication often gets medésl through other channels such as
instant messaging or mobile phones. Medium intesiagton the other hand is often referred
to as being significant through the practice dkilng blogs to each other.

In the context of communication research the useatefactive features on the internet
is presented as potentially paradigm shifting. irtternet is often described as challenging
mass media’s traditional one-sided flow of commaitidn through interactive features that
allow for bi- or even multi-directional communica. (Chung, 2007) However while
enthusiasts often envision the rise of a new egaih and dialogic mass communication,
technology is always embedded in sociocultural loigies. The later most likely has the
potential to inhibit real interactivity.

4.1 Blogs and Interactivity

Blogs are among other things interactive becausg tiffer the possibility for the
reader to leave a comment. Therefore Nardi et 2004a) put special emphasis on the
investigation of interactivity in their study. Hower the authors found out that the
participating bloggers - although in general vemnwaee of their audience - desired
interactivity only to a very limited extend. Modbggers tried to keep a certain distance to
their audience and appreciated interactivity ag librwas controlled and in small amounts.
“They seemed to be holding their readers at arrefggth.” (Nardi et al., 2004a: 228) Also
Gumbrecht et al. (2004: 46) came to a similar te8Blogs can be characterized as having
limited interactivity.” Additionally the quantitative content analysis doated by Herring et
al. (2005) suggests that the extent to which webbrg interactive often is exaggerated.
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4.2 The Blogger’s Relationship to the Audience

Nardi et al. (2004a) describe the blogger's retstiip to their audience as
asymmetrical in that bloggers wanted to have reabet they did not necessarily felt the
desire to interact with them greatly. One partinipdor instance, acknowledged the civility
of weblogs and the fact that one does not havemeontunicate directly with someone else.
According to this informant, the civility would seeto stem from the fact that weblogs are a
less interactive medium compared to, for exampistant message systems where rage and
cursing were more common. Many bloggers apprecititatithe audience has only limited
comment facilities on most weblogs. It was alsorapjated by many that one had to be less
responsive than in emails, face to face commumicator on the phone. Accordingly
Gumbrecht et al. (2004: 46) contribut8loggers value that they can post and share their
thoughts without the intensive feedback associatgd other forms of communication.”
Nardi et al. (2004a) continue with pointing outtttemments from the audience are very
subservient to the post on many weblogs. This & tduthe fact that they are typically not
immediately visible but must be opened up. In illnating to the audiences” responsiveness
the authors refer to the quantitative study on ldomments by Herring et al. (2005) which
showed that the average number of comments onichudivblogs was zero. This information
gets confirmed by Gumbrecht et al. (2004) who r&dethe same study in their investigation.
In the study of Nardi et al. (2004a) most infornsastated that they would most commonly
receive feedback regarding their weblog througleottiannels, for instance, through face to
face communication or chatting. Feedback througlerothannels than the weblog was often
experienced as less intense and emotional. This maisly due to the fact that it was
received delayed which diminished the immediacy imteraction. In explaining this
phenomenon Nardi et al. follow Clark and Brennanowdontributed that emotion gets
tempered through a lack of relevance to the cusgnation. Moreover some bloggers even
made use of the limited interactivity through sayihings that they otherwise would not dare
to say. In many cases bloggers hid behind theidagshin order to avoid direct face to face
communication. Nardi et al. (2004a: 228) speaksefif-attributed cowardicewhich was
perceiveable in the case of some participants. Mdoggers preferred to write about certain
topics they felt unconfortable about instead ofite to their personal environment. Others
pointed out that they liked the fact that one deeshave to deal with interruptions in the
flow of communication. Writing a post was oftenaetd to as a monologue or a measure to
express oneself freely without disturbance.

“For our bloggers, the blog was almost a kind asgrve, a refuge from the intense
interaction of other forms of communication. /-h/ our sample, bloggers wanted to
express themselves without the “threat” of immexdi@edback. When feedback came,
it was often in other media, after time had pagsedBloggers engaged their audience
but found ways to control interaction so that isvilafrequent and less emotional, more
reflective, than in other interactive media or féaoéace communication.” (Nardi et al.,

2004a: 228)

4.3 Limited Interactivity in other Online Media

The study of Neuberger et al. (2007) attemptsItoninate the relationship between
blogs and journalism and also seeks to summarieectine findings of international blog
research which has been conducted till this daybeger et al. reveal similar cognitions
concerning audience and interactivity. In regardatmlience and interactivity the authors

17



contribute that contrary to popular opinion bloggeften do not write for a wider
audiencélt has further become clear that only a few bloggseek to reach a mass
audience.” * (Neuberger et al., 2007:110) With reference tolag bstudy which was
conducted by the authors in German speaking casntheuberger et al. point out that only
one third of their informants seeked to reach raiérinet users. A similar study which was
conducted in the USA came to the conclusion thatentiwan 50 percent of all bloggers wrote
their blog for no one other than themselves. White third of the informants wrote their
blog for others to read, half of the American imiants stated that their blog was merely
read by their own circle of acquaintances. Addaibn the interest to participate in
discussions in the blogosphere about relevant $opis about 25 percent. Neuberger et al.
also contribute that a considerable number of ldoggere uninterested in their audience. For
instance, only 30 percent of the bloggers evalutitenl logfiles on a regular basis in order to
keep track of their audience. (Neuberger et aD720

Another study conducted by Chung (2007) on onliesvs sites also indicates that
interactivity is only desired to a limited extemdriew forms of online communication. In the
opinion of Chung interactive features are oftensinig when it comes to online news sites
although interactivity has often been praised &®ducing an egalitarian environment for
mass communication. Chung seeks to provide exptarsatvhy interpersonal interactive
features - which could enable audience participatioften are left out by many online
journalists. According to Chung one of the mosticlilt problems for many journalists is the
loss of their traditional gate keeping functionr Fstance, nowadays one will find numerous
blogs on the internet that comment news sites bligiutheir own news. Other blogs work as
filters in that they provide an overview, for exdmpon the most important news. Certainly
journalism currently has all the possibilities tdoa more citizens to participate in
information seeking through interactive collaboseat projects on the internet. Thus
changing the current "top-down” journalistic mogteh “bottom-up” process of information
distribution. “By participating in chat forums and blogs or byeating user-generated
content, members of the news audience can playra aative role in consuming news.”
(Chung, 2007:44) However Chung reveals that mostlianerganization do not make
extensive use of the internet’s interactive featuF®r example only very few sites provide
direct email links from the story to the author.general human interactivity features are far
outnumbered by medium interactivity features sushha download of audio or video files.
Many sites were very cautious to use human interacteatures and many news producers
defined online interactivity as medium interactviChung concludes with pointing out that
there is resistance in adopting interactive feattiat allow for interpersonal communication
in the online news business. Although most of tteglpcers agreed that interactivity was an
important aspect of online news, the underlyingception of interactivity varied greatly. In
the opinion of Chung journalism undergoes an uncotable transition since the features of
the internet challenge the traditional paradigmscentralized news production. (Chung,
2007)

The cognition revealed by Neuberger et al. (200 &hung (2007) in combination
with Nardi et al. (2004a), Gumbrecht et al. (20840 Herring et al. (2005) indicate that
interaction in the blogosphere might be overest#mhatat least in regard to human
interactivity. With reference to political onlinempaigns in the USA, McQuail also points
out that the internet’s interactivity is often moade use of extensivelyl.../ campaign

! Original in German: ,Deutlich wurde ferner, dass wenige Blogger danach streben, ein Massenputliku

erreichen.”
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managers did not really want interaction which isky, problematic and burdensome.”
(McQuail, 2005:152) Interactivity certainly is aatere of blogging that appears to be worth
examining closer.

5. Traditional Media Use Theory

As mentioned above, the internet has added a newrdiion to mass communication.
Online interactive features have contested theitioadl paradigm within communication
research since interactivity allows for multi-ditiecal communication. Therefore it appears
guestionable if traditional media use theory carubkzed in the investigation of blogging
since interactivity plays an important role in tilegosphere. The following paragraph seeks
to give a brief overview on traditional media ulsedry.

5.1 A Brief Overview on Media Use Theory

According to McQuail (2005:420) one has to distisbubetween three schools of
thought concerning media use research: firstly, dtvactural tradition which is primarily
based upon the media system and the social sysezmandly, the behavioral or functionalist
tradition which takes into account individual neegtives and circumstances, and thirdly,
the socio-cultural approach which emphasizes thgesd in which the audience is located
and the way the media is valued and given meaning.

The very early investigations in the field of med@ence, which started in the 1940s,
were focused on the effects that the media hacherindividual. Scholars were particulary
interested in evaluating the impact of the mediatlom electorate and poll. At that time
scholars viewed the mass media as very strong astrided a passive and easy
impressionable audience. The media was perceivediag in a superior position and having
great influence on the consumer. For instance tiukis-response model or the cannonball
theory represent two early approaches in the conation science that attributed much
power to the mass media.

According to the structuralist approach media wsenainly influenced by constant
elements of social structure and media structuree Motion “social structure” describes
certain social facts such as education, incomgender which are determining general social
behavior. Media structure on the other side refees constant array of channels, choices, and
content which are available in a particular placel dime. Thereby the media system
maintains a stable self-regulating balance betvgeply and demand driven by the audience.
The media system mirrors the facts of society @spands to the demands of the audience.
Subsequently media consumption becomes a matteoasl structure and media structure.
(McQuail, 2005:423)

In the 1970s the uses and gratifications approaah developed by Katz. Initially the
uses and gratifications approach was very inspbgdfunctionalism (Jansson, 2002). It
followed functionalism in that functionalist consi@d the media as serving society’s needs.
Additionally uses and gratifications research adstbraced certain features of the behavorist
tradition such as the focus on an individual’s westi The most ground breaking aspect of the
uses and gratifications approach was a shift ofpgeatives towards the audience. It was
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assumed that media use correlates with perceivesfesdions, needs, wishes or motives of
the consumer. The uses and gratifications approadfased upon the assumption that the
audience is strong and actively uses the mediadardo fulfill certain needs. As McQuail
(2005:403) puts it/.../ media use was now central, and the audience wawed as a more
or less active and motivated set of media usersswmers, who were “in charge” of their
media experience rather than passive “victimMédia effects were considered consequences
of profit considerations of the audience. Accordingthe uses and gratifications approach
media consumption happens in order to satisfy @deti needs. The notion “needs”
encompasses, for instance, emotional relief, erdmaant of knowledge, or diversion.
Thereby, uses and gratifications rather represem#ole research tradition than one single
approach. Today uses and gratifications researalbisad tradition which is characterized by
diversity. Reimer (1994:33) describes uses andfigattons as an approach that expands in
all possible directions. The early uses and geaiions research focused on the creation of
habits in regard to media consumption. It has becapparent that media consumption is
tightly related to routines and follows rather $apatterns. Jansson (2002) points out that
societal-, medial-, and individual-factors conttdgoncerning the creation of media routines.
An individual’s skills, interests, and motivatiomay an important role regarding media
routines. In the meantime it has become obvious rtiedia habits are well established and
that significant alterations require a long perddime. (see for instance Bergstrom, 2005)

In the 1980s the British cultural studies enteieel $cientific field of media use. On
contrary to uses and gratifications research, theie theoretical perspective focused on an
indivudual’s interpretation of media messages aprdcontext of media use. Here the human
being and the way human beings interpret their renment was in the focal point. As
McQuail (2005:404) states in regard to the culttireoretical perspectivét emphasizes
media use as a reflection of a particular socialtgrtal context and as a process of giving
meaning to cultural products and experiences inmng@ay life.” This approach is about an
individual perspective where the consumer is sserpaferring meaning to the media.

To date scientific studies have revealed a vadrdity of motivations for media use. It
has become apparent that these motivations careryeversatile and based upon individual
conditions such as the situation of living, soqgmsition, media skills, or interest. The
individual motivations include aspects like surlaite, entertainment, or simply to while
away the time. Thereby an individual’s motivation fedia use is often linked to particular
social factors, for instance, gender, age, or ddutaAdditionally media use can also be
motivated in order to make one’s name. In certases individuals consume media because
they want to leave a certain impression on oth@tiser individuals feel a common obligation
to be informed. Media use can also confer statuteneye of a beholder. For instance, the
consumption of certain types of media can be rdl#&bea certain desireable image. As has
become clear the motivations for the use of medidudes a wide range of aspects.
(Bergstrom, 2005)

5.2 Blogging and Media Use Theory

In the beginning of this chapter the question waised whether traditional media use
theory is an appropriate school of thought in theestigation of blogging. The above
mentioned approaches all have in common that tbeysf on the consumption of media.
When it comes to blogging, however, one is congdmwith mass communication where each
single individual plays a far more active role.the case of blogging the masses create the
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communication which represents a fundamentallyedsfit perspective than the traditional
theory of media use. Through the simple one-to-namjfication on the internet the audience
is shifted from the “receiving” position to the ‘fa#ing” position.

Also McQuail (2005:446-447) describes fundamenktanges due to the onset of online
media such as blogs.

“New technologies are bringing into question theacldistinction between sender and
receiver which is crucial to the original idea oédm audience, as well as introducing
new forms of use of media. /.../ Interactive and cdtasive uses of media take away the
spectatorship that was so characteristic of thgiral mass audience.”

Blood (2002) points out that blogging representuhblic and participatory endeavor.
Therefore Blood demands a new definition of theamtnedia which is capable of capturing
these public and participatory elements of bloggiAtso Blood considers it necessary to
distinguish between audience and public.

“In Douglas Rushkoff'vledia Virus Greg Ruggerio of the Immediast Underground is
guoted saying, “Media is a corporate possesion...0annot participate in the media.”
Bringing that into the foreground is the first stéfhe second step is to define the
difference between public and audience. An audiergepassive; a public is
participatory. We need a definition of media thafpublic in its orientation.” (Blood,
2002:9)

Weblogs have also often been referred to as a datming medium which gives
everybody a voice. (see for instance Blood, 200@jrK& Burstein, 2005; Bruns & Jacobs,
2006; McQuail, 2005) As Klein and Burstein (2005t it“Blogging represents one
important wave of innovation that is contributirg restoring the lost voice of the ordinary
citizen in our culture.”According to the authors notions like citizen joalist, citizen expert,
and informed amateurs increasingly gain importathee to the blogging phenomenon. For
instance in the context of journalism, one ofteaads of citizen, grassroot, or participatory
journalism in order to emphasis the active involeaimof civilians in publishing to a wide
audience. Nowadays blogs are considered an extetwithe traditional news media and an
alternative source to get first hand informatioBrups, 2006) Also blogging has been
described as a measure to escape the oppresgivdowm” politics which can be found in
many modern societies and which is created thraugiollaboration of politics and a few
leading mass media channels. (McQuail, 2005) Inai@ion of certain scholars blogging
represents’/.../ re-engaging in the lost art of public convetism.” (Klein & Burstein,
2005:9)

In accordance with the above mentioned scholarsn®8and Jacobs (2006) point out
that blogging offers possibilities to the wide palib become publishers, commentators, and
discussants. In order to capture this phenomenamsBiiand Jacobs introduce the term
produserwhich is a hybrid of producer and user. On the baed, bloggers are potential
users in the sense of information recipients. Gndther hand, bloggers are producers of
content. Thereby the blogosphere represents anoanvent for the distributed, collaborative
produsageof information and knowledge. (Bruns and Jacob9626)

These proceding paragraphs clearly suggest a prdfehange in the nature of mass
communication. The audience which was traditionadigsidered the consumer nowadays has
all possibilities to become the producer of infotima. Blogs are certainly at the forefront of
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this development in that the audience creates #diarmessage. This shift of mode of action
of mass communication makes it not sustainablange this thesis in the tradition of media
use theory. However, a universally valid researaldition for new media practices such as
blogging is yet to be developed. As stated in thgiining, the field of blogging is rather
unexplored and characterized by a lack of theoaed concepts. Accordingly McQualil
(2005:452) note$ This book is about mass communication, and v sit the frontier where
new and related phenomena begin, especially thasedon the use of the computer and
other new media.Certainly, studying relatively new phenomenonahsag blogging requires
a certain degree of pioneering spirit. The cogngiand contributions of the preceding
chapters will be utilized as a theoretic frame eference for this thesis. The analysis of the
empirical data will be made against the backdrofhefabove illustrated findings concerning
motivations for blogging.

6. Literature Review on Motivations for Blogging

Motivations for blogging is still sparsely coveradthe technical literature. However,
two articles by Nardi et al. (2004a) and Gumbresthal. (2004) seek to tackle the question
what motivates people to maintain a weblog. Addgiby one can find passages in other
publications (see for instance Blood, 2002; Doaigr@002; Stauffer, 2002; Bausch et al.,
2002; Thomas, 2006; Hodkinson, 2006) that are @elato this particular matter.
Nevertheless, these passages merely scratch #feeeswf the issue and do not represent a
comprehensive investigation. The following chaptask to summarize the hithero gathered
cognitions on motivations for blogging.

6.1 Blogging in Journal-Style

Nardi et al. (2004a) seek to illuminate the topmni the blogger's perspective. Their
ethnographic study is focused on less frequentiyjted journal-style weblogs, that are
written by individuals or small groups. With theithnographic study Nadir et al. tried to
elaborate what motivates people to publish theistnpersonal thoughts on the internet. The
formulation of their below quoted research questienlly captures the phenomenon of
blogging and represents to a great extend the ymagispirit of this thesis:

“Why would so many people post their diaries — ppshthe most intimate form of
personal musing — on the most public communicati@dium in human history, the
internet. Diaries have long been written and stdredecret; the classic diary is a
volume whose privacy is secured by lock and keljérgi et al., 2004a: 222)

In terms of methodology Nardi et al. (2004a) dramv ethnographic interviews and
content analysis of posts. In investigating motad for writing weblogs, the study also
takes into account the social interactivity and riflations that the bloggers maintained with
their audience. In regard to the audience, Nardaletdistinguish between the known
audience which stems from the blogger’s personabsndings and the wider and public
"blogosphere” of unknown readers. In terms of hloggoftware, the informants used a wide
range of systems, such as Xanga, Blogger, Movapjee,Tor Blurty. Only few bloggers
wrote their weblogs in HTML. In terms of privacy Ma et al. point out that blogging
software usually allows three steps of privacyarfauthor prefers the most private version
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one can protect the weblogs with a personal paskvRIngs that are listed by the user’s
service provider and which are easily found by ceangines provide the least level of
privacy. The third moderate level of privacy isyided by unlisted blogs. Unlisted blogs are
not listed by the service provider which means thra¢ has to know the URL in order to
access the blog.

Nevertheless unlisted weblogs can become publautir linkage to other blogs.

6.2 Blogging for an Audience

During the course of their study Nardi et al. (280recognized the need to put special
emphasis on blogs as social activity. Their stuelyealed a dual relationship between the
weblog and the audience in that blogs create tdéeace but the audience also creates the
weblog (Nardi et al, 2004a: 224). The authors ctortbe conclusion that weblogs have to be
considered a social activity and a form of soc@hmunication?/.../ blogger and audience
are intimately related through the writing and ré=gl of blogs.” (ibid.) The social aspect of
blogging gets additionally confirmed by the factattra lot of bloggers initially started
blogging in response to a social request. Twentggre of the informants had started their
weblogs because their friends had asked them rtiovatiéing.

According to Nardi et al. (2004a) and Gumbrechdlef2004) the audience is of crucial
importence. Moreover the audience is a further igm factor that contributes to the social
nature of blogging. A good number of informants éagized the importance of the
experience to discover that one’s posts are beiad by others. Often the audience plays a
crucially important role. As can be seen, for ins& in cases where informants reported that
they got tired of blogging but were reluctant tatcqand continued writing in order to not
disappoint their audience. In other cases bloggheiged the content in response to the
audiences’ feedback or carefully calibrated thetesdn A lot of bloggers sought to avoid
controversy and tried to keep their blogs “cledn”Accordance with Nardi et al, Gumbrecht
et al. (2004: 43) contributeSMany bloggers have personal codes of ethics diotatvhat
goes into their blogs such as never criticizednftie or express political opinions that are
openly inflamatory” Also, in both studies, many bloggers were cautitmsnot hurt
anybodies feelings and adjusted their posts aaugirgdiOne informant of Gumbrecht et al.”s
(2004) sample reported that he had closed dowwéilidog after having hurt the feelings of a
good friend. Bloggers consider their audience dedaudience’s feedback in the process of
writing their weblog:“Readers create blogs as much as writer@Nardi et al, 2004a: 225)
Thereby it is important to emphasize that bloggersot generally seek to avoid controversy
but blogging is about expressing yourself in thghtiof the audience. (Gumbrecht et al.,
2004: 43)

According to Nardi et al. (2004a) the bloggersrexte awareness of their audience is a
central feature of the blogging experience. Thaasawmture of blogging can be seen in the
fact that blogging often results in other formscommunication. In their study it was rather
common that online-discussions got extended ansupdrthrough other types of media such
as instant messaging or private email. In the opiwoif the authors the social side of blogging
is the most important feature that differs a weldlogn a traditional diary?Blogs, then, are
unlike private diaries, being completely social mature.” (Nardi et al., 2004a: 225)
Subsequently, based upon this cognition, Nardil.eswggest that weblogs should not be
considered online diaries or journals.
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6.3 Blogging Motivated by Diverse Social Motives

In the investigation of motivations for blogging Mdaet al. (2004a) continue with
activity theory. Activity theory entails the anallyf objects since they are considered the
central driving force for human conduct. In acyiviheory an object embodies a motive
which is directed to satisfy a need or desire. Ner@l. outline two spheres of investigation:
on the one hand, they examined objects that comdebe informants to their known social
environment. On the other hand, they consideredatdjthat connected the informants to a
larger public audience. Thereby the authors werglegu by the following assumption:
“Blogs are a manifestation of diverse social magiven which the inscriptions in the blog
communicate specific social purposes to othe(blardi et al., 2004a: 225) Concerning the
first sphere Nardi et al. (ibid.) mention five otfie that motivated their informants™ blogging.
Firstly, bloggers were motivated to update othersaotivities and whereabouts. Secondly,
some informants maintained their weblogs in ordeexpress opinions to influence others.
Thirdly, seeking others opinions and feedback waergas motivation. Fourthly, blogging
was described as “"thinking by writing”. Lastly, soindividuals wrote their weblogs as a
measure of releasing emotional tension. Howeveis itmportant to point out that these
factors are not mutually exclusive nor are weblogsricted to these factors. Rather these
factors were distinctive in this particular samplée study conducted by Gumbrecht et al.
(2004) shows similarities with the one conducted\laydi et al. (2004a). In accordance with
Nardi et al., Gumbrecht et al. (2004: 43) mentiee fnajor motivations to become involved
with blogging: documenting one’s life, providingnementary and opinions, expressing
deeply felt emotions, articulating ideas throughiting, and forming and maintaining
community forums. In regard to the first four aggemne will find great similarities between
the two studies. However, the last aspect, formaing maintaining community forums is not
mentionend in Nardi et al."s (2004a) study. CorelgrsGumbrecht et al. (2004) do not
describe blogging as a measure to release emot@msgibn. Also, the study by Gumbrecht et
al. does not differentiate between two spheresudiemce with different scope. However,
since the distinction between two audiences apgedrs meaningful, | find it productive to
draw on Nadir et al."s (2004a) contributions anducitire the following paragraphs
accordingly.

6.4 Blogging in the Personal Sphere

In regard to the first point of motivation Nardi at’s study (2004a) shows that
weblogs were often used as a personal record ofteVer the authors as well as for others.
The medium weblog even allows to maintain socikdtiens with remote people. As can be
seen in the fact that blogs frequently got usettaaglogues in order to inform the audience
about the blogger's “whereabouts”. Many informamtsted pictures from trips and
travelling. In this respect blogging is a effectiay to keep in touch with others and
represents a measute../ to insert the blogger into a social space oéfids and family-*
(Nardi et al., 2004a:226). In accordance with Natdal., Gumbrecht et al. (2004) emphasize
the importance of blogging as a measure to recersiomal events as well as to keep in touch
with the personal social environment. On contrarNardi et al. (2004a), Gumbrecht et al.
(2004) introduce the term “documenting one’s life‘order to refer to one of the main
motivations for blogging. Their study mentions, fiestance, a husband who documented the
course of disease of his wife on his weblog. Intheocase a student from Iceland wrote her
blog for her family and friends back honi{&eeping family and friends abreast of life events
is a key use of blogging(Gumbrect et al., 2004: 43) In regard to this camivative feature
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of blogging, Gumbrecht et al. tackle the questibrwhy bloggers preferred blogging over
other forms of online media, such as, personal learairaditional web pages. Concerning
communication via email, some informants point that blogging involved less overhead,
for instance, addressing, “rants”, and speculat@tiner informants acknowledged the fact
that when it comes to blogging one did not haviegaesponsive unless one wished to. Blogs
were furthermore described as being not intrusivé ane could read them voluntarily as
opposed to personal emails. With reference to ticadil web pages, many informants
considered them more static, formal, and less atiththan weblogs. Traditional web pages

were usually not linked to the idea of getting $frenews” from friends or colleagues on a
regular basis.

The study of Nardi et al. (2004a) revealed that ynhloggers used their weblog in
order to express opinion. Some informants, forainsg, wrote political opinion pieces while
others commented on the latest science relatedeopliblications. While the content varied
greatly the bloggers had in common that they uke blog to clearly express opinions and
advice and particular actions they wished theirienmk to take. Also Gumbrecht et al.
(2004) point out that many bloggers in their samyded their blog in order to express
opinions. However, in Gumbrecht et al.”s study itifermants were cautious to emphasize
the importance of their messages. Besides beiegreef to as a new form of democratic self-
expression, blogging is also often commonly chamtd as publishing chat with little
importance to anyone besides the blogger. Manygelisgwere aware of this rather negative
characterization and were keen to emphasize tlegt oimly wrote about topics that were
relevant. In terms of seeking others opinion aretliieck many bloggers admitted that the
audience’s opinion was important to them. This bexvery obvious in cases of weblogs
with artistic content. For instance, the authoferr¢o one case where the informant wrote
poems and published them on his weblog. The auéiémen played an important role in
judging the poems through their feedback which ictga on the process of writing the
poems. (Nardi et al., 2004a)

In regard to the fourth motivation “thinking by timg~ Nardi et al. (2004a) point out
that a good number of informants used their webtogsork through the process of writing.
Some of the informants had a professional backgronnwhich writing was important. In
theses cases the informants often equaled thirdddgwriting. The presence of the audience
then forced them to think and write and introdutlee “/.../ social into the individiuals
thought proces$.(Nardi et al., 2004a: 227) In cases where bloggslinked to releasing
emotional tension Nardi et al. could not claim wg#rtainty that weblogs really afforded this
particular aspect. Rather, their informants somesimeferred to blogging in a way that
indicated emotional relieve. For instance, some@dgo pointed out that they used their blogs
to work out issues they felt passionate about. Gtdescribed the writing motivated by an
urge ‘to get it out there’. Nevertheless even tilatiobns where bloggers posted in order to
release emotional tension they were well awarehefpgresence of an audience. One could
say that bloggers release emotional tension togetitie the audience.

Gumbrecht et al. (2004) describe the use of weldggsatharsis since many informants
considered blogging an outlet for thoughts andirigel In accordance with Nardi et al.
(2004a), Gumbrecht et al. (2004) contribute thatgbsts were overtly emotional in certain
cases. Some informants described blogging as wgpikih personal emotions. In other cases
the weblog was started because of “undercurrentsubfle but deeply felt emotions’.
(Gumbrect et al., 2004:44) For instance, one intortrhad started his blog as a response to
the onset of the war in Irag since he felt thaerading anti-war demonstrations was not
sufficient. Another blog, called “Shout” written by attorney, criticized the misapplication
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of capital punishment. Similar to Nardi et al. (2@), Gumbrecht et al. (2004) came to the
result that many bloggers used their blogs to wab®ut issues they felt passionate or
obssevive about. Often weblogs were utilized aselief valve” or as d...place to get
closure out of writing.”(Gumbrecht et al., 2004: 44)

Besides using the weblog to work through persaslés, Gumbrecht et al. (2004) also
came to the conclusion that many bloggers congidblegging as “thinking by writing”.
Some informants considered their blog as muse arapportunity to test their ideas through
writing them down for their readers. In accordandtl Nardi et al. (2004a) these informants
often had a professional background where writings important such as scholars or
journalists. For these informants who “think by tmg” weblogs fulfiled two main
functions: they practiced their writing skills imrte with an audience and they used the
weblog as a archive for potentially reusable cant@umbrecht et al., 2004)

As mentioned before, on contrast to Nardi et @0&a), Gumbrecht et al. (2004) put
special emphasis on weblogs as a community fofi8ame of our informants expressed
their views to one another in community settind&umbrecht et al., 2004: 45) For instance,
some weblogs in the sample were devoted to a cortyminpoets, others were devoted to a
educational community while others supported a léotive” of people who discussed
politics. (ibid.) Additionally the authors mentioworkplace blogs that support certain
workgroups. In the sample was one teacher who lsdbkshed an online learning
community through weblogs. The students agreed tiagging created a sense of
community which was hard to establish otherwisethin case of the poetry community the
authors noticed the generation of a certain fornpeér pressure which “motivated” the
members to post on a regular basis.

6.5 Blogging for the Global Online Community

After having examined the bloggers™ personal soogtivork, Nardi et al. (2004a)
continue their investigation by focusing on the avidinknown audience. In regard to this
particular aspect, the authors were interestednswaring the question of why bloggers
would publish their posts on the internet and tivitte exposing their thoughts to an
estimated 900 million people. The latter numbemrrasents the estimated global internet
connectivity in the year 2004. Concerning this prbbkpect of blogging, Nardi et al.”s results
differed to a great extend. Some bloggers werdfardnt about the extensive audience of
the WWW and pointed out that the majority of thegle would not be interested in their
weblogs. Consequently they considered these reaaersrelevant. Other bloggers, on
contrary, really desired to reach an audience beytheeir personal social network and
recurrently checked their sitemeters in order eat@who was reading the blog. In Nardi et
al.”s sample there was no case of unwanted atteinion unknown readers.

In general, the participants were rather unintecesh issues of privacy. Only one
informant had a password-protected blog featurihgt@s of his daughter which was
exclusively for his family and friends. Althoughesvin public blogs one often has the
possibility to set certain posts to private this lh@en done very seldomly in Narrdi et al.”s
(2004a) study. Most bloggers were characterizeda byillingness to reveal very private
information on the internet. Moreover, many blogsealed the authors real identity and
provided contact information. Herring et al.”s (2p&tudy came to a similar conclusion.
Only very few informants had made bad experienciéls the publication of private issues.
Also, many bloggers expressed the idea that sociuld develop rules to assure
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appropriate behaviour in the future in regard tblijgumatters on the internet. As can be seen
some bloggers chosed to ignore the wider blogogpivaile others yearned to reach a wider
audience’As with other aspects of blogging, relationshipsthe larger blogosphere varied
depending on the blogger’s object-oriented actigftiplogging.” (Nardi et al., 2004a: 229)

Nardi et al. (2004a) concluded by contributing thktgging can serve many different
social purposes. In the opinion of the authorsethi®no limit to these purposes. However, in
their particular sample the motivations assemblexlrad object-oriented activities. The
distinction between two spheres of audience witfedint scopes is a very useful concept in
investigating motivations for blogging. One of tim®st important findings of Nardi et al.”s
study is the cognition that weblogs are differemanf diaries. This is mainly due to their
social and public nature. Gumbrecht et al. (20049 atress the versatility of the medium
weblog. According to them blogging is motivateddyariety of motives such as release of
emotional tension or support for group collabormatitt is important to emphasize that both
studies indicate that interactivity is a ratherited feature of blogging.

6.6 Blogging for Varied Reasons

As pointed out in the beginning of this chapteg #tudies conducted by Nardi et al.
(2004a) and Gumbrecht et al. (2004) represent titg @omprehensive investigations that
merely focus on motivations for blogging. Neveréss one can find single passages in the
technical literature that briefly address the scibjélthough far from being comprehensive,
these passages often are precious in that thegsemr inspiring hints and suggestions to
follow up.

Bausch et al. (2002) refers to gossip in orderxaan why people blog. In the opinion
of the authors blogging often parallels oral cosaéipn since it is informal, immediate, and
undergoes limited editing. With reference to Kebdevlin's study of the use of spoken
language, Bausch et al. contribute that two thwélsall conversations are taken up with
gossip. Since most blog content fits Devlin’s dé&bn of gossip in that it often is about
social matters, Bausch et al. (2002:34) descrilogdihg as “gossip broadcast to a wider
audience”. Also Stauffer (2002) mentions gossip aodtributes that blogging represents
gossip brought to a new mediufiThe word gossip in this sense is good — gossithés
connector of people, a shared humanitfBausch et al., 2002:34) According to Bausch et al
blogging connects individuals in times were peoplereasingly grow more isolated from
each other. In that sense blogging represents alesinuman connection which brings people
back in contact and helps them to realize that #reynot alone.

Improving ones writing skills is a motivation fololgging in the opinion of Bausch et al.
(2002). Good writing skills require practice andemhit comes to blogging the editor really
has to refine his or her analytical abilities. Ire tblogosphere poorly written posts or badly
reasoned opinions without supporting facts potéintiaads to criticism by other bloggers.
Therefore bloggers usually seek to maintain higiele of quality and improve their writing
skills with continued practicéWhether a blogger starts out with this as a statgmhl or
merely realizes it after six months of daily pagtirthis self-improvement can be very
satisfying.” (Bausch et al., 2002:35)

Maintaining a weblog is also a way of sharing obagons and stories with other
human beings. Sharing stories with each otherfuimdamental need of humanity and is often
experienced as emotionally relieving. Many bloge &cused on the author’s area of
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expertise. Sharing their expertise and knowledgebeavery empowering for the authors and
in many cases blogging is a measure to create ahdnee an individual’s reputation.
“People often blog to assert their individualityg sound their “barbaric yawp” over the
World Wide Web.”(Bausch et al.,, 2002: 36) In this way a blog canobse the personal
“Speaker’s Corner” through which people define rthesrsonalities and create their “own
brand”.

In the opinion of Blood (2002) writing a blog care h fruitful method to increase the
awareness of the inner self. For instance a bloggerdiscover his or her interests through
linking stories and can also learn to value moghlyi his or her own point of view. When it
comes to journal-style blogs, the fragments ofdaheryday life pieced together over months
can represent an intimate view of a particularvitial. As Blood (2002:13) puts ‘iTthe
blogger, by virtue of simply writing down whatev&on his mind, will be confronted with his
own thoughts and opinions. /---/ Being met witbridly voices, he may gain more confidence
in his view of the world;” Blood (2002) illuminates blogging from a psycholi
perspective and describes it as a journey througlinner self which eventually leads to more
self awareness and confidence.

Stauffer (2002) sees blogging as a form of demizatidn. According to him blogging
is attractive since it provides a forum for evergda publish one’s ideas with reasonably low
barriers to entry. Also blogging enables peoplelay “editor’. Stauffer’s perception of the
notion “playing editor” represents to a great degmat is elsewhere in the literature referred
to as the filter function of weblogs.

“An entire class of weblog is out there expressiythe purpose of enabling bloggers to
surf the Web, find things that interest—or irritalenauseate or agitate or tickle—them,
create a link, surround it with commentary, andnthmblish it for the masses.”
(Stauffer, 2002: 10)

As a further aspect that makes blogging attra@ieaiffer (2002) mentions the weblog’s
ability to encourage community. In the opinion loé tauthor this is an outstanding feature of
blogging and the level of achieved community is bayond the scope of traditional media
such as newspapers or magazines. Although a webbbgreat tool to create community it is
also intimate, personal, and about the author.eljard to this particular aspect Stauffer
mentions a therapeutic function of blogging sinteepresents an opportunity to express
oneself in an effort to find comfort and acceptance

Paul Hodkinson’s (2006) study on blogging amongh&adh the UK indicates that
weblogs play an important role in subcultures.nHe UK goth scene, a subculture which is
characterized by a particular “dark” style of muard fashion, weblogs play a tremendous
role in reinforcing cohesion and shared identityoam the group members. The author
noticed that from the year 2000 the goth sceneeasingly moved their online
communication to personal journal-style blogs. Vgbl enhanced subcultural participation
through facilitating the development of friendshijgween Goths and also represented a very
effective measure for the transfer of subcultunédrimation. Additionally Hodkinson noticed
that blogs often were used in order to maintairulagcontact with people the informants
already had a face-to-face relationship with. Wgbldacilitated interaction among a
relatively stable set of existing friends rathaarttamong an all inclusive online community of
anonymous strangers. In some cases weblogs wedetaisievelop a new relationship with
someone who had briefly been encountered faceew-f&urthermore, in many cases
relationships that were maintained through the wgbkxtended to other forms of
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interpersonal communication such as email, ingte@gsaging, or mobile phone. Hodkinson’s
bottom line is that blogging reinforced and faeiiéd the participant’s attachement to their
subculture.

Angela Thomas (2006) contributes that blogging péy an important role in the
construction of identity. Especially in the fantiimn community there are many editors that
blog as fictional characters. Famous televisionrnshsuch asBuffy the Vampire Slayer
"Charmed; or 'Providence’have associated weblogs where authors are wittigig blog in
the role as the characters of the shows in jowstydé. Additionally Thomas found weblogs
that were devoted to certain historical figuresr Fstance the blog “Bloggus Caesari” is
written to illustrate the life of Julius Caesaljaurnal-style. Fan fiction blogging is mostly an
adolescent practice and contributes to the exmoend constructing of the self-identity
through getting inside a character’'s head. Thusoaing a version of themselves since the
fictional narrative works as a distancing mechanishich allows adolescents to explore
feelings and experiences that are either problensatunexplored in real life.

“[...] adolescent writers of fictional blogs in ths$udy used the central character of
their blogs to explore aspects of their own idemtigneir adolescent excitement and
angst, difficult everyday experiences, the veryl mns of growing up, and possible
versions of their future selves.” (Thomas, 2006)20

Thereby it is common practice for the author temsertain aspects of the real self into
the character. This procedure is commonly referredas “fusing identities”, “hybrid
identities”, or creating a “Mary Sue” character. iMaining a weblog in the fictional role
allows for introspective reflection on ways in whithe fictional character handles issues and
insecurities similar to those the authors are @oniéd with in their real lifes. For example
many informants clearly described on the blog hbe/¢haracter had to deal with adolescent
issues and peer pressure. In these cases the foisidentities becomes clear in that the
anxities and frustrations the character is con&dntith actually refers to the real self.
(Thomas, 2006)

6.7 Conclusion

This chapter has outlined the findings of previgusinducted research on motivations
for blogging. It has examined the principal literats that will provide the primary theoretical
reference points for the investigation of motivaidor blogging. Two studies conducted by
Nardi et al. (2004a) and Gumbrecht et al. (2004)iarthe main focus. Nardi et al (2004a)
describe blogging as a social activity and a forfimsacial communication which is based
upon a strong sense of community. They put specidhasis on the audience because they
came to the conclusion that blogging is about esging yourself in the light of the audience.
Their study reveals that many bloggers are higlgra of their audience and consider the
audience in regard to various aspects. Nonethetessy bloggers have an asymmetrical
relationship with their audience in that directdback is only desired to a limited extent.
According to the authors the social side of bloggihistinguishes weblogs from traditional
paper diaries. In their investigation Nardi etdifferentiate between two spheres of audience
with different scope. One sphere of blogging referthe relationship of the blogger to his or
her known social environment. The second spherempasses a wider public audience.
Nardi et al. (2004a) and Gumbrecht et al. (2004)jraufive major motivations to maintain a
weblog: blogging to document one’s life and updatteers, blogging in order to express
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opinion, some bloggers were seeking other peomegiion and feedback, ‘thinking by
writing” was a further motivation to blog, and lgsblogging was used as a measure of
releasing emotional tension. In regard to the wglebal sphere of audience the results of the
studies varied greatly. However most bloggers vehigacterized by a willingness to reveal
private information on the internet. The last parthapter seeks to give further motivations
for blogging that one can find in the technicagréture. For instance Bausch et al. (2004)
considers blogging a form of gossip whereas Sta(#@02) emphasizes the weblog's ability
to encourage community.

7. Methodology

This chapter outlines the methodology of this thelsidescribes the underlying research
approach and the research method. Besides illusjrajualitative online interviews and
associated specifics of online research, this enagso describes the selection of the sample.
However, Sveningsson et al. (2003) notes that deaceptual and operational guidelines for
online research are yet to be developed.

7.1 Research Approach: Justifying a Qualitativespective

This thesis employs a qualitative research apprdaaded upon online interviews.
Additionally the research question will be addrels$®y an extensive literature research
combined with the gained empirical data. In gengqrallitative research is characterized by
flexibility and openness. (Winter, 2000) In jusiifg the qualitative research approach this
thesis follows the contributions of Westner (20@jstrand (2006), and Wallstén (2005). In
his investigation of functional requirements for bdegs Westner (2004) describes the
qualitative approach as the most suitable one dsearch on blogging. In accordance with
Ekstrand (2006) and Wallsten (2005) Westner (208wtivates his preference of the
gualitative approach through emphasizing the recemd unexplored nature of online
communication. In the opinion of Westner (2004:2f)alitative research designs are
applicable in cases where the variables and tHessg are unknown. He continues his line of
argumentation with the aid of Creswell (1994) andlines the characteristic features of
typical qualitative research problems accordingly:

“[...] (@) the concept is “immature” due to a congmas lack of theory and previous
research; [...] (c) a need exists to explore andrdesthe phenomena and to develop
theory; or (d) the nature of the phenomenon mayeratuited to quantitative measures.”
(Creswell, 1994 as cited in Westner, 2004:22)

The above mentioned characteristics certainly médteh nature of the blogging
phenomenon because blogging represents a rathgplared field. A qualitative approach
entails that the human being is the focal point faetitates the investigation of the meaning
that the individual confer to media. Qualitativesearch is focused on how individuals
construct meaning through experience. The reseabjbct of this thesis requires deep
insights into human cognition and is thereforeahld for a qualitative approach.

According to Winter (2000) qualitative researchmigs about a good deal of advantages.
Firstly, it allows for a flexible application of ¢hmethod which means that the method adjusts
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according to the research object and not vice versa openness and flexibility of the
qualitative procedure facilitates the discovery amgloration of new hitherto unknown

aspects. It is highly likely that one obtains deegpghts concerning the subjective view of the
interviewee which is desired in the investigatidnnwtivations for blogging. In qualitative

research the emphasis is determined by the intee@ewhich subsequently results in
information that is relevant to the interviewee.

Qualitative research is often explorative. (Wint@Q00) This facet of qualitative
research is perceivable in this study since ibsua discovering and exploring new things in a
new field of research. According to Ekstrand (2086)explorative approach entails that the
new categories, themes, and aspects derive frongdligered data during the course of
research.

7.2 Research Method

Concerning the process of data collection both @rymmesearch and secondary research
were used in order illuminate the research objBue former type of research is embodied by
eight qualitative online interviews while the latteype is represented by the technical
literature. This mix of different data collectiomogedures is very inspired by Westner's
(2004) contributions:

“The mix of different data collection procedures//has the advantage that results of
the interviews can be analysed in context of tteediure research’s findings. That helps
to minimize potential biases or influences of naslieg information that might result
from the limited number of interviews.” (Westnef(2:23)

According to Sveningsson et al. (2003) intervieave an effective measure to gain
information about an individual's view of the warlehterviews are capable to capture the
interviewee’s thoughts, feelings, knowledge, idegsnions, memories, and experiences.
Since interviews facilitate an inside perspectiheyt certainly represent an appropriate
method for this research object.

7.2.1 Some Broad Perspectives on the Interview

Nowadays interviews get conducted in all types mfi@nments such as face-to-face,
via telephone, or even through the internet. Syggson et al. (2003:82-86) categorize
interviews based upon the following attributesustured, semi-structured, and unstructured.
A structured interview is characterized by a prérae set of questions that do not vary
among different interviewees. Here the informantasmfronted with either open or closed
answering options. In the case of the latter catetiee informant has to choose among given
answer options. In the case of the former the vigaree usually has to formulate his or her
own answer which adds an individual dimension. Sstmictured interviews on contrary are
based upon an “interviewguide”. The interviewguisi@ roughly outlined frame of reference
concerning the topic. On contrary to the structune@rview, the questions are not pre-
defined and the conversation evolves relativelglfrenithin the frame determined by the
interviewguide. The unstructured interview techmiquies to follow the natural flow of
communication. Thereby it is desired that differeagtics come up naturally. Everything that
is communicated is considered important sinceldwa to draw conclusion regarding the
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context. However unstructured interviews often nieelde conducted more than once in order
to produce usable results. In general one hakeitdo account that an interview represents
an asymmetrical conversation since the intervieusrally influences the conversation in
regard to various dimensions. This has to be acledyed by the researcher and he or she
should act accordingly during the course of regedf&veningsson et al., 2003)

7.2.2The Design of the Utilized Interview Questionaire

The interviews were structured and contained 32sties that were asked of all
candidate$. Although the written nature of online interviewsnsewhat determines the
structured nature, it still made it easier to estduand compare the results in the analysis. The
participants were instructed to write their answairsctly in the word document and send it
back to the author via email. Sveningsson et &l032 note that the response rate is higher
when the questions are directly asked in the emvdlout an attachment. However the
relatively high number of questions made it necgstm attach a separate document. In the
accompanying email the interviewees were askednswer the questions as detailed as
possible. Besides a few demographic questions tlestipnnaire merely contained open
guestions. Thereby the questions were asked in swe@ly as to motivate the respondent to
think and reflect as well as to bring the respotidemmpinions and feelings to light.
Nonetheless conducting qualitative research oniriteznet requires that one has to grapple
with a number of online-specific features as casd®n from the next paragraphs.

7.3 Specifics of qualitative Online Interviews

In outlining specifics of qualitative online intéews | have extensively drawn on the
work of Sveningsson et al. (2003). Conducting danlie research based upon online
interviews differs from research conducted offlimeregard to various aspects. First and
foremost one has to take into account that theerarigoarticipants is clearly limited in that
one can only reach people who have access to thenét. However, this issue is somewhat
irrelevant to this thesis since the object of studylogging — is inseparably tied to the
internet. Participation in the blogosphere requimesess to the internet which entails that
people without access to the internet are irrelei@this study. The absence of the process of
transcription is another important specific thaefingsson et al. note in regard to online
interviews. Contrary to offline interviews whicheaoften based upon recorded face-to-face
conversations the researcher receives the answezadw in written form. Generally
Sveningsson et al. describe three key factors wdnielessential to online communication and
which have an influence on the interview situatianshortened distance between time and
space, disembodiment, and linguistic aspect. lankgp the first factor the internet has the
potential to overcome time and space since onlagmngunication is not limited to physical
presence in a specific geographic place. Utilizhmgyinternet widens the range of participants
since one is enabled to reach people that liveeimote places or people that are otherwise
difficult to reach. According to online communicati can be difficult because it is
disembodied which means that one cannot refer ltcseaise organs like in an offline
conversation. In an online interview situation thiesence of body language can make it

% The utilized interview questionnaire is attached\@pendix A
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difficult to interpret the interviewee’s message.general online communication involves
high risks for misunderstandings because one carefer, for instance, to facial expressions
or the tone of the voice which are important in enstanding a message. Linguistic aspects
represent the third group of specifics that Svessng et al. describe as disctinctive of online
interviews. One major problem of online intervieiwshe fact that it is very difficult to give
direct feedback. One of the main consequencesatsotie often does not know the general
conditions of the online conversation. (Sveningssoal., 2003)

7.4 The Selection of the Sample

The sample of this thesis consists of eight paaicis that were deliberately selected
through the blog search engifdechnorati Technoratiis a global search engine that is
currently competing withGoogle Blog Searctfor the market leading position. As of
december 2006Google Blog Searchreportedly outpacedrechnorati. (Kennedy, 2006)
Despite the fact thaBoogle overtook Technorati’smarket shares the latter proved to be a
better tool for the purpose of this thesis. Thisnainly due to the fact thatechnoratioffers
more elaborate search functions which were cryciaiportant in selecting the participants.
While Google’s Blog Searcis a tool that primarily tracks weblogs based ugfencontent or
the authorTechnorati’sversion also allows to search blogs by gefiechnorati’ssearch
engine made it possible to specifically single joutrnal-style and diary blogs which would
have been impossible withoogle Blog Search.

7.4.1 The Focus on German Speaking Countries

The interviews were held in German while particigamere recruited from the German-
speaking countries namely Germany, Austria, andtZewand. The focus on German-
speaking countries is motivated by two main reasbinstly the interviews were conducted in
German since the author has German as his firguége. Sveningsson et al. (2003 :93-94)
note that conducting an interview in another lamguthan the mother tongue brings about
high risks for missunderstandings. The choice n§l@ge can be a dilemma sometimes and is
highly dependent on how well the researcher as agethe interviewee speak and understand
the concerned language in all it’s nuances. Iféisearch had been conducted in Swedish the
performance of the interviews would have involvedb textensive translations. Initially
during the creation of the interview questions fr@erman to Swedish and later in the
evaluation of the data from Swedish to English.t&ely this would have inevitably falsified
the data and inadequately risen the risk for misgtpgmsions. Nevertheless the study still
demanded the translation of the data from Germdntgish. However this involves a lesser
risk of being missled due to the fact that the atithEnglish skills are more developed than
his Swedish skills. Secondly accordinglechnorati(Sifry, 2007) German is rated among the
ten most common languages of the blogosphere \Biikedish is absent.

The blogs of the participants were trackedTwchnorati’sadvanced search function.
The advanced search function allows the trackingveblogs in four different categories:
keyword search, URL search, tag search, and dmectearch. The participating weblogs
were determined through making use of the direcgmgrch function since this particular
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application delivers genre-specific search res@tarch was performed using the German
word “Tagebuch”. The German expression Tagebuchslates into journal or diary in
English. It proved that the search term Tagebudyviged the encompassing selection of
journal-style blogs. With particular regard to @@y only weblogs with the least degree of
privacy were in the sample. Password protectedlistad blogs were not considered.

7.4.2 Low Authority Weblogs

Next the search results were sorted accordingeiv #uthority. Technorati”sadvanced
search features an authority function which mehas ane has the option to rank the tracked
weblogs according to their popularity. The popiars determined on the basis of the total
amount of blogs that link to the concerned blogrotie past six months. Sifry (2007)
describes four groups of weblogs: the low authagityup with 3 to 9 blogs linking over the
past six months, the middle authority group withtd ®9 linking over the past six months, the
high authority group with 100 to 499 blogs linkiager the past six months, and the very high
authority group with 500 or more blogs linking ovke past six months. For the sample only
bloggers from the first two categories were chosiege the first two groups represent the
great majority of all weblogs. This study is focdsm less frequently visited weblogs that are
written by “ordinary people” in journal-style asmysed to the A-list. The latter category is
unrepresentative for blogging as a mass phenoméviotivations for blogging in the A-list
category presumeably differs from less frequentlgited blogs which represent the
overwhelming majority. Furthermor&€echnoratiallows to determine the “freshness” of a
weblog since the latest update is always displagettie search results. Since only weblogs
that are actively maintained were of interest ts tstudy one further selection criterion
became that the blog was updated at least onte ipreceding two weeks.

7.4.3 Blogosphere Demographics

The sample consisted of eight German-speaking pexpiging in age from 20-43.
Despite the limited sample size the group was divevith one interviewee from Austria and
one from Switzerland. In regard to gender the sangunsisted of four males and four
females. By today demographic information on thegbkphere is only sporadically available
and often contradictory. This goes hand in handh wie general unsophisticated state of the
research field. However male and female informamse equally considered in order to
receive a somewhat balanced perspective. Alsogardeto further demographic information
such as age, occupational groups, or educatiormigbaund one cannot find valid data in the
technical literature. Therefore no selection cidtevas defined based upon occupation, age, or
educational background. Nevertheless all particgppdrad a middle class or upper middle
class background. The occupations were very divemsleranged from journalist and designer
to student. It is important to note that all pap@nts were educated to the university level
respectively in pursuit of an academic degree.

Despite the fact that blogosphere demographicaa@r@vailable one is met with great
accordance in the emphasis of the personal sideebfogs. A good number of researchers
(see for instance, Neuberger et al, 2007; Doctabal., 2002; Herring et al. 2004; Stauffer,
2002) present the personal aspect as the mostcthiaséic and associating feature that is
shared by all weblogs. Weblogs are usually porttags universally sharing the personal
aspect, the subjectivity and biased informatiord #re fact that they are all about the author
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and his or her life on a very basic and essentiakdsion. At least for the current state of
affairs this cognition makes an investigation aidging based on criteria such as occupation
less productive than an investigation which is amion the personal side of blogging. Also
the most professional blog will occasionally depibe author’s private everyday life.
(Doctorow et al., 2002) At least by today’s statekwowledge concerning blogging and
demographic information a study based on occupaltigroups could hardly be significant.
On the other hand a study that is focused on thm# aspect has the potential to cover an
aspect of blogging that is a universally sharetufeaof the blogosphere.

7.5 Methodological Discussoion

In order to give a wide perspective on motivatitarsblogging this thesis is based upon
eight qualitative online interviews. The researadswonducted based on a questionnaire that
was sent to the interviewees via email. An accoryipanemail was formulated in which the
project was briefly introduced. Also the participamwere ensured that neither their personal
information nor the URL of their blogs would be eaded in the thesis. The participant’s
names in the analytical part are fictitious. Thesfionnaire consisted of a word document
which was attached to an email that was sent teélected participants. After the first draft
of the questionnaire was finished it was sent outaf test run. Some of the questions were
revised since it turned out that they did not d®lithe desired answers. For instance some
guestions were not formulated openly enough whestulted in mere yes or no answers. One
underlying problem was how to motivate the partcis to answer particular and in detail.
The final version of the questionnaire consiste@2fjuestions which required a certain time
effort on the side of the participant. A total nuenlof 12 filled in questionaires were sent
back. However only 8 were used for this thesissTididue to the fact that some informants
answered too briefly. Others skipped certain quaastior lost interest half way through the
guestions. In other cases misunderstandings octUfoe instance in regard to the question of
“how often do you update your weblog”. The intentiwas to find out how often the blogger
posted on his or her weblog. However a number fdrimants thought that the question
referred to their blog software and answered adaglyl This thesis follows a dual approach
of data gathering where the interviews were amotigerothings conducted against the
backdrop of Nardi et al.”s (2004a) and Gumbreclat.&$ (2004) findings. The findings were
analyzed in the context of the literature researfindings. It is important to take into account
that the findings of this thesis are neither muyueakclusive nor does the small size of the
sample allow to make strong claims about the blogghenomenon in general. Also one has
to keep in mind that qualitative research leadsubjective information which is highly
dependent on the context. This thesis does natléam to being an objective reflection of the
data nor providing generalizeable results. Rathbrcsvity is an important aspect in that the
outcome represents what the author considers imtoid highlight.

8. Analytical Perspectives on Motivations for Blagy

The following chapter is the most substansive omel avill provide analytical
perspectives on blogging. It especially aims taniinate what motivates people to maintain a
weblog. This chapter seeks to tackle questions Wdeat motivates people to blog? What are
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their perspectives on the blogosphere? To whategdedoes a weblog embody a source of
identification? In exploring the blogosphere thigpter draws on both; empirical data and
cognitions provided by the technical literature.

The general idea of capturing your life in the fooh a journal is a traditionally
established phenomenon. As Stauffer (2002:9) puts i

“So, weblogs — and particulary web-based journdiawn’t exactly burst onto the scene,
and they don’t necessarily represent a fundamdntakword-compliant shift in a
paradigm, in space-time or, for that matter, in saogt of —igm or —ism.”

According to Stauffer (2002) the idea of personalirjaling — even for public
consumption — is incredibly old if one considerstbiic figueres such as Moses, Columbus,
Mark Twain, or Anne Frank. In the opinion of Starfblogs do not really represent a brand
new medium allthogh it may feel very innovative.tiika weblogs represent an old medium
that has changed. Nardi et al. (2004b) take theedame and put special emphasis on the
historic character of journaling.

“Blogging has historical precedents in paper jolgnaliaries and chronicles.Such
documents provide a chronological account withrangt personal point of view and
clear sense of audience. In the Middle Ages, te takt one historical exampel, the
renegade activities of the illiterate Basque adwemtLope de Aguirre were chronicled
by several of his men as Aguirre pillaged his whasotgh parts of the New World.
These accounts were colored by the need to stapewgood side of the treacherous
Aguirre as well as by the writers’notions of whaiuhd appeal to their audiences. One
enticed his readers: “[Here] you will find cruelfyassion, and incidents arosing great
pity...” /...I As we will see, today’s bloggers writdthvjust as much attention to the
audience as did the ancient chroniclers.” (Nardile2004b)

As has become clear journaling has long been ariatf human conduct. Apparently
human beings have long felt the urge to share thaisonal lives with their surroundings.
However never before in the history of mankind teshnology facilitated amateur mass
publication on such a tremendous scale. In genenal can currently find two major
perceptions concerning blogging: at its best bloggepresents a global mass movement of
democratic self-expression thereby introducing agalim@rian environment for mass
communication. At its worst blogging representsodaborative form of navel gazing with
little use to anyone but the self-important author.

8.1 The Informant’s Relationship to their Audience

Nardi et al. (2004a) put special emphasis on tlikeage in their study. According to
the authors blogging represents a highly sociavictwhere blogger and audience are
interconnected through writing and reading of blogkey discovered a dual coherence
between the weblog and the audience where onespereating the other and vice versa. It is
also due to the audience that weblogs do not equitttepaper diaries, at least not with the
traditional understanding of diary which refersaturnal that is kept private. Scheidt (n.d.:4)
contributes that a weblog and a traditional paperydiffer in regard to two distinct aspects:
firstly, a weblog is not merely kept for the peraboonsumption of the author. Secondly, the
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perception that diary keeping is a private andedeoractice appears inappropriate when the
diary is posted online. Nardi et al.’s (2004a) gtadowed that the audience was important
since many bloggers were highly aware of the awdieNardi et al. described the bloggers”
extreme awareness of the audience as a key feafturee blogging experience. Take into
account the following statements of the informaimtsregard to their relationship to the
audience. The first statement is made by Martin igte20 years old student.

“To what extent do you write for an audience? Are yo aware of the audience when
you write? For instance do you sometimes withhold estain issues because you
know that you might offend one of your readers?

Yes, of course | write for an audience. Accordinglywrite anonymously in order to
protect myself. And yes, every once in a while lilrately do not write about certain
things because of it [the audience].” (Martin)

This first statement clearly shows Martins high eemess of his audience. He explicitly
states that he writes for an audience. Howevermhsiders it necessary to write anonymously
in order to protect himself from potential sanctiar negative reactions of the audience. It
seems as if he has deep respect for the audieratdeast he considers the audience as having
a certain amount of authority. The next statemeag made by Nadin who is 31 years old and
currently working as a psychologist.

“I write exclusively for an audience. | have a vagdea of my audience and | know
what they like to read. In particular | refrain fmowriting about anything really private
and anything that could hurt someone else. In cadese | write about other people |
ask for their permission. Everything that concemysjob is taboo.” (Nadin)

Nadin makes it even clearer that she writes foraadience. She even includes the
audience in her process of writing and tries to thibe audiences expectations. The
importance of the audience becomes very clear shemotes that she sometimes withholds
certain topics in order to not hurt the audiendd@s Tas quite a common statement that could
be found in almost all interviews. In fact eightt @fi the eight informants explained that they
sometimes refrained from writing certain thingsdugse of the audience. In all cases this was
done in order to avoid any conflict with the audienThis particular aspect of holding back
information because of the audience is describethénstudy by Nardi et al. (2004a) and
seems to get confirmed in this study. Also Nadgtasement indicates something that Nardi et
al. describe as a personal code of ethics. AccgridirNardi et al. many bloggers have clearly
formulated rules that dictate what does not go itteir weblogs. Nadin even asks for
permission as soon as she writes about other pedple into account this statement by
Johanna who is 43 years old. She is currently wgrkis a teacher.

“I always hope that the people that | write persahiamgs about on my blog either never
visit my blog or don’t recognize themselves. | mewake up a story. But | do make up
names and personal depictions. | restrain myseffotomention events that happen at
my job or in my circle of friends.” (Johanna)

It was very common that the informants had stiictitations when it came to their
professional career. But also in regard to théénfits or family, most bloggers imposed strict
rules upon themselves. Johanna's comment represerty common answer because many
bloggers would write cryptically when it comes teeats concerning friends and family.
Nevertheless it is important to emphasize thatafidiloggers completely sought to avoid any
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form of controversy. On contrary, some informamtgpressed a preference for provocative
topics. However it became clear that blogging isatmut to avoid controversy in general but
about expressing oneself in the light of the autBerfGumbrecht et al., 2004) In alignment
with Nardi et al. (2004a) the data seems to undeipe idea that blogging is a social activity
where readers create blogs as much as the writers.

Nardi et al. (2004a) elaborate their argumentaliprtontributing that the social nature
of blogging gets in addition perceivable through fhct that many bloggers initially started
their weblog in response to a social request. Bilewing statement is Nadin’s response to
the question of how she got into blogging from dliset.

“Some friends of mine traveled to Australia andrtsth a blog which | frequently
followed.” (Nadin)

In this sample two informants stated that they weteoduced to blogging by friends.
The reasons for the rest of the sample to get waeblith blogging varied greatly and ranged
from turning one’s attention to blogs because woflegsly surfing on the internet to having
read a book about blogging. It remains to be seéreimere fact that one got introduced to
the blogosphere by a friend is a real proper argunfer the social nature of blogging.
Nonetheless the bottom line of this paragraphesctignition that blogging is something that
happens in the interplay between the audience hadbtogger. In the blogosphere the
audience and the blogger are inseparably interatedeand both perspectives need to be
considered in order to get a holistic understandinglogging as a mass phenomenon.

8.2 The Range of Blogging

In their study of the blogosphere Nardi et al. @&)0structure their findings based
upon two distinct spheres of audience. The authiistinguish between the blogger's
relationship to his or her known social environmant the relationship to a large public
audience. This chapter seeks to analyze the infuilshatatements in regard to this two-sided
distinction in order to illuminate the informantgprehension of the range of their weblogs.

8.2.1 Blogging in the Personal Sphere

The results were very diverse regarding the questiowhether the weblogs were
maintained for the blogger's known social environtnar for a wider virtual public of the
internet. None of the eight informants stated tator she did not know any of his or her
readers. All informants accordingly noted that thegmewhat knew their audience.
Nonetheless the range of the bloggers™ definitibrtheir audience varied in this sample.
While some informants merely wrote for their knosactial environment others considered a
wide public audience in addition. However it isaally important to emphasize that none of
the informants wrote for a global virtual publicclxsively. Take into consideration the
following statement by Johanna:

“Do you write for a global public?

| wouldn't think so, rather | write for a regionplublic. I'm always a little confused
when | see that the global public ends up on myep#gs usually people that have
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searched the internet for things like a recipevery popularly, for anything about sex.
They enter my little private blog and it feels liles if they were searching my
bedroom.

When you write do you distinguish between readershat you personally know
and a wide global public of all internet users?

Yes | do. When | write, | primarily don't think almiothe global public. | write as if |
would write a letter./---/ | need the feeling thatll someone a personal story about
myself.” (Johanna)

As can be seen, Johanna is almost a little afrfatleoglobal public. She is confused
and feels as if someone violates her privacy iresaghere the global audience accidently
ends up on her weblog. Johanna sees her blog a&aepform of communication and
compares it with letter writing which represent®ter form of private communication. The
fact that she is so sensitive regarding the glal@ience is somewhat surprising since she
also refers to herself as an aspiring book authar uses the weblog as an important platform
to get feedback for her texts. Nevertheless sharepfly does not like the idea that her texts
are exposed to a global audience. This seemsaditike strange considering the fact that she
is an aspiring book author who could substantiplgfit from the global publicity. In any
case she seems to have certain selection critsgading her audience and refers to them as
the regional public. Additionally she pointed obat she personally knew a good number of
her readers. Obviously Johanna defines her audweitben a very manageable and personal
range. Martin comes to a similar conclusion:

“Do you know the people who read your blog?

| know most of my regular readers./---/I'm conné€lcte the regular readers through a
social network. We read each others blogs and rdezeisted in each others lives.”
(Martin)

Also Martin puts special emphasis on the persoaabe of his weblog. Martin is
contained in a social network of people who reathasher’s blogs. Moreover he points out
that the members of the social network are intecesh each others lives. Additionally
Nadin's statement gives reason to assume that diegoften write for a close social
environment:

“Do you write for a global public?

| don't differentiate that much between the read#rever | only care about the
opinions of personal friends and relatives regaydiwhat | write on my weblog.”
(Nadin)

Nadin’'s contribution indicates that she blinds thetexistence of the global public. In
accordance with Johanna and Martin, Nadin alsosans a small personal circle of readers
when she blogs. The information from Tim indicatkat he does not write for a global
audience. Tim is 39 years old and works as a wegpaes In accordance with the previously
mentioned participants Tim notes that he knowsdgsilar readers:
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“In the case of [name of one of his weblogs] the memts are more numerous and |
know my regular readers. At least you know a cowpleharacteristics of that person
which of course represents not much more tharnl@ fiégcet of the real person.” (Tim)

Although Tim also states that he knows his reguéaders he differs between an
online and an offline identity. In contrast to Joha, Martin, and Nadin, Tim points out that
he only knows a little facet of his readers’ pesadibyn However asked later in the
guestionnaire which type of information he withigldhe stated that he never wrote about
anything that he would not dare to tell the perfame-to-face. This statement indicates that
Tim views his weblog as an instrument of communmicatvithin a personal sphere of readers.
He contributed further that he does not rack harbregarding what could be interesting for
his readers since he does not write to satisfyrdslers” interests. Also this statement
indicates that Tim is rather uninterested in reagta global audience. However his reference
to face-to-face communication suggests that he paesdlels between blogging and personal
forms of communication.

Three informants stated that they would considerarsonal and the global audience
equally. Although they knew parts of their audietioey were also trying to reach the global
audience. As can be seen in the next statementeph& who is a 35 year old journalist and
specialized on web content:

“Do you know the people who read your blog?

Yes, | know some of them. But usually | try to kemg posts very general. | think
about the people who get to my weblog through $eargines. | want to provide a
certain service for them. Because of that | trgvoid “insider jokes”. (Stephan)

Stephan’s statement is very representative forttliree informants that considered
both spheres of the audience. Stephan appreciagsotential presence of a global audience
and considers the global audience during his peoésvriting. Another informant pointed
out that she was very aware of the global audielmcexplaining her perspective she noted
that WWW meant “world wide web” and that one haddokon with the public audience if
one maintains a weblog. But also in this case lag tvas read by her friends and relatives.
Also in the third case the informant wrote consslgdor her personal audience as well as for
the global audience. It is important to mentiontthHd the bloggers who wrote for both
spheres had very distinct limits concerning theivaxy.

In the sample was only one exceptional case nadegly where the informant claimed
that he would merely write for a global audiencen’8 statement is very different and
outstanding compared to the other members of ttmplea Jens is 23 years old and worked as
a paramedic before he started to study ethnology:

“When you write do you distinguish between readershat you personally know
and a wide global public of all internet users?

| write primarily for the global public; for an angmous mass.
Do you know the people who read your blog?

| like it very much when anonymous people read nepheg and | don't like it when
people from my personal social sphere read it.ifstance my girlfriend knows the
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URL of my weblog but | trust her that she doesneat it. Concerning my relatives no
one knows that | publish that much on the intefr{@ens)

However even Jens stated that he knew some ofehiers. On contrary to all the
other participants Jens did not like it when pedpden his personal social surroundings read
his blog. He was also one of the informants who gpécial emphasize on the fact that he
strongly wrote for an audience and not for himséif.his job as a paramedic he was
confronted with many traumatic events such as #iky éxperience of death and suicide. Jens
is driven to show the world his everyday realityotigh his weblog. Also Jens had very
distinct limits concerning his privacy. Nonetheléss motivation for blogging will be subject
to detailed discussion in a later chapter. It remmao analyze the informants™ relationship to
the global sphere of blogging which will be donethie next chapter.

8.2.2 Blogging in the Global Sphere

As mentioned before Nardi et al. (2004a) distinlgubetween a personal and a global
sphere of blogging concerning the blogger's refatiip to the audience. In analyzing the
bloggers™ relationship to the global sphere, Na&tdal. investigated issues of privacy and
came to the conclusion that most of their inforrsamére characterized by a willingness to
reveal private information on the internet. Thddwing chapter seeks to illuminate the issue
of the bloggers™ privacy and the global audience.

The preceding chapter has shown that concerningatinge of audience some of the
participants had chosen to ignore the presencehefwider blogosphere while others
considered it in their process of writing. As mengd before no one in the sample
maintained a password protected weblog. Also mabtip blogs often offer possibilities to
set certain posts to private which has not beere dotiner in this sample. The first chapter
about the bloggers™ relationship to their audiepoited out that many informants had
established a certain ethic code about what and mdtato write about on their blogs. One
aspect that the majority of the eight informantgeveommonly concerned about was their
professional life. As can be seen in the followstgtement by Sabine who is a 33 year old
script consultant in the movie industry :

“Do you have a certain policy about concerning thirg that you generally never
write about?

Yes | do. If job related people knew who wrote theg and | would writgpersonal
things on my blog it could harm my career. Jobteslaletails are a taboo.” (Sabine)

Sabine does not write about anything that is jéated because she fears that it could
endanger her career. The same stand is also tgk€mbwho points out that he would never
write about anything that could get him into anyftiot with a customer, a friend, or the
judiciary. Also Stephan notes that he writes alsutthing but the company. Additionally
Nadin contributes that she never wrote about Her jo

Concerning personal matters in general the resdlthis study varied to a greater
extent than described by Nardi et al. (2004a). Feautirof the eight participants wrote under a
pseudonym and expressed certain concerns regaalipgblish really private matters. This
became obvious even in cases where the informanticély noted not to have such concerns
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as in the case of Johanna who sometimes writest @ltogs that others may find offensive.
Johanna’s statement is somewhat conflicting:

“To what extent do you write about personal matters?
| write exclusively about personal matters.
Do you have any inhibitions to write about personamatters?

No, and that is not because of naivety or exaggédrself-projection. | just don't have
any inhibitions. | write about things that many arterested in such as how a woman
feels, how she experiences sexuality, how she Joaed what she finds funny or
irritating. And still most of the people have inhibns to address these issues. If | was
totally anonymous | would probably write even marenhibited.

Do you have a certain policy about concerning thirg that you generally never
write about?

| don’t have such a policy.” (Johanna)

Johanna sometimes writes about her sexuality amer otopics that might be
commonly regarded sensitive issues to addressodédtin Johanna claims that she does not
have any inhibitions concerning the content of Wweblog the last sentence of her second
statement indicates that she has some inhibitifies @l. The fact that she expresses concern
that her identity might be revealed strongly intésathat she has certain boundaries
concerning her privacy. This fact becomes everretan a later statement of her:

“Do you write under a pseudonym?

Yes, so that my parents don't find my blog or myplpations./---/ It is an absolute
authentic part of me. But my parents and my bosstd®ed to know that part of me.”
(Johanna)

The last part of her statement speaks for itsei does not really need any
interpretation. Johanna clearly has specific botiadaoncerning her privacy on the internet.
Besides Johanna also Martin expressed concerns laisqurivacy:

“To what extent do you write about personal matters?

| do write about personal; matters but | censarases where it concerns people from

my personal environment. | do have inhibitions lmattl think about what | want

totally unknown people to know about me.” (Martin)

Besides the job most informants were most senshiveut stories regarding their
friends and families. Often they would encode tk&ries so that friends, family members, or
other acquaintances would not recognize themséivbsy were mentioned on the blog. As
can be seen in the case of Jens:

“Do you have any inhibitions to write about personamatters?
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Yes, | do have inhibitions and boundaries. | anywanscious about what | write on
my weblog. In cases where it concerns friends aggi@ntances | encode the names
and events so that nobody can draw comparisoreatg@eople.” (Jens)

It was common practice in this sample to encoderimétion about people of the
social environment of the blogger. However not ggee had these inhibitions to write about
socially close people. As Stephan puts it:

“l write about anything that | would tell the nelgbr in the hallway. | write about
excursions, the latest purchases, and sometimtkahecdote about my daughter. |
never write about business” (Stephan)

As has become clear all bloggers in this sampleewery cautious and selective
concerning what to write about on their weblogs.n&lmf the eight informants had no
restriction regarding what to write about. Most coamly the bloggers were concerned about
their professional integrity and about offendingople of their personal surroundings. In
contrast to the study conducted by Nardi et al042) in this sample there was one case of
unwanted attention from the global audience. Joaguinted out that she sometimes felt like
as if strangers would search her bedroom in casesenthe global public read her weblog.
However the motivation for this statement appeatset unclear. Also contrary to the study by
Nardi et al. one informant, namely Jens, noted thethad made bad experiences with
publishing personal information on the internet. ptents out that there were times when it
was very easy to reveal his real identity throdghGooglesearch engine. As a consequence
he chose to write under a pseudonym. Four outekthht participants of the sample would
write anonymously which indicates a high awareradsa certain danger to blog things that
are too personal. Even in the four cases wheréltggers did not write under a pseudonym
they restricted themselves concerning the contthiough the preceding chapter indicates
that only a minority would write for the global dedce this chapter shows that the majority
is highly aware of the presence of the global autke

8.3 The Participant’s Relationshipo to Interagfivit

As outlined in chapter five, many scholars vievemttivity as an important feature of
blogging, which emphasizes the communal aspeclogiging and facilitates the existence of
the global blogosphere. For instance the commenfimgtion is often described as an
interactive key feature of blogging since it allowmsmediate feedback and critique thereby
encouraging conversation between reader and bloygehapter four we have also seen how
Chung (2007) distinguishes between medium inter&gtiand human interactivity. The
former represents user-to-medium interactivity whihe latter represents user-to-user
interactivity. Human interactivity can be seenaatures of blogging such as the commenting
function. Whereas medium interactivity can be sieefeatures such as the common practice
of interlinking blogs through the blogroll. Howevére studies conducted by Nardi et al.
(2004a) and Gumbrecht et al. (2004) came to thelasion that human interactivity was only
desired to a very limited extent. Most of the imh@nts in their studies tried to keep a certain
distance to their audience and appreciated inigitycas long as it was in small amounts and
controlled.
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This fact led Nardi et al. (2004a) to the concladioat bloggers have an asymmetrical
relationship to their audience. On the one haney tieally wished for an audience. This
aspect has been confirmed in the first part of thiapter. On the other hand, they were
holding the audience at arms length. This secoadmagtion of Nardi et al. (2004a) remains
to be validate with this sample. In general theestigation of interactivity is of crucial
importance in that high levels of human- and medinteractivity could suggest that
membership in the blogosphere is rewarded, foraimst, through communal pleasures.
According to popular opinion and a considerable pérthe technical literature blogging is
often thought of as facilitating a feeling of conmity. Also in regard to the community
aspect the blogosphere could represent a powertuts of group identification. This chapter
seeks to find out to what extend the bloggers yaddkired human interactivity and medium
interactivity.

8.3.1 The Importance of Human Interactivity

Since blogging is an asynchronized medium it iglpodive to focus on the commenting
function in the attempt to evaluate the importanEduman interactivity. The commenting
function represents something which is as closegets to face-to-face communication since
it allows direct feedback and encourages interacti®ubsequently one approaches this
particular matter best by an examination of thetigipants” statements regarding the
commenting function and feedback:

“Do you offer your readers the possibility to commeton your blog?
In some cases | do not think it is appropriate lesttlt down the commenting function.
How important is it for you to receive feedback fran your readers?

Limitedly important. Feedback is only importantaases where | can assess the person
and where | figure that it's meant honestly. A darigvell written” in the commentaries
does not interest me.

Have you ever gotten hurt or were upset about a coment?

Yes. But usually | try to surpress the reflex tewear and try to make myself to see it as
merely a different opinion. Obviously this gets mgrroblematic in cases where the
comment is offensive to a third person or othendegglly relevant.” (Tim)

Tim’s statement indicates that he is rather skapt@mvards the commenting function.
Moreover he shuts down the commenting functioreises where he does not want to get any
comments. He notes that he does not care at alit &edback from people he cannot assess
and points out that a comment needs to be soundcandincing in order to be taken
seriously. Also Tim clearly seeks to avoid havingcammunication directly with the
commentator. He suppresses his reflex to answertrégsl to discount the comment as a
different opinion. Tim’s attitude towards feedbagks rather common in this sample. In
general all eight participants had the commentewjure activated on their weblog. In some
cases such as in Tim’s case the participants weahdetimes temporarily shut down the
commenting function. Take into account Johannaiistjpd view regarding feedback:
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“How important is it for you to receive feedback fran your readers?

Feedback is only important when it comes from centeaders. /---/ Although | usually
never react to it. | don’t want to have any diakgu discussion in the comments. Most
of the time I'm disappointed because the commergsedher shallow or | find the
person unsympathetic.

Have you ever gotten hurt or were upset about a coment?

Yes, almost always. | have erased many commentubecdhey were offending. | get
most upset about pieces of advice and suggestimemenmts. Unfortunately way too
many idiots comment on my blog; people that wardraw attention.” (Johanna)

Like Tim, Johanna also has a rather negative pearepf feedback. Also Johanna
deliberately sought to avoid dialogue and convesatin the commenting section.
Furthermore she often dislikes people that comneenher blog. It is interesting that she
points out that people comment in order to seedn&tin. This particular aspect can also be
found in the contributions of Jens:

“Do you like it when your readers leave comments oyour blog?

Sometimes it is very exhausting. Often people leewements regarding their own
private experiences. | observe this with disgustesithey apparently use my blog to
publish their private stories instead of publishihgm on their own weblogs.” (Jens)

Also Jens clearly expresses his dislike for feedlihmough comments. He is annoyed
by the fact that other bloggers mention their owimgie experiences in their comments. This
fact somewhat parallels Johanna’s statement whendsiscribes the commentators as
attention seekers. Jens is the only member ofahmpke who had only recently activated the
commenting function on his weblog. Before the readeuld not leave any comments:

“Unitl recently | have avoided the virtual publiedause | did not allow commenting. |
wanted that my posts would speak for themselveslitidally with my old weblog |
often experienced the comments as inappropriatebaihering. Now since the
commenting function is activated, I'm excited t@ sean interesting exchange starts
with my readers. But I'm still very sceptical.” (3

In general five out of the eight informants had egative attitude towards feedback
through the commenting function. While the majorgginted out that they experienced
comments as something rather negative one staggdsdlisfaction with the own texts was
more important than feedback from others. Anotteetigipant contributed that although she
liked comments when they are smart a very few comsnevery now and then were
sufficient. Among the remaining three participanoitse stated that she really appreciated
comments since the commenting would distinguishtiieg from secret diary writing. The
remaining two others expressed a general sympathgoimments.

It is important to emphasize that the majority &ie tinformants confirmed the
contributions of Nardi et al. (2004a) and Gumbresthail. (2004) concerning a preference for
very limited interactivity. At least human intersitty was not desired to a high degree by the
majority. As mentioned in chapter five also othtrdges in the field of online media have
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suggested a preference for very little human icterdy. In accordance with the above
mentioned studies the informants of this study wedshheir blogs to be a form of
communication without the threat of direct feedbaklko Nardi et al.”s (2004a) perception of
an asymmetrical relationship between bloggers hadtidience seems to be mirrored by the
findings of this study. In the beginning of thisagier we have seen that the bloggers really
wished for an audience. The presence of the auelieas considered an important dimension
of the blogging experience. However in most casescd interaction with the audience
through the commenting function was experiencedlistuirbing and inappropriate. This is
what Nardi et al. (2004a) describe as holding tidience at arms length. Human interactivity
was not considered being of essential importand#@agging by the majority of this sample.
It remains to be seen what the informants” attitisdéowards medium interactivity. The
evaluation of medium interactivity is the subjettte next paragraph.

8.3.2 The Importance of Medium Interactivity

Medium interactivity is interactivity between thendividual and the medium.
Considering the fact that blogging is commonly nefd to as a practice that is based upon a
global digital network, medium interactivity is hiy relevant in the context of blogging. In
regard to this world-wide digital network the bloljris often mentioned. Leelefever —a
blogger who writes under a pseudonym- defines kbgroll in the following way: A blogroll
is a listing of websites that often appear as linksveblogs. This list of links is used to relate
the site owner’s interest in or affiliation with hatr webloggers. (Leelefever, 2003) The
blogroll is often referred to as an important toloht facilitates the global community of
blogggers. Blogrolls are used to express connechbetween weblogs. According to
Leelefever (ibid.) a blogger expresses througtblogroll the following statement:fere are
other weblogs that | like- you should check theintoa” On a higher level and overlapping
level the blogroll means:fere is my community of webloggers- | fit into threup’ (ibid.)

In analyzing the importance of medium interactivitys chapter illuminates among other
things the importance of the blogroll in this saemplake into consideration the statement of
Tim:

“How important is the blogroll?

It is not important.

Do you link your blog often to other blogs?

Sometimes when it appears useful, for instancerder to give a reference or to point
out towards something extraordinary. Besides thmatrlot a great fan of the “me-too-
post”. (Tim)

Tim’s statement is somewhat representative fomtagrity of the sample. Most of
the informants did not euphorically embrace thé&itig feature of blogging. A good number
of the informants had a rather skeptical attitumeards the blogroll. As can be seen in Jens’s
statement:

“Blogging is an individual experience. | considéetlinking to each other as rather
unproductive. It's all about “If you like me | likeou”. (Jens)
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Most of the informants did not update their bloba a regular basis. For instance
Sabine stated that the blogroll was not importaather and that she would use a feedreader
instead for the blogs that she read on a regukis b8he also pointed out that she would link
her blog to others very rarely. Stephan contribaled he had not update his blogroll in quite
a while and that it contained links to other welldlgat used to be important to him in the
past. Accordingly Martin noted that he would ordyely link his blog to others. However he
stated that the blogroll was somewhat importarthat it showed whom one identified with.
In general none of the eight participants extendedir weblog communication to
communication on online forums. However Stephan Btatin had done so in the past.
Concerning the question of why they did not geblugd in discussions on online forums any
more they both answered that it was too time comsginAlso only two informants reported
about email communication that stemmed from thedblags. Three informants noted that
they considered their weblogs an exclusive instninef information as opposed to an
instrument of discussion. Two of the informants diever comment other weblogs. For
instance Johanna contributed that she did notyreddle to comment other blogs. Four
informants would occasionally comment other blodslevtwo informants stated that they
would only comment blogs where they had a persaialionship with the blogger.

Also concerning medium interactivity the findingstbis chapter somehow confirm

Nardi et al. (2004a) and Gumbrecht et al. (200#)oaigh both studies did not distinguish
between human interactivity and medium interagtivithe study conducted by Gumbrecht et
al. (2004) revealed that interactivity was rathereaaggerated feature of the blogosphere. In
Gumbrecht et al.’s study the average number of camtsrwas zero. Although some of the
informants would comment other blogs the practifecammenting did not emerge as a
central feature of this sample either. In this slempe practice of commenting other blogs
and making or making use of other forms of mediateractivity was not distinct enough in
order to represents a characteristic feature oblbgging phenomenon. The next chapter will
analyze to what extent blogging really represersramunal activity.

8.3.3 Blogging as a Community Oriented Activity

As pointed out in earlier chapters many scholaszidee the blogosphere as a kind of
mass movement of democratic self-expression. Take c¢onsideration this statement of
Stone (2004:2009) which really mirrors this contenapy apprehension of blogging:

“Critics call blogging a form of navel gazing. Blgers are boring and narcissistic,
they say. Reading blogs is like being forced tdlad your friends™ scrapbooks — a
bunch of meaningless, personal junk. This is dfitea but these critics are missing the
bigger picture. When they drive home from work,ythieink they re just sitting in a
car. That is sad, empty existence. Instead theiddap into the connection they are
sharing with other commuters as part of a slitleertwitching aggregate traffic worm
— now, that’'s a commute. When people begin tozedliat they have a voice on the
web, that they are small but integral pieces lgogehed into intelligence greater than
any other one mind, than they will know that blaggis far more than navel gazing.”

The preceding two chapters have suggested thathbmtian interactivity and medium
interactivity were not very distinct in this samplehereby the former form of interactivity
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was clearly less distinct than the latter formrdéractivity. This chapter will evaluate to what
extent blogging represents a community orientetviact The findings of the preceding two
chapters will thereby contribute to the analysistioé informants™ attitude towards the
communal pleasures of blogging.

The majority of the sample did not describe bloggis a community oriented practice
in the sense of Stone (2004). Stone's underlyimgepéion of community is very inspired by
the idea of a huge global virtual public. Howevke tinformants described blogging as a
community oriented practice concerning other bleggevhich they had a personal
relationship with; such as friends and relatives.cAn be seen in the following statement by
Sabine:

“How important are other Bloggers to you?

Those who are friends in real life are importaniit Bs human beings and not as
bloggers.” (Sabine)

Besides Sabine four other participants stated ttey had a feeling of community
only in regard to bloggers they had a social refethip to. For instance Nadin contributed
that she would only view those bloggers as a conimyuthat she personally found
sympathetically. Tim noted that he considered hifnae individual blogger although he
would read other blogs. He considered only thoegd#rs important that he was good friends
with. Tim expressed his dislike for the global coomty among other things because certain
people would try to create a very artificial blognemunity feeling. Jens furthermore pointed
out that other bloggers were only important to himcases where they had something
interesting to say or in cases where they sharesbpal interests. Also Martin's statement is
interesting in regard to the question of how imanttother bloggers were to him:

“l consider myself a loose part of a network cotmsgs of bloggers that I'm friends
with. (Martin)

One participant in the sample considered himselfpat of a wider community.
However he was keen to emphasize that he had riredtacertain levels of individual
control. One could say that his apprehension ofraanity was one where the individual does
not dissolve in the global blogging crowd.

“Do you consider blogging an individual or a communleexperience?

| do consider it a communal experience. Howevear teely decide the extent of my
community involvement. /.../ most commonly | read Vogs of bloggers that |
personally know.” (Stephan)

Stephan still emphasizes certain individual aspefctdogging despite the fact that he
views blogging a community oriented practice. FtgpBan it is important that he has the
freedom to decide when he wants to become morevdreh he wants to become less
involved with the blogging community. Even Stepharied that he would most likely read
weblogs of people he was friends with. The fact tha majority of the sample considered
blogging a communal experience only in the contdéxteople they had a social relationship
with shows parallels with the general relationshigtween bloggers and the audience as
described in the beginning of the chapter. Only taformants stated that they considered
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blogging a communal experience. However also isdleases the ensemble of the analysis of
their contributions did not create the impressibattthe individual aspects would take
backstage to the communal aspects of blogging.

This chapter seems to suggest that blogging malesse of a community oriented
practice than it is commonly referred to. At le@sines understanding of community refers to
an overarching global community of bloggers. Ashage seen in the preceding chapter Jens,
for instance, describes blogging as an individuatlevor and views the practice of
interlinking weblogs as unproductive. Additionallie have seen that commenting other blogs
is certainly not the most common activity among itifermants. It turned out that medium
interactivity was not too much appreciated amorgyitfformants. Also human interactivity
was only desired to limited extents. This chapts tevealed that the majority of the sample
did not view blogging as a large scale global grexperience. If one wants to speak of
blogging as a community oriented practice this ¢aprovides evidence that one may think
of blogging as a communal pleasure that the bloggperiences in his or her “community”.

8.4 Blogging as a Social Practice

As outlined in the second chapter Nardi et al. &200and Gumbrecht et al. (2004)
describe five majour fields of social motivationsr fblogging: documenting ones life,
providing commentary and opinion, expressing deejely emotions, articulating ideas
through writing, and seeking others™ opinions aetlback. Gumbrecht et al. (2004) point out
that many bloggers also seek to form and maintamnounity forums. However this
particular aspect will be dropped from further ddegation since none of the informants was
engaged with community forums or weblogs that weritten by more than one author.

8.4.1 The Documenting and Communicative CharadtBtagging

In accordance with Gumbrecht et al. (2004) Nardale{2004a) contribute that many
weblogs were utilized as a personal record of evémt the bloggers as well as for others.
Therefore Gumbrecht et al. (2004) introduce thentelocumenting one’s life in order to
describe one of the key features of blogging. Tiake account the following statement by
Jens:

“Describe your blog, what are you writing about?

While | was working as an emergency medical technid¢ wrote primarily about my
daily rescues. Now during my ethnology studies itevabout for instance ethnologic
topics or about sports that | play. The focal pointny weblog changes according to my
life situation.” (Jens)

Jens clearly uses his weblog as a measure to doturiselife. He posts about events
that he experienced in his everyday life. Steplmames to similar conclusions:

“lon my blog] | report about things that surrounde nsuch as traffic, people,

advertisement on the streets, media, internet, Stavware, other blogs and podcasts,
and sometimes the family.” (Stephan)
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Both informants clearly use their weblogs to captineir lives. Also in both statements
a focus on the everyday life is perceiveable. Theva mentioned use of the weblogs is
somewhat similar to the function of the traditiopaper diary. Take into account the next
statement by Stephan:

“I can refer to my weblog if someone wants to lagkmy personal development during
over last three years. Although the blog only padpicts my personality.” (Stephan)

These statements represent what Blood (2002) idescas the ability of weblogs to
piece the fragments of the everyday life togethhrcording to Blood the documented
fragments represent an intimate view of the padicindividual. Although we have seen that
a weblog differs from a traditional diary primariyecause it is published on the internet the
focus on the everyday life was very typical foisteample. Concerning traditional diaries it is
noteworthy that six out of eight informants notedttthey had maintained a traditional paper
diary before. Only two of the informants had neweitten a diary offline. Preceding research
on paper diaries has unveiled further parallelslogging. For instance Bloom (1996 as cited
in Scheidt, n.d.) suggests that diary authors maary implied audiences in mind while they
construct their written work. This following exttafrom an interview with Jens seems to
underpin Bloom’s perception.

“Have you ever maintained a traditional diary in your life?

Yes as a child /.../ not too deatailed though. | guesvas lacking the audience for
which | like to write for so much today. What isfor me whe | write privately only for
myself? If you write for other people you put ma#ort in it, you structure your
thoughts more carefully, and you have to face dhffie opinions. That is way more
interesting than to merely write for yourself withaetting any feedback.” (Jens)

No matter whether there may be a connection betvidegging and maintaining a
traditional paper diary, all eight intervieweesereéd to their blogs as a way to document
their lives. Additionally to the above mentionedtstments one informant stressed the fact
that he was writing about daily events, thoughtsl apinions while another informant
described his weblogs as a journal with everydiyriotes. In the preceding chapter it was
argued that blogging happens in interplay betwberbtogger and the audience. The fact that
documenting ones life was an essential featurellotha participants” weblogs and that
blogging happens in interplay with the audiencensedo underpin the communicative
features of blogging that have been mentioned byi@acht et al. (2004) and Nardi et al.
(2004a). According to the two latter studies, biaggepresents among other things a social
activity since it inserts the blogger into a socsglace of his or her friends and family.
Blogging fulfills the function to update others the blogger’s life.

In particular regard to the communicative featurdlogging Gumbrecht et al. (2004)
tried to elaborate why people chose to communivéea weblog instead of other online
media such as email or a traditional homepage.r®tady revealed that some informants
appreciated the fact that blogging was less infbamna involved less overhead while others
appreciated that one does not have to be respoonsiess one wished to. Blogs were also
described as non intrusive in that one could réweint voluntarily as opposed to personal
emails. Concerning traditional web pages many méorts considered them more static,
formal, and less linked to the idea of getting lirgersonal news. In regard to these above
mentioned aspects however this study differs froom@recht et al.”s (2004) findings.
Although the answers were diverse regarding thepawison between email and blog, one
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trend among the interviewees was to emphasize itée range of blogging. A good number
of informants highlighted the fact that bloggingoise-to-many communication and that one
could reach a wider range of people through thdagel®ne informant considered blogging a
very effective measure to archive conversation irclear manner. A couple of other
informants emphasized the public nature of bloggasgthe main feature that differed
blogging from personal email. However, emailing wasther described as intrusive, nor as
less formal or as more pressuring to read. Conegrnaditional homepages, the majority of
informants noted that weblogs were easier to usé raguired fewer IT-skills than a
traditional homepage. As a matter of fact only amfermant in the sample maintained a
traditional homepage additionally to the blog. Nibkeéess he described his homepage as
somewhat neglected compared to his weblog.

These paragraphs illuminated some aspects of thaalsmature of blogging.
Documenting one’s life is a key feature of bloggimgle many bloggers use their blogs in
order to communicate with others. Certainly bloggshows similarities to the traditional
paper diary. Blogging is a measure to keep famihg driends abreast of life events
Gumbrecht et al. (2004). Compared to other onlimglimit is most importantly the range of
weblogs that makes blogging attractive to the mebéthis sample.

8.4.2 Blogging in Order to Express Opinion and Aavi

The studies conducted by Nardi et al. (2004a) ledethat blogging was often seen as a
way to express opinion and advice. While the cantanied greatly — ranging from political
opinion pieces to commenting on the latest scigataed online publications — the weblogs
were used to clearly express opinion and advice. §tady conducted by Gumbrecht et al.
(2004) also came to the conclusion that blogs veéten used in order to express opinion.
However the participants in Gumbrecht et al.”sstwdre cautious to not be suggestive, as if
they would take themselves too seriously. Sincey tiwere aware that blogging is also
sometimes thought of a narcissistic form of selfression with little importance to anyone
besides the blogger they emphasized the imporamteelevance of their message.

Expressing opinion and advice certainly is a tdpiat is also perceivable among the
informants for this study, as can be seen in thievitng statement from Franziska. She is 29
years old and a political economist:

“A weblog represents a simple measure to presantgpinion to others which then can
be commented on.” (Franziska)

However, contrary to Nardi et al.”s (2004a) styshfitical opinions were not mentioned
at all among all eight informants. Concerning paditor other social topics none of the
informants expressed any interest in communicaioigical or social messages despite the
fact that the majority described themselves agipally interested. As Franziska puts it:

“Does it [the blog] play any role in a wider sociedl context? Are you interested in
politics? Does your blog have any political functin?

No, | don’t think so. I'm interested in politicstbukeep that away from my blog.”
(Franziska)
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Franziska's answer is very typical for this samplene of the eight informants sought
to have political or otherwise social influence aingh his or her blog. Although two
informants stated that they would write about jpdit events every now and then they were
aware that their influence was very slim, as caisdmn in the answer of Tim concerning the
same question as illustrated above.

“I do consider blogs on the whole as being sociadlgvant. But only on the whole,
single blogs don’t matter. Yes I'm interested ifitijgs. And when | write on my blog

about the presidential election in France it is sbaw or other politically relevant on a
micro-level. But this political function is not mlant. Blogs on the whole might be
another story.” (Tim)

As can be seen none of the informants were inesteist exercising any political or
societal power. However the certain cautiousnessngnbloggers to not take themselves too
seriously as described by Gumbrecht et al. (200ggrceiveable in that also these informants
were keen to not exaggerate their influence. Tlisalme in addition clear considering the
informants point of view of journalism. As Martigs it:

“Do you see similarities between traditional journdism and blogging?

Honestly, | find it quite overstated to describedging as the journalism of the 21
century ...” (Martin)

None of the eight informants expressed the idedaee any form of journalistic
function let alone to challenge journalism. Oneoinfant stated that she could never be so
committed to blogging that her blog could actudil¥fill a journalistic function. Sabine
emphasized that weblogs lack objectivity and weceltiased to be journalistic:

“Do you consider your blog an information- or a disassion-tool?

More as a notepad. | capture events and I'm glathiérs are interested in them. But
this is hardly information in the valueable jouistit sense. For instance when |
publish a photo on my blog it is hardly there téorm other people or to start a
discussion. Primarily it is there because | wanthow it. It's there for others to look
at.” (Sabine)

In the same manner like Sabine the majority ofrdérmants could not see connections
between blogging and journalism. In general thermfnts referred to their influence on
society in a very modest and almost humble wayh@lgh the majority thought of their blog
as a measure to express some form of opinion it alkaays without any “revolutionary
intentions”. Rather the informants gave their opisi in form of expert advice.

In some cases informants would have a certain @rexpertise and would try to give
advice to other people. For instance Franziska weag interested in music and emphasized
the fact that she would give relevant music tipsi¢o readers. Sabine stated that she would
write a lot about her job experiences in the fildustry. Asked about what she thought made
her weblog interesting to others she responded dhatcould get interesting information
about her job in the film industry. Accordingly tean, a web content specialist, pointed out
that he thought his sound recommendations and edwaocerning IT-related topics were one
of the main reasons why other people would readbluog. Also the contribution of Jens
indicates that some bloggers use their weblogsdardo give advice to others:
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“What do you think makes your blog interesting for ¢hers?

The description of situations like suicide for arste one is hardly ever confronted with
elsewhere. A lot of areas that | got to know dummg job such as death are suppressed
by society.

Why do you blog?

To pass on knowledge and experience. | worked @eramedic for the last three years
and | faced situations that every man seldom hdade and if he or she has to face
them they are often experienced as life threateriingant to pass on what people
experience in emergency situations; what they sdywhat they do.” (Jens)

Jens used his blog a lot to write about things kigaexperienced at his job. Informing
others about suppressed topics such as death amdiestepresents a form of advice giving.
Moreover Jens explicitly states that he seeks &3 pa knowledge and experience to others.
The following statement is taken from the intervieath Stephan and is his response to the
guestion of why he blogged:

“Because | want to pass on my ideas and experieheemt to share them with others.”
(Stephan)

In general, four out of the eight informants siatieat they used their weblogs in order
to give advice to others. Certainly writing aboytpeessed societal topics or making
recommendations concerning the IT-market represefdam of expressing opinion. The case
of Stephan represents what Stauffer (2002) notéplaging editor”. According to Stauffer
the lure of blogging partly consisted of the fdwttit provides a forum for people to publish
with reasonably low barriers of entry. Stephan ulsissblog in order to demonstrate his
competence in the IT area. This is very similarthe filter function where blogs are
maintained in order to enable other bloggers tbtharinternet. Stephan “plays editor” in the
IT area and utilizes his blog in order to demoristtas competence.

The utilization of weblogs in order to express fcdil opinions and particular actions
that the bloggers wished their audience to takdessribed by Nardi et al. (2004a) was not
perceiveable in this study. None of these inforrmamtertly viewed their weblogs as an
important form of democratic self-expression. Irses where expression of opinion was
mentioned the bloggers were keen to suggest tegtviewed their impact on society as very
limited and in most cases nonexistent. Also thaasdescribed by Gumbrecht et al. (2004)
that the bloggers emphasized the importance of thessages because of their awareness of a
potential unimportance of blogging could not berfdun this thesis. Although the bloggers
were aware of the fact that their impact on socmeéy be little they did not feel the urge to
emphasize the relevance of their messages. Whéreamformants in Gumbrecht et al.’s
(2004) study dealt with the negative charactemaatf blogging by emphasizing that they
would only write about relevant topics the informsrof this study suggested that the
bloggers’s influence on society is very limitedyaneral.

8.4.3 Blogging as "Thinking by Writing"
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Nardi et al. (2004a) and Gumbrecht et al. (2004ptoa accordingly that blogging was
often used as “thinking by writing”. The studiesNrdi et al. (2004a) and Gumbrecht et al.
(2004) revealed that many bloggers saw a strongreolce between thinking and writing.
Blogging was portrayed as something that facildatieinking. In regard to this particular
aspect blogging represents a highly reflexive practTake into account the following
statement by Tim:

“Which function does your blog fulfill for you?

It facilitates a form of inner-conversation. Noa$¢ because of it helps me to structure
my thoughts.” (Tim)

Tim describes blogging as a form of inner convérsathat helps him to structure his
thoughts. This view on the weblog was shared bgroglarticipants in that many participants
viewed their blog as a support of thinking and oe&sg. Jens described his blog as a measure
to archive impressions, Sabine referred to her kdega personal notepad, and Stephan
contributed that his blog represented a collecobrpersonal knowledge. All informants
described their weblogs in a way which indicates thlogging is a highly reflexive practice
that involves reasoning and thinking. As Stephats puin regard to the question of what
function his blog fulfills for him:

“Since | blog | somehow live more consciously. Vesavents in my head in order to
write them down later. /---/My stored memories a&ptured in data. That is an
awesome feeling and at the same time a little soary (Stephan)

According to Blood (2002) maintaining a weblog dana fruitful method to increase
the awareness of the inner self. This particulgees of blogging becomes obvious in the
interview sections given above. The informants dbsctheir weblogs as an inside oriented
practice that facilitates insights in their psycharthermore blogging was often described as
playing a crucially important role in the life dig bloggers. In the case of Stephan his blog
enables him to experience his life more conscioushke into account the opinion of Johanna
concerning the same question:

“It [her blog] has the function to reflect over eyaay life experiences differently, that
is to say everyday life experiences are alwaysrpiatieblogposts. It facilitates to capture
certain moods and pictures in thought for a po#npost. Blogging trains my

perceptions.”

Obviously her blog plays a central role in her.li#éoreover the blog has an impact on
the way she experiences her everyday life. Joharpariences her everyday life as potential
blogposts. As has become abundantly clear bloggingghtly connected to the thinking
process. Accordingly to the studies by Nardi e{2004a) and Gumbrecht et al. (2004) also in
this study blogging was often experienced as “thtnby writing”.

8.4.4 Blogging as Catharsis

Nardi et al. (2004a) and Gumbrecht et al. (2004htina that blogging plays a role
when it comes to catharsis. Many informants inrtetidies stated that they used blogging in
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order to work out issues they felt passionate abloutlluminating the coherence between
blogging and catharsis this thesis drawns on Vagrwes (2007) definition of catharsis:

“A catharsis is an emotional release. According pgychodynamic theory, this
emotional release is linked to a need to releasensgtious conflicts. For example,
experiencing stress over a work-related situatiay cause feelings of frustration and
tension. Rather than vent these feelings inappatadyi, the individual may instead
release these feelings in another way, such asighrphysical activity or another
stress relieving activity.” (Van Wagner, 2007)

Also this study indicates that blogging is relatedemotional relief. As mentioned
earlier Gumbrecht et al. (2004) considered bloggiagatharsis since it represents an outlet
for the informant’s thoughts and feelings. Nardalet2004a) mentions an “urge to get it out
there” as a motivation for blogging. Take into ddestion the following statement of
Martin:

“Which function does your blog fulfill for you?

It is a way of relieve. Always when | want to sanething | can let it out there./---/ In
times when I’'m doing very well | write a lot of pidge posts. When I’'m in a bad mood
my posts are accordingly.” (Martin)

Clearly Martin’s blogging is motivated by what Naed al. (2004a) refer to as an “urge
to get it out there”. In general the data sugdestexistence of a connection between the
emotional state of mind and blogging. Three outlaf eight participants noted that they
would blog more in times of emotional sorrow. Thiscomes most obvious in the following
statement:

“Are there certain phase in which you blog more tharin others. For instance in
times when you are emotionally troubled, in times Wwen you have problems and a
lot of stress? Or do you write more often in phasewhen you feel very well?

| can only write when I'm angry, sad, or in a statdopelessness. Only these feelings
facilitate my writing-flow. Typing in the keyboamives me physical and psychological
relief. If I'm in a state of happiness which I'madten in as in sorrow and depression it
is impossible for me to write. Then I'm outsidetire nature or with other people.
Because with this elation | don’t feel the urgddck my self away and to be on my
own./---/Accordingly most of the posts on [name tbe weblog] are written in a
negative mood.” (Jens)

As can be seen in this case blogging was usedhéoptrpose of catharsis in a very
obious manner. Jens clearly uses his blog as a dbrself-therapy. He uses his weblog as a
“relief valve’. In his interview it became recurigrobvious that his job was very emotionally
burdening and that he somewhat seeked to copegthrblogging. As described in the two
first chapters Jens statements were often outstgratid different from the others. Jens was
motivated to write his blog through the fact tha tvanted to share his — sometimes
traumatic- everyday life experiences with the oédghe blogosphere:

“To what extend do you write for an audience?
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| do very much write for an audience. Especiallyinly my time as a paramedic when
| experienced many interesting situations like deauicide, and the contact with
psychologically disturbed people it was very impattto me that my readers could
follow this reality — they should get to know whetppened in Germany.” (Jens)

As we have seen in the chapter about the rangtogfling Jens noted that he did not
want his family or friends to read his weblog. Timidicates that he experienced the content of
his blog as very burdensome and did not want toestt®e content with someone who was
close to him. He certainly did not use his blogider to keep friends and family abreast of
his life. If one takes into consideration the abgixen definition of catharsis, Jen’s situation
seems to fit every single aspect of it. It is likghat his blogging was motivated by
unconscious needs to release conflicts. As a matttact he explicitly stated that he would
only write for others but not for himself. Howeviris sustainable to suggest that Jens
actually wrote more for himself than he was awafteHis job situation certainly provided
enough potential for frustration and tension. Appdly blogging had become a stress
relieving activity for Jens. The case of Jens regmés what Nardi et al. (2004a) describe as to
get closure out of writing. Jens used his weblogadBarsis in order to vent his feeling.

However the other five participants did not refertheir blogs in ways that indicate
catharsis. In regard to the above mentioned que#t® majority of participants answered that
the volume of the posts mostly was a matter of tififeey often stated that it depended on
their job how much time they could find to blog.

8.4.5 Blogging to Seek Opinion and Feedback

Gumbrecht et al. (2004) and Nardi et al. (2004afrifouted further that some bloggers
considered blogging as an important measure to #ezlopinion and feedback of others.
These informants often had a professional backgraumere writing was important such as
journalists or scholars. Bausch et al. (2002) camtbe conclusion that blogging is sometimes
used in order to improve ones writing skills. Algothis sample one could find hints that
underpin the contributions of Nardi et al. (2004aymbrecht et al. (2004), and Bausch et al.
(2002). For instance Stephan who is a web contetialist and also a professional journalist
referred to his blog as a “writing-channel”, a pb#isy for creative expression and display of
professional competence. Johanna is an authordseber job as a teacher. She is currently
working on her first book. According to her bloggilhad helped her a lot in gaining the
necessary confidence to try to write a book. Johatescribes blogging as a training of her
writing skills and also as the first step of pubirgy her texts to an audience:

“Why did you chose to have a weblog?

| wanted to find out how it felt to publish my textirst | read a couple of weblogs and
then | decided that | could do at least as goodboif better than the other bloggers. |
chosed a weblog because | wanted to try to writea oagular basis. Blogging to me
represents the brave step to not letting my teisgpgpear in the drawer but to publish
them. It seemed as if a weblog was an independatibpn to do that./---/ One of my

goals was to read my texts to others on such eanpiblic readings or “poetry slams’
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on small stages. My weblog was the first step tdwane public. In the meantime | have
successfully read my texts in public events. Mytrgoal is to write a book.” (Johanna)

For Johanna starting her own weblog facilitatedstasting of her professional writing
career. Blogging was her first step towards theiema# and encouraged her to take further
steps towards writing for an audience. She cleaslkd her weblog in order to seek opinion
and feedback from her readers, although we haveisdée first part of the analysis that she
had certain selection criteria concerning her anmhkeIn accordance with Nardi et al. (2004a),
Gumbrecht et al. (2004), and Bausch et al. (2082) this study found evidence that bloggers
with a professional background where writing iseesisl, use their blogs in order to work on
their writing skills and to seek opinion and feeckhaBoth members of the sample who had a
writing related professional background used theiblogs in the above outlined manner.

8.4.6 Blogging to make New Friends

One social motivation for blogging that has beereated in this thesis and which is
neither mentioned by Nardi et al. (2004a) or Gurobret al. (2004) is blogging in order to
make new friends. All eight participants accordyngbted that they had made new social
contacts through blogging. As Jens puts it:

“Have you met new people through blogging?

Yes | have made a lot of interesting contacts.vehat least met 15 people personally
although we live quite far away from each otherroligh blogging you meet people
that have the same interests.” (Jens)

The analysis brought to light that blogging wasmed as an opportunity to meet new
people among all members of the sample. Howeveretktent to which the bloggers
socialized with their new acquaintances variedthis sample only Jens and Stephan had
actually encountered their new social contactsqmedty in real life. Stephan was the only
one in the sample who participated in trans-redibl@yger events: in blogger meetings and
other weblog related events he had made new scaidhcts that had become valuable for
him. The other members of the sample would stajouth with their new social contacts
through email and had never encountered each iileal life. Nonetheless these new social
contacts were often highly valued. Take into actd&abine’s point of view concerning the
question of if she had met new people through biagg

“Yes, several and very nice ones as well. Intergistienough only few of them live in
the same town as | do.” (Sabine)

Considering the fact that the internet is a mediwith global range Sabine’s
wonderment about the fact that most of her new aiotances did not come from her city is
somewhat hard to comprehend. However it suggestsSabine does not make that much
difference between blogging and real life sociakiaction. Concerning the latter form it
would probably be highly likely that Sabine woul@stly socialize with individuals from her
town. The cases of Jens and Stephan showed thggibdpsometimes gets extended to real
life social interaction. This fact makes it alscstainable to suggest that in certain cases
bloggers apparently do not differ much between liéalinteraction and blogging. In these
cases blogging represents a form of personal conwemion with others. Also Johanna
appreciated her relationship with her new onlinenfds although they would only interact
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with each other through email. Nevertheless shetediout that she really enjoyed the email
contact with the other bloggers. While six outlué eight informants had never met offline it
became obvious that blogging was commonly appretias a measure to meet and to interact
with new people on different levels of intensity.

The results of this chapter confirm the findingatthave been made earlier in regard
to the communal experience of blogging. Earliehas been pointed out that the bloggers
especially valued other weblogs that were mainthify bloggers they had a social
relationship with. An overall global community dpivvas not perceptible. This fact gets
repeated in this chapter because the bloggers vegyeselective concerning with whom to
interact with. Similar to offline life, the bloggein this sample had a circle of acquaintances
and friends that they interacted with. It is impoitt to emphasize that the bloggers favored
communication with other bloggers in cases wheey ttad a social relationship with each
other. As can be seen in the informants™ statemémse relationships were created for
instance on the basis of shared interests. A randommunication with totally unknown
bloggers for the sake of an overall community splid not occur in this sample. The fact that
random human interactivity was generally rather amt@d as shown earlier underpins this
impression. Instead the online interaction wasiedrthrough in ways that were very similar
to the way human beings socialize offline.

Also Hodkinson (2006) came to similar conclusionithvis study in that one of his
findings was that weblogs facilitated interactiomaag a relatively stable set of existing
friends rather than among an all inclusive onlinenmunity of strangers. Accordingly he also
came to the conclusion that relationships that waeentained through the weblog often
extended to other forms of interpersonal commuitinauch as email or instant messaging as
we have seen above this was also the case in #mgpls. The emphasis on personal
relationships between the bloggers becomes ever significant if one takes into account
that several of the informants had many bloggerth@ir personal “offline friend-sphere”.
One could say that many bloggers are embeddedsiocel network of friends from the
outset. This is another factor that highlights biog as a social activity. The bottom line of
this chapter is that personal interaction througtbhygs goes off in many cases very similar
to personal interaction in “reality”. In spite diet fact that new friendships are commonly
made through blogging the interaction between tlogders is selective and reminding of
interaction in real-life.

8.5 Blogging as a Source of Identity

This study also brought facts to light that suggleat blogging represents a source of
identity. In the preceding chapter we have seem It@gging often is about sharing the
blogger's expertise and knowledge. According to d8huet al. (2002) the experience of
sharing expertise can be very empowering. As meeatidbefore Stephan, for instance, uses
his blog among other things for the display of cetepce. In the opinion of Bausch et al.
blogging is often a measure to create and enhamdadividual’s reputation. People often
blog to assert their individuality. In these caesweblog can become a personal “speaker’s
corner” through which people define and creater tideintities.
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According to certain scientists one of the mainrabteristic features of live in
contemporary societies is the fact the identiti@gehto be actively constructed. For instance
Gidden’s (2003) contributions facilitate a deepeflection on modernity and identity.
According to Giddens we live in circumstances gfragressed or “radicalized” modernity
which he refers to as late modernity. Thereby maithechanges the very nature of social life
and even impacts on the most personal facets ohhwewperience. For instance globalizing
influences are increasingly linked with personalpdisitions. Under the influence of modern
institutions new mechanisms of self-identity haeewred. On contrary to pre-modern times
self-identity needs to be actively constructed.f-®ntity is no longer something that is
imposed upon oneself by society's institutionsGAgdens (2003:3) puts itin the setting of
what | call high or late modernity — our presentydeorld — the self, like the broader
institutional contexts in which it exists, has te teflexively made. Yet this task has to be
accomplished amid a puzzling diversity of optionsl @ossibilities.” As we have seen in
chapter four Thomas (2006) takes the same line idde@s (2003) and points out that
blogging can play an important role in the creatdndentity. According to Thomas (2006)
many bloggers blog as fictional characters. Comglue statement of Jens:

“Have you ever gotten hurt or upset by a comment oyour blog?

Sometimes but usually not. Since | play anotheradtar on my weblog | never feel
personally offended.” (Jens)

As can be seen Jens distinguishes between hisekand another character that he
plays on his weblog. Although Jens is not a membdéne fan fiction community as described
by Thomas (2006) he blogs as a fictional charaétera matter of fact Jens was not the only
participant in the sample who blogged as a ficticharacter. As Nadin puts it:

“To what extent to you define your personality throgh your weblog?

| don't do that. My blog personality is a constioigctand has very little in common
with my real character.” (Nadin)

It remains to be seen if Nadin defines her persgyndrough her weblog or not but it
is has become obvious that both Nadin and Jens UOiftbrentiate between their real
personality and their blog personality. This becenswen more obvious in the case of
Johanna:

“Do you write under a pseudonym?

Yes/.../As [name of her pseudonym] | write these furand sexy stories and
sometimes | read them on poetry slams or even @&rit@umn in a magazine. But it is
an absolute authentic part of me. A very intimatdaict./---/l want to be famous as
[name of her pseudonym] for these texts/.../It isifeexent but authentic part of me
that needs a name.” (Johanna)

Obviously Johanna blogs as a fictional characteorddver she constructs a new
identity through her weblog which is still relateher real character. Also Jens deliberately
constructs another identity on his weblog:

“To what extent do you write about personal matteren your weblog?
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Concerning myself | only write things that subsemwe blog character. The lesser you
describe yourself the more the reader is forcedreate his own image of your
personality. And the more the reader pictures thg bharacter in a positive manner.

“To what extent to you define your personality throgh your weblog?

Not in particular. On my blog | am an artificiagyire. | only write about things that
contribute to this figure.

Do you present through your blog certain facets oyour character more than in
real life?

Yes the facet of the ingenious globetrotter who tseelot of interesting people.”
(Jens)

As can be seen Jens actively constructs anothetityleHe presents himself in certain
preferred manners to his readers. It is thereljyomant to note that Jens and Nadin both
seem to be unaware of the importance of theiri@gifblog characters. Accordingly both
point out that they do not identify their persotyathrough their weblog. Their statements
however suggest the opposite. Their blog charassems to represent a rather important
aspect of their identity. Nowadays one distingusshetween an online identity and the real
life identity because the internet has become ancimportant global medium. Besides being
a communication and information platform the ingdralso provides great possibilities to
present oneself to others in a preferred manneaceSihe internet provides anonymity to a
certain degree one has the possibility to meredsgmt fragments of the self to others. The
internet offers a great measure for people to irdethemselves in a certain preferred
manner. As Grohol (2007) puts it a pseudonym opmlime identity allows people to hide
their real identities while one can build a desirgplutation with the username.

Also Tim points out that his weblog character edent from his real life character.
Tim describes his blog character as more open amnunicative than his real life character.
Thomas (2006) notes that bloggers commonly insthin aspects of the real self into their
character. According to Thomas (2006) this is comimaeferred to as “fusing identities”,
“hybrid identities” or creating a “Mary Sue” chatac Tim, Nadin, Johanna, and Jens clearly
create a Mary Sue character on their blogs. Thettedy blogs represent an important source
of identification. These four participants activelyeate an online identity on their blogs.
Through their online identities they are enabledap more things than they would say in real
life without having to face the consequences. Cguestly part of the lure of blogging is
certainly the possibility to play another persom &m construct another identity. In regard to
this aspect the blogging phenomenon seems to und&judens’ (2003) theory about
modernity and flexible self-identities.

8.6 Conclusion

This final chapter has analyzed the participantstivations for blogging. Some of the
findings were congruent with the studies condutigdlardi et al. (2004a) and Gumbrecht et
al. (2004) while other findings varied to differemitents. Following Nardi et al. (2004a) and
Gumbrecht et al. (2004) | have suggested in tis¢ ¢inapter that blogging is about expressing
oneself in the light of the audience since all infants were highly aware of their audiences. |
have concluded that blogging happens in the iragrpetween blogger and audience. In the
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next chapter, | have adopted Nardi et al.’s (20@4@)sided distinction of the range of
blogging. While the results were diverse regardimgquestion of how the bloggers™ defined
the range of their audience none of the eight mémts wrote for a global public exclusively.
The majority in the sample expressed a certairepeate for readers that they had a personal
relationship with. In regard to this particular espone could find parallels between the way
the bloggers perceived their weblog and persomaigmf communication. The cognition that
many bloggers write for an audience that they kwowforms the findings revealed by Nardi
et al. (2004a) and Gumbrecht et al. (2004). Ndwue analyzed the participants’ relationship
to the global sphere based upon an investigatioissafes of privacy. Concerning personal
matters in general the results of this study vatiea greater extent than described by Nardi et
al. (2004a). On contrast to the study by Nardile{2004a) the sample of this study was
characterized by a certain cautiousness and sadaess concerning what to write about on
their weblogs. Thereby the job and family and fdgrwere the two areas the informants
where most concerned about. Nardi et al. (2004ajhenother hand had described their
informants as rather easy in their minds about iphislg private issues. In regard to the
participants’ relationship to interactivity | hasegued that human interactivity and medium
interactivity were only desired to a limited extenhis study consequently confirms Nardi et
al. (2004a) and Gumbrecht et al. (2004) in theaidf the asymmetrical relationship between
blogger and audience. Also the members of this Eamjshed for an audience while at the
same time they sought to keep their audience at demgth. Concerning blogging as a
community oriented activity | have contributed thhany bloggers did not see blogging as a
community oriented practice in the sense of anareding global community. Instead | have
suggested that blogging is a communal pleasurethigablogger experiences in his or her
“community”. Following the main five areas of maions for blogging outlined by Nardi et
al. (2004a) and Gumbrecht et al. (2004) | haveyaeal blogging as a social practice. All of
the informants used their weblogs in order to doenintheir lives. Concerning blogging as a
measure to express opinion none of the informaet® nterested in exercising any political
or societal power. Also the certain cautiousnessraybloggers to not take themselves too
seriously as described by Gumbrecht et al. (20045 werceiveable in that also these
informants were keen to not exaggerate their imitee In general the informants referred to
their influence on society in a very modest way wmaild usually give their opinion in form
of expert advice. Furthermore | have argued thagdihg represents a highly reflexive
practice and a form of inner conversation that roféepported the blogger's thinking and
reasoning. Also | have noted that blogging is lohke emotional relieve in certain cases. For
instance the case of Jens clearly representediblpgg catharsis since he got closure out of
blogging. In accordance with Nardi et al. (2004aymbrecht et al. (2004), and Bausch et al.
(2002) this study found evidence that bloggers wigprofessional background where writing
is important, used their blogs in order to worktbair writing skills and to seek opinion and
feedback. Additionally the analysis brought to tigthat blogging was viewed as an
opportunity to meet new people among all memberth®@fsample. In regard to this aspect |
have pointed out that neither Gumbrecht et al. 42@® Nardi et al. (2004a) mentioned it in
their studies. However the extent to which the b&g socialized with their new
acquaintances varied. In general the online intenaavas carried through in ways that were
often very similar to the way human beings soc@ldffline. Finally | have argued that
blogging provides a source of identity. Some ofitifermants wrote as a fictional character
on their blog. Besides providing measures to canstnew identities | have suggested that
blogging becomes attractive because one can hidadthe online identity.
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Final Discussion

In the beginning of chapter eight the two most camrerceptions on blogging that can
be found in contemporary public discourse wereimed. It was argued that blogging at its
best represented a democratic mass movement aértiinvolvement while at its worst
blogging represented a form narcissistic navelrgazThis study suggests that neither is the
case for this sample. The informants were motivatdalog by other factors.

Although many bloggers interacted with each othee tlata did not suggest the
existence of a global group identity. Blogging vadten described as an individual experience
where self-identity was not sacrificed for an ovehéng group identity. All the bloggers in
the sample maintained certain levels of individyaliOne of the advantages of the
blogosphere may indeed be that although membepsbigdes a blogger identity, one does
not have to sacrifice a great deal of individualiBeing a blogger one can experience
communal pleasures without being “dissolved in ¢hewd”. Most of the time community
feelings were only described as relevant in casessavthe blogger was interacting with his or
her “community”. In addition none of the informarstrived to have any influence on society.
It proved that the informants had very low expeote concerning the impact of their
weblogs on society. It came to light that they Imeitintended to challenge journalism nor did
any of the statements allow to suggest the existeh@ny political ambitions. The common
assumption that blogging represents a mass movesheleimocratic self-expression which is
aimed to establish a revolutionary and more eg#ih form of mass communication could
not be confirmed in this study. On contrary to dapwpinion | assume that blogs represent
much more a personal instrument of communicati@n th new communal and alternative
form of mass communication. A recent study condiitt¢ Neuberger et al. (2007) seems to
underpin this assumption since the authors foumtgsimilarities between blogging and
traditional forms of mass communication. In accocda with the traditional mass
communication Neuberger et al. describe the existari hierarchical attention structures in
the blogosphere. Very few popular blogs receiventiagority of audience attention while the
majority of all blogs hardly ever get noticed. Afiloinally concerning the egalitarian public
the authors revealed that one can find power strestin the blogosphere that are very similar
to the traditional relationships between mass metid the audience. The relationship
between A-list bloggers and blogs with low authorére very one-sided in that A-list
bloggers tend to link their blogs to each other enoommonly than to blogs with low
authority. However low-authority bloggers oftenkKirtheir blogs to high-authority blogs
without getting a link back. The consequence is$ thiuential blogs reinforce each other's
influence while low-authority blogs remain unnoticeThe relationship between low- and
high-authority weblogs is very similar to the redaship between the audience and medium
in traditional mass communication. Additionally thethors contribute that many bloggers on
the A-list have a journalistic background or arkeotvise employed in the media business.
This cognition certainly justifies further why Asti bloggers were of subordinate importance
to this thesis. In general no evidence could badao reinforce the assumption that blogging
represents an upcoming movement of communal citinesivement.

Neither could there be found evidence that woulstify to describe blogging as a
narcissistic and self-important form of amateur lghiing with little importance to anyone
but the author. None of the informants was meredyivated to blog in order to make his or
her name on the internet. Nobody in the sample sdeim overestimate his or her weblog's
importance. Although this study has revealed tiat bloggers were motivated by their
audience and that blogging is about expressingedines the light of the audience many
participants did not seek to reach a mass audieltoe.later cognition makes it somewhat
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difficult to see the bloggers as a group of selpamant “busybodies”. This impression gets
underpinned by the fact that the informants weng \w@&autious concerning the content and
selective in regard to their audience. In fact tiegority did not perceive their weblog as a
platform to promote their personal opinions thae“world had been waiting for”. In all cases
blogging was motivated by more complex reasongabes were bloggers expressed opinion
they would usually do it in the form of expert agb/i As can be seen also the second common
assumption concerning blogging does not seem tsubtinable in the light of the analyzed
data.

Up to now | have argued that blogging neither re@nés a narcissistic attempt of self-
realization nor the often discussed upcoming moveraEcommunal citizen involvement. In
pursuing the question of what motivates people @wntin their weblogs | suggest that
bloggers — at least the ones in this sample - wasvated by somewhat more mundane,
simple and less spectacular reasons. As has beaboraantly clear blogging represents a
highly social and reflexive practice. We have seechapter six that Bausch et al. (2002)
associates blogging with the mundane practice skiging. In the opinion of the authors
blogging parallels the way one uses spoken langsage it is informal, immediate, and
undergoes limited editing. Furthermore two thirdsatl conversations are taken up with
gossip and also most blog content fits the definitof gossip. The authors conclude that
blogging represents a simple human connection whraigs people back in contact. As a
matter of fact the analysis has often suggestedxistence of parallels between blogging and
offline forms of social interaction. For instantdiave argued that the majority of the sample
expressed a preference for readers that they sadial relationship with. | have suggested
that new contacts were made on the basis of sharests while the communication with
other bloggers was very selective. In terms ofgmyl have noted that most of the bloggers
where concerned with issues of privacy. The reteatiip to the audience was asymmetrical in
that interactivity was only desired to limited degs. All these cognitions lead me to take the
same line as Bausch et al. and to assume thatibfpgéten is motivated by mundane social
needs. This becomes further obvious if one takesancount the diverse social motivations
for blogging that were revealed in the analysiseyrranged from documenting ones life and
emotional relieve to meeting new friends. Also dralysis brought to light that blogging
played a role in the process of creating idenfityday identity is something that is actively
constructed and constantly negotiated againstdlo&dvop of a confusing variety of choices.
However on the individual level the creation ofrnitey represents a very mundane and basic
social need that everyone has to grapple with.

While the perception that blogging has the potértbaimpact on traditional mass
communication might be true in a number of casparticularly when it comes to the A-list -
the majority of the bloggers in this study utilizéeeir weblogs for less spectacular reasons,
such as, in order to communicate with their cirolefriends and acquaintances. While the
blogosphere is often highlighted as a global comitgyur suggest that blogging often
represents a communal pleasure that the bloggeriexyges within his or her “community”.
He or she is thereby motivated by huge diversityso€ial motivations. However, it is
important to emphasize that the findings of thisdgtare not mutually exclusive nor are
motivations to maintain a weblog restricted to thdactors. Rather these factors were
distinctive in this particular sample. According McQuail (2005) the emergence of new
media has always been met with euphoric expecttioriense interest, and a general
overestimation of their significance. Concerningdging there is reason to believe that we
are still in this very first phase.
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Appendix A: Interview Questionnaire

Bitte Geben Sie hier die URL ihres Blogs an:

© © N o 0 bk~ w DR

e
[ )

12.

13.
14.

15.

16.

17.

18.

19.

20.

Wie alt sind sie?

Welches Geschlecht haben Sie?

Welchen Beruf ben Sie aus und welche Ausbildurgeh&ie?
Wie ist Ihr Familienstand?

Wie lange bloggen Sie schon?

Wiurden Sie sich als Computer-interessiert bescénéib

Wie sind Sie urspringlich mit dem Bloggen in Koritggkommen?
Haben Sie viele Blogger in lhrem sozialen Umfeld?

Wie haufig updaten Sie Ihren Blog ungefahr?

.Beschreiben Sie lhren Blog, tuber was schreiben Sie?

.Haben Sie zusatzlich eine traditionelle Homepage?

Warum haben Sie sich fur einen Weblog en¢stdn?
Haben Sie schon einmal ein traditionelles Tagelgaftirhrt?
Wenn ja, wann, warum und wie ausfurhlich?
Wissen Sie wer lhren Blog liest? Ist es lhnen wicHass jemand Ihren Blog liest?
Inwieweit schreiben Sie fur ein Publikum? Sind Sizh des Publikums bewusst wenn
Sie schreiben? Halten Sie manchmal gewisse Dingikuweil Sie wissen, dass es
einen lhrer Leser verletzen kdnnte?Welche Dingehdbie
zuruck?
Kennen Sie die Leute, die Ihren Blog lessen? SoareSie fur eine globale
Offentlichkeit?
Unterscheiden Sie beim Schreiben Lesern, die Sspkch kennen und einer
globalenoffentlichkeit?
Was denken Sie macht lhren Blog interessant fueia@d
Haben Sie neue Leute kennengelernt durch das Bi@gge
Wie wichtig ist es fur Sie Feedback von lhren Lasar erhalten? Erwarten Sie
Feedback und in welcher Form erhalten Sie meidterslback?
Bieten Sie lhren Lesern die Mdglichkeit Kommentawehinterlassen? Mdgen Sie es
wenn Leser Kommentare auf Ihrem Blog hinterlasdéai®en Sie sich schon einmal
Uber Kommentare geargert oder verletzt gefuihlt?
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21.Welche Funktion erflllt der Blog fur Sie persoénfich

22 Erfullt er eine Funktion in einem erweiterten gésdaftlichen Zusammenhang? Sind
Sie politisch interessiert? Hat ihr Blog eine pstihe Funktion? Sehen Sie Bloggen
zwischen Bloggen und dem traditionellen Journalistu

23.Warum Bloggen Sie?

24.Gibt es bestimmte Phasen, in denen Sie haufigggbloalls in anderen, z.B. Phasen,
in denen Sie emotional belastet sind, Problemewtgcigkeiten oder Stress haben?
Oder schreiben Sie haufiger in Phasen, in denéimes besonders gut geht?

25.Wie wichtig sind Ihnen andere Blogger? Sehen Sie als Teil einer “Community”
oder eines globalen Netzwerkes? Ist Bloggen eiivithaelles oder ein
gemeinschaftliches Erlebnis? Lesen Sie andere Blogs

26.Wie wichtig ist das Blogroll? Verlinken Sie lhrehdg haufig zu anderen Blogs? In
welchen Fallen verlinken Sie lhren Blog?

27.Betrachten Sie Ihren Blog as ein Informations- ddiskussionsinstrument?
Kommunizieren Sie mit anderen Bloggern Uber IhréagBbzw. Kommentieren Sie
andere Weblogs? Beteilligen Sie sich an Diskussian@®nline Foren?

28.Was untertscheidet diese Form der Kommunikationarmateren Formen der online
Kommunikation, z.B. instant messaging oder perstisliemail? Sehen Sie Vorteile in
der Kommunikation via Weblog?

29.Inwieweit schreiben Sie Uber personliche Dinge?dfiabie Hemmungen tber
personliche Dinge zu schreiben? Haben Sie gewissedSatze, Uber was Sie generell
nicht schreiben? Gber welche Dinge schreiben Sl&nWenn ja, warum?

30. Inwieweit definieren Sie lhre Personlichkeit Ublerein Blog? Leben Sie tber lhren
Blog bestimmte Facetten Ihrer Personlichkeit stéskes als Sie es offline tun?
Prasentieren Sie sich bewusst in einer bestimmtenrl Weise fur Ihre Leser?

31.Geben Sie Ihren Beruf an auf Ihrem Blog? Schrefbierals Privatperson oder als
Berufsperson? Bloggen Sie nur in der Freizeit adeh wahrend der Arbeitszeit?

32.Spielen Sie online eine andere Rolle als offline?
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