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Consumption can be seen as an intricate network in constant transfor-
mation involving a multitude of actors. It challenges the way we study 
consumption and consumers. In 22 chapters “Making sense of consump-
tion” invites you to increase your understanding about what consumption 
is all about, how to study this elusive phenomenon and how to explore its 
sensual aspects.

This anthology aims to illustrate the versatility that characterised the 2nd 
Nordic Conference on Consumer Research in terms of theoretical and 
methodological approaches, fields and disciplines. The result is an appe-
tizing and intriguing overview of the research frontier of contemporary 
interdisciplinary consumption research in the Nordic countries. It is suita-
ble for researchers, graduate students and professionals.

The 2nd Nordic Conference on Consumer Research was hosted by the 
Centre for Consumer Science in Gothenburg May 30-June 1, 2012.

ISBN 978-91-974642-6-0

Centre for Consumer Science
www.cfk.gu.se


