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Abstract

Purpose

The purpose of this paper is to illustrate the brand meaning negotiation process on social
media, using the case of the Way out West brand that changed a key brand property in 2012.
We aim to uncover dynamics and reasons for why and how the brand’s meaning has been
negotiated, and the influence social media has had by expanding on previous research, most
notably Giesler (2012) research findings on brand meaning negotiation.
Design/Methodology/Approach

Since the purpose was to investigate brand meaning negotiation on social media, netnography
was utilised to investigate the public space debate in order to gather material, which was then
interpreted through a hermeneutic interpretive research approach.

Findings

Consumers displayed a strong reaction on social media both for and against the festival’s
decision to change a key brand property, and that the negative crowd quickly disappeared
from the conversation. A second finding was that identity creation seemed to be the main
motivator behind the actions of consumers.

Originality/Value

This article adds to the existing literature on brand meaning negotiation by illustrating the
dynamics in the context of social media, while showing how consumers utilise the process for

their identity creation.

Keywords: Brand meaning negotiation, Sign values, Social media, Identity creation.

Introduction

Brands are not static, but instead
continuously evolving and constantly
changing (Kapferer, 2011; Kornberger,
2010; Iglesias, Ind & Alfaro, 2013), either
on purpose through managerial orders, or
due to social and cultural influences, and
pressure from stakeholders. But what
actually happens when a brand decides to
change a key brand property? Imagine that
Volvo e.g. decides to only produce race
cars, or that Starbucks decides to only
offer take away coffee.

Based on previous research in the area
(Tarnovskaya &  Biedenbach, 2018;
Giesler, 2012), we expect a negotiation
from stakeholders regarding what the
brand’s new meaning is, perhaps new
competing brand meanings and brand
images may arise, i.e. the perception of the
brand’s meaning will most likely change.
Therefore, we argue that when a brand

changes a key brand property, its brand
meaning should change as well in a
socially negotiated process. This is
because brand meaning is, according to
Gaustad, Samuelsen, Warlop & Fitzsimons
(2018) ... derived from brand perceptions
and incorporates people's beliefs, feelings,
and expectations toward a brand; it is an
overall assessment of what a brand
represents in the minds of consumers” (P.
819). Tierney, Karpen and Westberg
(2016) proposed another definition, stating
that brand meaning is "an idiosyncratic
and evolving emotional and cognitive
understanding attributed to a brand as a
result of a socially negotiated process” (P.
914). Brodie, Benson-Rea & Medlin
(2017) also emphasise this by claiming
that ”...brands are socially constructed in a
process in which the identity serves as a
basis for developing meanings” (P. 187).
But how is brand meaning negotiated
when a brand changes a key brand
property? Based on Giesler’s (2012) study



on the brand meaning negotiation process
for a new brand, there should be various
phases where initially, managers propose a
brand meaning and conduct efforts to
legitimise it, then other stakeholders may
contest it, propose additional new brand
meanings and try to legitimise them. The
brand owners may then try to legitimise
their perspective(-s) again by using new
evidence to back it up. Giesler (2012)
argues that this process is for new
technological innovations and brands.
However, we can implicitly see a similar
process happening for existing brands that
change their brand meaning. Meaning that
a similar process should be in action when
a brand changes a key brand property.

We currently know little about the
process of brand meaning negotiation on
social media, and how brand managers can
use it in order to implement changes to
their brands’ meanings. In our opinion, the
current research in this area all focuses too
much on the traditional dialogue
communication model, consisting of two
sides taking turns discussing. We believe
that a larger emphasis should be placed on
new modes of communication enabled by
Web 2.0 and social media. According to
Tierney et al. (2016) advancements in
technology as well as social and cultural
changes allow consumers and stakeholders
to participate and co-create meaning. This
means that there has been a power shift,
consumers have considerably more power
to influence brands. Phan, Thomas &
Heine’s (2011) study on Burberry is one of
the few studies on how brand meaning
negotiation processes unfold on social
media. In that case, content marketing was
utilised in order to steer the brand meaning
negotiation in a desired direction. Their
study was a step forward in understanding
how brand meaning negotiation and its
dynamics can be controlled on social
media. However, we still do not know
enough about this area.
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Why is brand meaning negotiation
important or problematic and why do we
need to look at the process behind it? This
1S because in practice, this socially
negotiated process may improve a brand’s
performance or give rise to multiple brand
meanings that are in strong contrast to the
original meaning, and could impact the
performance of a brand negatively
(Giesler, 2012). In addition, Gaustad et al.
(2018) found that ”Brand developments
risk alienating the existing customer base”
(P. 818). Based on Arnould & Thompson’s
(2005) and Schembri et al.’s (2010)
studies, we know that consumption
practices and incorporating brands into
one’s lifestyle is seen as a form of identity
creation. This leads us to believe that the
identity creation aspect is one possible
explanation as to why consumers and other
stakeholders engage in brand meaning
negotiation, and why changes to a brand
may result in alienating the existing
customer base. Meaning that, the brand is
no longer a proper signal of their perceived
identities. As such, when a brand changes
its meaning, we expect a negotiation
process to take place because of
individuals’ relationships with brands due
to their perceived sign values and the
importance of brands as an extension of
the self (Tarnovskaya & Biedenbach,
2018; Phan, Thomas & Heine, 2011;
Hartmann & Ostberg, 2013).

Tierney et al. (2016) claim that there
is a need to study what practices take
place, how brand meaning is co-created on
different levels, and why stakeholders
engage in brand meaning
creation/negotiation. We argue that this is
especially important in the context of
digital platforms, since digital environment
makes it easy to spread information and
meaning (Habibi, Laroche & Richard
(2014). As such, these can act as natural
arenas for brand meaning negotiation
processes. Furthermore, Tarnovskaya &
Biedenbach (2018) claim that we need to



research cases of brands having succeeded
or failed in their rebranding attempts,
looking into brand meaning negotiation
processes to investigate the dynamics at
play.

Having examined the previous
research on the area of brand meaning
negotiation, and taking into account the
existing research gaps, the purpose of this
paper is to explore and illustrate the brand
meaning negotiation process on social
media when a brand changes a key brand
property. In doing this, we will try to
expand on the ideas about brand meaning
negotiation proposed by Giesler (2012)
and try to fill the research gaps. This will
be done through a case study on the impact
of changes to an existing brand.

The case that we have selected is the
Swedish music festival Way out West
(Hereafter referred to as WOW). WOW
was chosen on the basis that it is a brand
that has changed its meaning and a key
brand property in the past and
communicated it solely on social media
(Jutbring, 2018; Andersson, Jutbring &
Lundberg, 2013). The change in question
was to only serve vegetarian food at the
festival and thus, ban meat from the
festival area. In the years since the change,
several researchers have studied the impact
of it (e.g. Jutbring, 2018; Andersson et al.,
2013). However, not in terms of brand
meaning negotiation. Andersson et al.
(2013) argue that the change was
innovative, had a positive impact on the
brand, and led to a lot of controversy and
publicity on both social media and mass
media channels. It is worth noting that
WOW has also made subsequent smaller
changes, such as going milk free in
collaboration with oat-drink company
Oatly. However, none of these were
communicated through official statements
and the effects of them would therefore, be
very difficult to track. When the decision
to become a vegetarian festival was
disclosed, outrage took place (Andersson,
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et al. 2013). However, the change is not
something that to our knowledge is being
discussed today. Instead, there seems to be
a consensus regarding the WOW brand
and its meaning, as well as the festival
being one of the hottest happenings of the
year, as evidenced by ticket sales reaching
record levels in 2017 (Viita, 2017). The
main key brand property is of course the
music and the artist lineup. However, we
would argue that the food served at the
festival can be considered a key brand
property as “Festivals are now not only
about seeing acts but about eating really
good food.” (Festival owner Alex
Trenchard, quoted in Bearne, 2016).
Combining this statement with the debate
that occurred following the change of the
food at WOW, makes us confident that the
food served at the festival is a key brand
property. If it was not a key brand
property, people would most likely not
have cared about the change, at least not to
as large a degree as was the case in 2012.
According to Lawendowski & Besta
(2018), music festivals are important tools
for individuals to express their identities
and self-develop. Because of this, we
believe that there are dynamics at play that
are currently under-researched which
could help explain the positive outcome of
the brand meaning change, making the
WOW  brand an interesting case for
research. The core research questions that
guided this study can be stated as follows:

1. What dynamics within the process
of brand meaning negotiation on
social media can we find?

2. What are the keys to implement
changes to a brand’s brand
meaning on social media?

To wunderstand this phenomenon and
answer the research questions, we need to
look at what we already know about brand
meaning and brand meaning negotiation.
Therefore, a comprehensive literature
review will be presented next.



Literature Review

Brand Meaning and Sign Value

The most common definition of a
brand is Keller’s (1998) definition, stating
that ”a brand is a set of mental
associations, held by the consumer, which
add to the perceived value of a product or
service” (quoted in Kapferer, 2011, P. 10).
Kapferer (2011) adds to this by arguing
that a brand is a symbol that possess the
power to communicate and convey
meaning. Meaning that, if it was not able
to communicate meaning, it would not
exist. We can see a trend of this symbolic
power becoming more and more important
as less and less of the consumption in
today’s society is done purely out of a
functional need (Gabriel & Lang, 2006;
Kapferer, 2011; Kornberger, 2010). This
means that today, a larger emphasis is
placed on the symbolism of products than
their core functions. Gabriel & Lang
(2006) provides an interesting perspective
on this as they state that “We want and buy
things not because of what things can do
for us, but because of what things mean to
us and what they say about us” (ch.4, p.4.).
Mortelmanns (2005) also studied this area,
and added to the area through explaining
the mobile nature of sign values by stating
that “[o]bjects can get different meanings
according to the value people give to them
in a specific context” (P. 508). As such,
sign values are heavily connected to the
concept of brand meaning, a link that is
further explained by Tierney et al. (2016)
as they quote Berry (2000), who stated that
“brand meaning refers to the customer’s
dominant perceptions of the brand” (P.
129). This includes all signifiers of the
brand’s sign value. In addition, our
dominant perception of a brand and its
signifiers is influenced by social and
cultural factors, and is not formed in
solitude (Ligas & Cotte, 1999).
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Brand Meaning Negotiation

Ligas & Cotte (1999) claim that a brand’s
meaning is influenced by three forces:
marketing efforts, individual perceptions
& motivations, and social influences from
peers and stakeholders. Meaning that, a
brand gains its symbolic value from
interaction in the form of a negotiation
between members of a social group. They
also elaborate on the negotiation process
by stating that the negotiation process is
either that a person accepts and adapts to a
brand meaning, alternatively develops and
negotiates a new proposed brand meaning
with others, or finally leaves the
negotiation and uses other brands that fit
the person's identity better. These findings
provide us with an understanding of the
dynamics that exist and the options an
individual has when negotiating brand
meaning. As the article is 20 years old, it is
unclear if this is also the case for brand
meaning negotiation processes taking
place on social media. Wilner &
Ghassan’s (2017) elaborated on the forces
suggested by Ligas & Cotte (1999) and
argue that it is clear that social forces, but
also cultural forces impact the perceived
meaning of a brand. They discuss how the
Mars brand was previously perceived as a
healthy snack packed with energy, and
how, due to social and cultural influences
it was later seen as unhealthy and as
causing obesity. Thus, the brand’s positive
brand meaning was changed to something
negative. Another interesting contribution
lies in design being seen as a symbol and
tool to communicate brand meaning. This
means that e.g. colours or shapes can
trigger certain associations in the minds of
consumers. Thellefsen & Sorensen’s
(2013) have another view of brand
meaning negotiation, as they state that the
creation of a common consent of meaning
is the creation of a brand habit which the
meaning of the brand rests upon” (P. 487).
This means that to create a commonly



agreed upon brand meaning, the brand has
to be consistent in terms of its values and
live up to expectations. By living up to its
values and being constistent in living up to
expectations they negotiate the brand
meaning continuously. Gaustad et al.
(2018) seem to agree with this idea. Both
Vallaster & von Wallpach (2012) and
Gaustad et al. (2018) claim that consumers
have a lot of power, and as such they can
be both advocates and attackers of a brand.
Meaning that consumers can develop and
destroy brands (Wilson, Bengtsson &
Curran, 2014). Gaustad et al. (2018) found
that when a brand changes, the “Brand
developments risk alienating the existing
customer base” (P. 818). They also state
that ”...consumers with a high degree of
self-brand connection respond negatively
to changes in brand meaning, because such
changes decrease congruence between the
brand and the self, and thus the brand's
ability to serve as an identity signal
decreases” (P. 820). As a result of the
change, existing consumers of that brand’s
products tried to preserve the existing
brand meaning that was associated with
being a consumer of the brand. They also
simultaneously tried to reduce and prohibit
the existence and influence of new
consumers on the brand, which in their
mind did not fit the image of being a
consumer of the brand (Gaustad et al.,
2018). These findings were surprising, as
it was previously believed that loyal
customers were quite forgiving of changes
to a brand. Another interesting implication
of the study, is that this also highlights the
importance of brands as extensions of the
self and as tools to communicate one’s
identity to others.

Giesler (2012) have elaborated on
how the three forces which Ligas & Cotte
(1999) mentioned, works in practice, but
also adds popular culture and media as
another force. He found that a brands
meaning is evolving in a process of
contestations and legitimisations (in this
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case the Botox brand). He found that
stakeholders and the managers may have
differing brand meaning perceptions but
that they all try to legitimize their
viewpoints, and can do so in many
different ways. He elaborates that brands
”...evolve in the course of contestations
between the images promoted by the
innovator and doppelginger brand images
promoted by other stakeholders” (P. 11).
This process is however, not mentioned or
researched to our knowledge by other
authors. This paper is important as it
contributes to our understanding on what
the brand meaning negotiation process
looks like, as well as the tools that
stakeholders use to negotiate. Moreover, if
a brand meaning is not agreed upon there
may be a discrepancy which gives rise to
doppelginger brand images (Thompson,
Rindfleisch & Arsel (2006). Meaning
multiple brand meanings may exist
simultaneously. It is defined as ”a family
of disparaging images and meanings about
a brand that circulate throughout popular
culture” (P. 50). This quote also highlight
Ligas & Cotte’s (1999) findings that brand
meaning is shaped by individuals, social
interaction and marketers. Hollenbeck &
Zinkhan (2010) seems to be in line with
Giesler's (2012) findings, as they found
that stakeholders can have differing brand
meanings between themselves. This means
that a unified and agreed upon brand
meaning cannot exist, but instead multiple
brand meanings are always present due to
individuals’ ability to decode information,
which is however in slight contrast to
Giesler’s (2012) findings. Tierney et al.
(2016) further explains that brand meaning
is thus shaped by the decoding process of
individuals and their persuasive influence
on one another. These multiple brand
meanings are related to Doppelgidnger
brand images as previously mentioned by
Giesler (2012).

Other authors have studied
discrepancies in brand meaning and found



that when a brand’s meaning changes it
may result in brand and anti-brand
communities (Hollenbeck & Zinkhan,
2010; Holt, 2002). These are the results of
consumers’ identity creation, that they
want to create their own identities using
brands as  resources. Thompson,
Rindfleisch and Arsel (2006) found that
consumers engage in anti-brands, and
create alternative brand meanings and
doppelgénger brand images in order to
enhance their identities. Thus, consumers
use brand meanings to communicate their
identities. An example of this and one of
the most recent studies on brand meaning
negotiation is Tarnovskaya &
Biedenbach’s (2018) study on the failed
rebranding attempt by Gap. When the
brand changed their logo, which we argue
was a key brand property, consumer
outrage took place, and contested the new
logo and thus its brand meaning as they
did not want to be associated with the new
brand meaning. A reason for this was that
“the digital environment also amplifies
their reactions causing firestorms with an
immediate speed” (p.465). This resulted in
the company being forced to surrender and
changing the logo back to the original.
This paper thus also implicitly highlights
the contestation phases a brand faces when
they are evolving or changing their brand
as mentioned by Giesler (2012). Another
interesting finding from the paper is that
”the findings demonstrate the broad
variety of individually and collectively
constructed brand meanings, which
emerged from social interactions within
and between different stakeholder groups”
(P. 463). This is thus, in line with Giesler
(2012) and Thompson, Rindfleisch and
Arsel (2006) findings that multiple brand
meanings may arise.

Brand Meaning Negotiation on
Social Media

When it comes to brand meaning
negotiations on social media we honestly
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do not know much about it. Because of
this, we expect some differences to arise.
Most of the relevant literature covers
rebranding attempts that are taking place
on social media channels and is not
focusing on contestations and
legitimisation processes as those proposed
by Giesler (2012). Habibi, Laroche &
Richard (2014) studied how social media
networks are ideal sites for brand
communities as they allow social
interaction between individuals and also
marketing  efforts from the brand.
Furthermore, the authors Rosenthal &
Brito (2017) wused Kapferer’s brand
identity prism to determine facets of brand
meaning creation on Facebook for three
different brands in brazil. This method
allowed them to map out perceived brand
meanings of three brands, but did not
touch upon the negotiation process and
dynamics that help form them. An article
that however did so is Phan, Thomas &
Heine’s (2011) study of the British luxury
brand Burberry. They investigated how the
brands dominant brand meaning changed
from fashion icon, to being the streetwear
for hooligans, and then back to a
successful luxury brand. The main
contribution from the article is how social
media can be used to negotiate brand
meaning, and that even if consumers and
stakeholders are co-creators it is the brand
managers that steers the direction of the
conversation and negotiation of brand
meaning through content marketing. Other
authors such as Escalas & Betman (2015)
state that in today's digitalised world,
using celebrity endorsement and advocates
is a highly effective tool when trying to
influence and shape a brands perceived
meaning on social media. In contrast,
Presi, Maehle & Kleppe (2016) researched
how consumers can contribute to shape
overall brand meanings through their
visual communication on social media.
They found that consumers can construct
and deconstruct brand meanings through




taking selfies together with their branded
products and experiences, and
communicating it to others for approval.
This ultimately means that they shape the
overall brand meaning of a brand and as a
result try to extend their identities through
a brand. Something which is also touch
upon by Belk (2013) and Doster (2013).
They state that through new technology we
extend our selves virtually through leaving
cues to who we are online, instead of
through our worldly material possessions.
This means that new technology have
changed our process of forming and
communicating our identities to others.
Similar findings are proposed by Kornum
et al. (2017) who found that the
relationship between brands and brand
communities can create synergies but also
conflicts. Similar to the findings of
Gaustad et al. (2018) about consumer roles
mentioned previously. This means that, the
power-dynamics between brand owners
and stakeholders have changed.

To summarise, the findings from the
above mentioned articles mean that we
need to wunderstand that self-identity
creations and social interactions with
others need to be better understood when
we try to illustrate the brand meaning
negotiation on social media, when a brand
changes a key brand property due to social
signifiers that brands inherently are.

Method

Due to the purpose of this paper we
needed to investigate a subject, in this case
a brand that has changed its brand meaning
in the past, and as previously mentioned
we argue that WOW is an ideal subject to
study for this specific reason. Because of
this, a case study approach (Yin, 2003)
was utilised. In addition, we wanted to
explore and illustrate how brand meaning
negotiation works on social media and
since WOW’s change of brand meaning
was communicated solely on Social media,
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the festival was considered to be a good
subject for this case study. Moreover, we
needed to find an appropriate method to
gather material from social media to
explore and analyse. A netnographic study
was deemed suitable in order to
understand the brand meaning negotiation
surrounding the festival, as it allows us to
investigate this online process (Flick,
2013).

Netnography entails studying and
observing people and/or communities, and
their social interactions online in order to
gain insights regarding a specific group
(Kozinets, 2002). According to Flick
(2013) this method is suitable to study
interactions of a specific group on social
media. In this article, the group consists of
stakeholders negotiating the WOW brand
meaning on Social media. Furthermore,
netnography is an unobtrusive method
allowing us to investigate how WOW has
communicated with consumers and other
stakeholders ~ while negotiating and
legitimising their brand meaning change,
without making our presence noticed
(Kozinets, 2002). Netnography was also
chosen since, as previously mentioned, the
change was communicated through two
posts on social media, and netnography
allows us to go “back in time” and
investigate how it actually happened. The
internet was perfect for this specific reason
as it acts as a form of archive for all
interactions and discourses between
people. Thus, in this paper, it is used in
order to investigate the public space debate
regarding WOW’s change of a key brand
property. In addition, as the main part of
WOW’s target audience are millennials,
and these constitute one of the groups that
are most active and vocal on social media,
it was only natural to study their
interaction in this context.

In order to capture the brand meaning
negotiation process, a decision was made
to first study the two posts through which,
WOW made the two announcements.



Second, in order to be able to capture the
results of the brand meaning negotiation
process, a decision was made to also study
the festival’s official hashtag #wowgbg.
This was due to that being the most widely
used hashtag related to the festival and
something that is frequently used by
consumers and the brand to communicate
information, opinions and negotiate brand
meaning. The process of data collection
and analysis lasted from 1st of March until
16th of April in 2019, which is when we
had reached a point of saturation (Boddy,
2016).

In examining the posts made by the
festival, only the comments were taken
into account. In total, the 2012 Facebook
post had 1300 comments, all of which
were examined in order to gain an
understanding of the potential categories
that they could be divided into. Examples
of all the categories were then collected
and categorised. The 2013 post had
considerably less comments with 275,
however, the same process was carried out
for these comments. When examining the
content of the comments, we first utilised
the open coding technique suggested by
Kozinets, Dolbec & Earley (2014),
meaning that the comments were looked at
as plain text and divided into categories
based on their textual contents (illustrated
in figure 1 below). As there were hardly
and emojis present in the comments from
2012 and 2013, the usage of it was
disregarded.

Looking at the hashtag, we examined
random samples on Instagram from March
Ist 2019, going all the way back to just
before the 2012 festival. The reason for
this is since, 2012 is when the first
announcement was made, and we deemed
that it would not be useful to go any
further back in time as that is out of this
article’s scope. When examining these
posts, both the captions and adjacent
images were taken into account. This was
because we wanted to gain as clear and as
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deep knowledge about the outcome of the
negotiation process as possible, especially
since Instagram requires pictures to be
uploaded when posting. Due to the large
number of posts, it would have been
virtually impossible to go through each
individual post in detail. Therefore,
samples were collected at random and
posts made by the festival using the
hashtag were sorted out as our aim was to
capture the reactions of consumers. In
total, 445 samples were collected.

In order to comply with ethical
standards of netnography, no information
about the identity of the consumers was
recorded in this article. This decision was
made as we did not ask for their consent to
use their comments and posts (Kozinets,
2002). The reasoning for this being that is
would give an incomplete image if people
would not like to stand by their opinions
and let us use their comments and posts,
and as the information is available in a
public forum, it is not privately owned
information. Instead, only the content of
the comments and posts was collected to
make sure no harm was made to the
individuals.

After collecting the material, we
utilised a  hermeneutic interpretive
sense-making approach  to  draw
conclusions (Thompson, 1997). This
technique is well suited for gaining
insights from consumers’ stories and
narratives regarding their own symbolic
consumption patterns and experiences with
products and brands. Since we have
previously argued that consumers engage
in consumption patterns to develop their
own identities, we chose this approach as
it lets consumers function as self-narrators
due to their consumption of symbolic
goods. By investigating their stories
through text, in this case on social media,
we sought to uncover patterns, cultural
influences and meanings from their stories
regarding the WOW brand. An iterative
approach was thus used to pair and divide



the material with/from previous findings.
The benefit of such an analysis is that
excerpts from the research can be used to
highlight topics and be compared with the
existing theory and previous research
findings (Bryman & Bell, 2011). This led
us to develop the following categories: the
positive, the negative, the debaters, the
unserious and the wunidentifiable (the
conditionally positive was also added as a
category for the 2013 post). These
categories were used in order to sort the
posts, making it easier to analyse the
dynamics of the negotiation process. This
process is illustrated in Appendix 1. The
data collection ultimately lead to the
creation of figure 1, which details the
different phases examined, as well as the
different parties negotiating over the brand
meaning and their stances. The format of
the model was based on Giesler’s (2012)
study of Botox and the contestations
regarding the product as distinct phases
can be found in both his and our study.
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Findings and analysis

In order to uncover the dynamics of the
brand meaning negotiation process on
social media, the case of the Swedish
music festival WOW will be examined.

The model below (figure 1) illustrates
the three phases we found during the data
collection that highlight the brand meaning
negotiation process for WOW since 2012.
It includes two contestations and the
aftermath of the contestations. Each of
these phases will be elaborated on and
analysed throughout this section.

Contestation 1: Way Out West
goes Veggie

On the eve of the 2012 edition of WOW,
the festival announced on its social media

channels that only vegetarian food would
be served within the festival area during

1st contestation

A bold, great initiative

“Wonderful!” *Great initiative!”
“Magical"

Still a great initiative! Hope
the food rocks

“Fantastic! | was hoping but didn't
dare to believe. Buying a ticket
immediately!”

“It would have been a fantastic
initiative if it wasn't for the food
baing bayond all critique last
year..."

The coolest festival of the

Way Out West goes veggie 2012

A ——

2nd contestation
Veggie is here to stay 2013

You destroyed the festival

“This freaking sucks, meat rules!”

Veqggie sucks, and last year
was lerrible

“I get sick and tired of not getting to
make choices for myself, If | don't
want to eat a veggie burger ...there
has to be options!!”

year, | have to be there.

I love WOW!®, *Look at me, I'm at
WOW

The aftermath - “The veggie era”
2014 -

—

Figure 1 - The pwo different contestaions and the aftermarh.
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that year’s festival. While this change is
not a complete change of the festival’s
core offering (the music), the food served
at the festival is one of the most important
side offerings and something that in our
opinions could be considered a key brand
property. The announcement that was
made read as follows:

“Way Out West has always had a focus on sustainability. It is
something that is very close to our hearts and we are always
striving to become better. Research shows that the food we eat
has the greatest impact on the environment and worst of all is
the consumption of meat. Too many people believe that the
criticism towards the meat industry is only about the living
conditions of animals as well as about health, however, the fact
is that it is as much about wasting resources and the
environmental impact.

The food that we eat and throw away accounts for 25% of the
environmental impact of the average swedish citizen. We have
to do something, we decide what we eat.

During the 2012 festival, only vegetarian food will be served at
Way Out West. That means that all food, whether it is consumed
by staff, attendees or artists, will be completely vegetarian. But,
if you choose to eat a bratwurst after the festival, that is up to
you. However, during the festival in Slottsskogen, that will not
be an option. We are not forcing anyone to stop eating meat,
however, if we can reduce our environmental impact, even for a
few days, we want to do that. We want to bring an end to the
myths about vegetarian food tasting bad and not being
nutritious, we wish to challenge the norm of meat being the
normal and vegetarian being the alternative.

The festival wishes to drive the development forward. We love
being first. During this year’s edition we will write history
together. We will do something different and something new.
No one is looking to force new eating habits onto anyone - you
can view Way Out West 2012 as a temporary escape from
everyday life.

You might think that a few days of eating only vegetarian food
will not have any severe impact on our ecological footprint.
However, it will; we are expecting a vast reduction of food
waste, which in turn will lessen the total environmental impact
of the festival. If this leads to some of you reducing their meat
consumption over the next year, then we will have taken a huge
step..”

In this statement, the festival chose to
highlight that the initiative would lessen
the  festival’s  ecological  footprint,
emphasising that sustainability is a core
property of WOW?’s brand identity. WOW
also emphasises that going vegetarian is a
logical step for the festival in their aim
towards becoming more sustainable,
further reinforcing that their new proposed
brand meaning is one of being a
sustainable music festival.
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Going vegetarian was something that
resonated very well with many consumers,
as was seen in the comment section of the
post that WOW made on facebook. These
consumers felt that a vegetarian WOW
festival was something that was in line
with their own personal identities and
completely accepted the festival’s new
proposed brand meaning. This meant that
for these consumers, the festival’s identity
and their image of the festival was in line
with each other and that it was something
they enjoyed. One of the commenters
described this in the following comment:

“GREAT! <3 An impressive statement by such a large festival.
Veggie does not just lead to a lesser impact on the environment
but also saves the animals from a lot of suffering and death. I
applaud you and hope that this inspires more festivals to go
vegetarian.”

This commenter displays that he or she not
only sympathises with and enjoys the
initiative, but that he or she also
understands what the environmental
impact will be, as well as agrees with the
perspective on animal suffering. Another
interesting detail is that the commenter
chooses to state that he or she hopes that
other festivals will follow WOW’s lead
and also ban meat from their festival areas,
showing us that the commenter identifies
with the initiative to an extent that goes
beyond the WOW festival.

Another commenter that emphasised
the environmental aspects that WOW
sought to  drive  through  their
announcement commented that:

“Great! Reading this fills me with joy, a step forwards and
hopefully one or two will learn a thing or two about how we can
work to preserve our environment so that our children have
something to inherit. And to all the negative people out there:
it’s not about having everyone turn vegetarian, it’s about
rethinking our ways of living and a balanced cuisine, something
that is not only good for us but also the world we live in!”

This commenter not only shows a
complete agreement with the arguments
put forward by the festival, but expands on
them and presumably tries to elicit an
emotional response from the doubters by
referencing the children of the future and
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how we need to leave the planet in good
shape for them. He or she also showcases
another trend seen in the comment section,
as he or she confronts the doubters head
on, albeit in a quite diplomatic manner,
stating that it is not about turning everyone
vegetarian. Many of those that chose to
confront the doubters, or in many cases
“haters” did so in a much more critical
manner. One commenter that did so
commented the following:

“Hmm, so to sum up the reactions of the sceptics: Food needs to
be held together by something to be edible. If you don’t serve
meat, then you’re a hipster/hippie and you’re just trying to be
special for the sake of it. Being conscious about the environment
is unmanly and for idealists. Meat is a scarce commodity and not
eating it can lead to a deep crisis of identity and confusion.
Sounds reasonable...”

Here, it is clear to see that the decision to
go vegetarian stirred up a lot of emotions
as the comment not only feels quite
frustrated, but also emphasises how the
doubters are seen as naive and hateful.

As mentioned, there were a lot of
consumers that felt that the decision to go
vegetarian was wrong. One could argue
that these consumers felt that there was a
gap between their image of what the
WOW brand should be and the identity
proposed by the festival. This group of
consumers also felt that the switch to being
vegetarian went against their own personal
identities as carnivores. Showcased in e.g.
the following comment:

“I don’t get it? I like meat = I will throw away more food if it is
vegetarian. Spontaneously, I feel that I can’t be the only one that
feels this way. Shit, just when I thought that it couldn’t get more
hipster...”

in which the commenter states that he or
she feels that this switch will be worse for
the environment than serving meat, due to
high amounts of waste. This comment also
displays two interesting findings, namely
that many of those that were against the
initiative based a lot of their arguments on
feelings, e.g. “I feel that I can’t be the only
one”, and also the emergence of
doppelgédnger brands (Giesler, 2012). The
doppelginger brand that this commenter
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introduces is that of WOW being a festival
for hipsters only, i.e. a hipster-festival.
Other examples of commenters
referencing how they believe that WOW is
a hipster festival are:

“Hipster-warning.” and “Hippies.”

It is important to note that in this case, the
doppelginger brand is not considered as
something positive by the commenters
making these comments. Instead, it is used
to slander the festival and to negatively
influence others’ view of the festival’s
brand. Some of the pro-vegetarian
commenters confronted this doppelgénger
brand image head on, showcased in e.g.:

“Funny that people think that this is hipster. What is hipster
about vegetarian food?...”

Showing that they did not agree with the
festival being a hipster-festival just
because it stopped serving meat. Another
doppelginger brand that emerged was that
of the festival not really caring about the
environment and the switch to a vegetarian
only being a calculated PR-trick,
showcased in comments such as:

“...a hipster PR-trick in a true flower power spirit so that it fits
the theme of Way Out West. Unfortunately for them, it’s not
only teenage hipsters with zero perspective on things that visit
Way Out West, I’m sorry but that’s just not how it works.”

This commenter manages to incorporate
both doppelginger brands into his or her
comment and is clearly suspicious towards
the festival’s motivation behind the
change. He or she references how it is
made in “true flower power spirit so that it
fits the theme”, a sentence that makes us as
readers interpret it as him or her not at all
believing in WOW’s stated reason.

As stated earlier, many of the
commenters also engaged in a debate with
other consumers, trying to convince the
ones that were of a different opinion than
themselves that their view was the correct
one. Looking at those that tried to
convince others that a vegetarian festival
was the wrong way to go, these seldom
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relied on facts but instead often cited
freedom of choice as the strongest
argument for why it was a bad idea to ban
meat:

“Since people didn’t seem to get my previous comment and are
misquoting me in various social medias I removed it and want to
say the following. Thank you Way Out West for taking away my
freedom of choice in regards to food. That means that I don’t
have to think for myself, and can let you do it for me.”

Thus, these consumers rejected WOW’s
proposed brand change as they believed
that limiting visitors to only vegetarian
food was not something that the WOW
brand should stand for.

Before announcing that the 2012
edition of the festival would be vegetarian,
WOW seemed to be a brand that many
consumers liked to identify themselves
with, as seen in social media posts using
the hashtag #wowgbg. After deciding to go
vegetarian, this had not changed, one
could even argue that the amount of posts
from consumers identifying themselves
with the brand had increased. What is also
quite striking is that the negative reactions
on social media seem to be concentrated to
the comment section of the specific post in
which the festival announced that it would
only serve vegetarian food in 2012. This
leads us to conclude that the result of the
brand meaning negotiation  process
resulted in the proposed new brand
meaning being accepted, something that is
reinforced by WOW'’s decision to become
a vegetarian festival on a permanent basis
in 2013.

Contestation 2: Veggie is here to
stay

On the 29th of may 2013, WOW made a
facebook post stating that the festival
would be vegetarian on a permanent basis.
This decision reinforced the brand identity
proposed by the festival the year before
and the announcement read as follows:

“During Way Out West 2012, we served a range of diverse
dishes, more than 100 different dishes were offered. Vegetarian
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dishes. The reasons for this were many: environmental and
sustainability reasons, being alternative and challenging norms,
animal rights, gender, pacifistic, health and joy of discovery.

Great results were generated, the environmental impact of the
festival was reduced and the attendees’ as well as the artists’
appreciation for the food was increased.

Way Out West wishes to keep moving forward, we think that we
can become even better. Without banging our chests we want
the food to go from being a statement to an experience,
something that we are hard at work at trying to achieve. We will
therefore, announce menus and artists that are hopefully going to
lead to more visitors and a better experience while at the
festival. And no, there will not be any meat at this year’s festival
either.

The numbers show that you like it, and that you get it. And if
you do not, you have an entire city to to choose from. At Way
Out West we try to measure wealth in different terms. A
statement that will hopefully be very tasty.

12

Bon appetit

In this statement, the festival chose to
highlight the wide variety of dishes that
were served as way to show that
vegetarian dishes can be quite diverse, and
also focused on the great environmental
impact during the previous year’s edition
of the festival. The festival also
emphasised that the decision was made in
order to challenge norms and that its work
with sustainability will not stop here as a
way to further reinforce sustainability as a
core value and as a way of legitimising the
festival being vegetarian.

Making the festival vegetarian on a
permanent basis was something that
resonated very well with many consumers,
something which was not very surprising
considering the amount of love that the
festival received when they announced that
the 2012 edition would be vegetarian.
These consumers once again felt that a
vegetarian WOW was completely in line
with their own personal identities and that
there was no disparity between the identity
proposed by the festival and their image of
the festival’s brand. This can be seen in
comments such as:

”Great to see! And great to see so many more positive
comments than last year, great work WoW! :)”.

The example is interesting in how it
captures the feeling among the
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commenters of the general view being
more positive towards a vegetarian festival
than the year before. It also captures how
he or she feels that making the festival
vegetarian on a permanent basis in the
joyous “Great to see!”. Many of the
commenters did also, like the year before,
confront the doubters in their comments:

“I’ve seen that many are pointing out that soy-protein is not very
good from an environmental perspective. However, it is
important to know that the main part of the soy-protein is used
to feed animals. Every kilogram of meat that is produced
requires an equal amount of soy-protein.”

Once again, as exemplified in the
comment above, the pro-vegetarians often
pointed out that the arguments of the
doubters were often completely incorrect
or simply based on the feelings of the
person making the negative comment. But
it is important to note that just as the
previous year, not everyone was happy
with the festival’s new proposed brand
change as a permanently vegetarian
festival. These consumers once again felt
that the initiative went against their own
personal identities and still often
referenced the freedom of choice aspect,

e.g.

“I get sick and tired of not getting to make choices for myself, if
I don’t want to get a veggie burger that I think is dry and
incredibly boring there has to be options!!”

Just like the year before, and as noted
above, many of the negative comments
were based on the feelings of the consumer
making the comment and quite
emotionally laden, as showcased by the
above commenter ending the comment
with two exclamation points: “there has to
be options!!”. As was showcased in the
previously mentioned reply to a negative
comment, many also cited soy-protein as
being worse for the environment than meat
in their argumentations with the
pro-vegetarians, this was showcased in

e.g.

“That’s bullshit, the soy-protein is first and foremost produced
to be eaten by vegetarians, and if the meat industry decides to
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purchase it, that’s not their problem but instead the soy
producers’. What would vegetarian food be without soy?”

Here, the commenter states that even
though the meat industry is in fact using
soy protein to feed slaughter animals, it is
really produced to be consumed by
vegetarians. This debate became one of the
more prominent ones among the
commenters. Another debate that was born
from the doubters or “haters” was the one
about gender. Since the festival chose to
cite wanting to challenge gender norms as
one of the main reasons for making the
festival permanently vegetarian, many
consumers criticised them for it as they did
not see how vegetarian cuisine could be
related to gender. Meaning that they did
not only reject the proposed brand change
on the basis of vegetarianism, but also on
the basis of the motivation behind the
initiative:

“Could someone please explain to me what this has to do with
gender?”

This was countered by the pro-vegetarians
by pointing out that most of the negative
comments were in fact from men:

“It’s interesting to note who are the most critical to this; the
men. And who are the most positive; the women. Yet another
reason why this is about gender norms...”

Furthermore, many  commenters
agreed with the festival’s new proposed
brand meaning on the basis of raising
awareness regarding sustainability issues
and having a smaller ecological footprint,
however, one thing that both the
pro-vegetarians and the anti-vegetarians
could agree upon after having experienced
a vegetarian edition of the festival, was
that they were disappointed in the food
that was served the year before, something
that made their outlook on the future of the
festival more uncertain.

“Nothing wrong with the initiative, but please make sure that the
food is better than last year. Vegetarian food can be really tasty,
but last year it was neither that, nor nutritious or worth the
price.”
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This comment highlights the importance of
the food served at a festival and how the
commenter enjoyed the initiative but
believed that the execution was sub par.
One could argue that many of these
consumers were prepared to accept the
change to a permanently vegetarian
festival on the condition that the food was
improved. This, means that they could be
categorised as unsure, or hopeful.

As with the 2012 announcement, the
#wowgbg hashtag was examined in order
to gain an understanding of the view of
consumers on the festival’s brand, and as
was the case in 2012, the “haters”
completely disappeared after the initial
post. Consumers still used the hashtag to a
large degree in their personal branding
efforts. This leads us to conclude that the
outcome of the brand meaning negotiation
in 2013 was also that the new proposed
brand meaning was accepted.

The Aftermath: The veggie era

In order to be able to thoroughly examine
the social media activity surrounding
WOW during the years after the decision
to go completely vegetarian, a decision
was made to examine posts made on
instagram by others than the festival that
featured the hashtag #wowgbg. Now, it is
important to note that WOW has made
changes that have affected the brand in the
years following the 2013 edition of the
festival, such as going milk free in
collaboration with Oatly. However, none
of these have been given an official
announcement through the festival’s social
media channels, meaning that the
immediate discussion surrounding them is
virtually impossible to track.

Looking at the posts made on
instagram featuring the #wowgbg hashtag
(all sampled posts are available in
Appendix 2), one thing that was once
again 1mmediately apparent was the
absence of negative posts. Instead, most of
the sampled posts featured consumers that
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we identified as wanting to brand
themselves through creating a connection
to the festival. These were both festival
goers posting pictures of themselves and
of the festival, some consumers posting
videos of the artists, and photographers
tagging their photos from the festival using
the hashtag in order to gain exposure and a
linkage between themselves and the
festival. Examining the posts from people
that used the hashtag in order to identify
themselves with the WOW brand, a few
common themes quickly emerged, that the
photos, as mentioned mostly depicted the
people in question, that it was often times
almost indiscernible that the images were
actually taken at the festival and that very
few of them made any reference to the
music, which is the main offering from the
festival. This is what made us view the
photos as identity creation efforts, as many
of the posters were not really sharing the
festival experience, but instead the fact
that they were at the festival. One post that
really exemplifies this is a photo of a
person in front of a white wall with the
caption “never not longing for the best
weekend of the year. hi & hello
@wayoutwestfestival see you in a few
weeks! #wowgbg”. This post does
reference the festival, but it is framed as
the person wanting to tell her followers
that he or she loves the festival, which in
turn should prompt the followers to draw
conclusions in their minds about what kind
of person the poster is. One could thus,
argue that the poster is capitalising on the
brand image of WOW without giving the
festival any real attention. This is
something that can be seen as highlighting
the strength of the festival’s brand.
Another post that could be argued as using
the festival’s brand for identity creation
features a photo of a person standing in
front of some sort of outdoor lounge area
with the hashtag: “Wow yesterday with the
most beautiful sis #wowgbg”. Once again,
the post is not detailing any part of the
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festival experience, and instead highlights
that the person visited the festival,
prompting associations in the minds of the
person’s followers.

Discussion

Looking at the dynamics of the brand
meaning negotiation process on social
media, two distincts findings stood out
from our case, that the negative
commenters were very vocal in the
comment section of the posts announcing
the switch to a vegetarian festival but then
were nowhere to be seen, and that in
general, a large focus was placed on the
self.

Looking first at the disappearance of
the negative commenters, as previously
stated, they did not post any negative
comments on any other post made by the
festival and did not make any negative
posts themselves using the #wowgbg
hashtag. A possible explanation for this
behaviour might be found in Phan et al.’s
(2011) study of Burberry and how they
mention that it is possible for consumers to
hijack a brand’s meaning, such as the
hooligans turning the Burberry trench
coats into a signifier of one being a
hooligan. The case may therefore, be that
the negative commenters were afraid that
the meaning of a brand that they enjoyed
and used as part of their identity creation
efforts, would be hijacked by the
pro-veggie consumers, especially since a
doppelginger brand of the festival turning
into a “hipster festival” emerged. The
swiftness with which they took to post
negative comments on the announcement
posts might boil down to them wanting to
protect the identity that they had built up
using the WOW brand. In addition, as well
as them wanting to limit the influence that
new consumers could have on the brand,
which would be in line with the findings of
Gaustad et al. (2018).
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Another possible explanation for the
behaviour displayed by the negative
commenters lies in the power of sign
values, and what other consumers will
think about a particular consumer.
Showing that you are strongly against the
switch to a vegetarian festival will in the
eyes of other consumers indicate that you
are a person that really loves meat, plus a
host of masculine qualities. As both
Mortelmanns (2005) and Gabriel & Lang
(2006) stated, sign values attributed to an
object are based on associations that
consumers make, e.g. that someone that
enjoys eating meat and is very vocal about
it is also a strong and masculine person.
But what about their disappearance?
Looking at sign values as a possible
explanation leads us to believe that
commenting negative comments about the
festival going vegetarian on posts made by
the festival that have nothing to do with
vegetarianism, but instead with e.g. artists
or opening hours, would make other
consumers associate the commenter with
negative qualities. The same goes for
making negative posts using the #wowgbg
hashtag, that would likely lead other
consumers to interpret the sign value of the
post as the poster being a generally
negative person. And, in today’s
consumption and social media landscape,
personal branding through consumption
and through posting has become ever more
important. Another aspect to consider is
that the negative comments made might be
rooted in identity creation efforts. As
Doster (2013) found in his examination of
teens’ identity creation efforts on social
media, it is a powerful tool to utilise in
order to craft an identity for others to see.
That might mean that many of the negative
comments may have been posted in an
identity creation effort and in order to
cement one’s position as a member of the
meat eating crowd. This would support the
findings of Kornum et al.’s (2017)
highlighting the importance of
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communities. Combining this with the
power of sign values may explain why
these commenters were quick to post
negative comments on the announcement
posts but stopped at that, as their online
identities may have suffered from posting
comments on other unrelated posts. Their
disappearance might also be due to them
exploring different brands that are a better
fit for their personal identities, as
suggested by Ligas & Cotte (1999).

As mentioned, a second dynamic that
we discovered was that most of the posts
using the #wowgbg hashtag were very
narcissistic in their nature and focused
more on associating the individual with the
festival than on the festival itself - I am at
the festival. A possible explanation for the
narcissistic nature of the posts can be
found in a combination of the concept of
consumption being an extension of the self
(Arnould & Thompson, 2005) and the
concept of sign values (Mortelmanns,
2005; Gabriel & Lang, 2006). Stating that
consumption is an extension of the self can
be equated to stating that we are what we
consume, meaning that it is through
consumption that we create our identities.
Another vital part of identity creation is
the decoding of what the consumption
actually means, i.e. the sign values that it
carries (Mortelmanns 2005; Gabriel &
Lang, 2006). Based on this, one could
argue that the concepts of identity creation
and sign values can not only be applied to
what we consume, but also our actions and
in the context of social media, who we
follow and what we post. Looking then at
the content of the posts carrying the
hashtag #wowgbg, the most common type
of post found during our research was
someone posting a picture of themselves
with their friends, or alone with a text
about it e.g. being a great weekend. What
is not discernible in these images is that
they were actually taken at WOW, instead,
we would argue that these consumers,
whether consciously or not are using the
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WOW brand and the associations that
people make regarding it, in their identity
creation process, i.e. to brand themselves.
We could even go as far as to argue that,
for many consumers the most important
reason for even visiting the festival is what
their attendance will mean for their
personal identities. This is also in line with
the findings that Doster (2013) presented
in his study of teens’ identity creation on
social media, stating that the traditional
physical artifacts previously used to craft
an identity have been replaced by visual
representations on social media. This
might help explain the large focus on the
self displayed by the posters using the
#wowgbg hashtag as these consumers
would then be motivated by their need to
craft an identity, and the modern way of
doing that is through showing others on
social that they are at the festival instead
of e.g. purchasing memorabilia. In Presi et
al.’s (2016) research on so called “brand
selfies”, they found that the way in which
consumers post about brands (specifically,
the way in which they include brands) has
the power to impact the brand’s image. In
the case of WOW it is more about the
nature of these posts telling the viewer
about what kind of person visits the
festival, rather than reflecting the food and
the environmental aspects of the festival’s
image. In many ways, one could argue that
even though the festival places a large
emphasis on the environmental aspects in
their communication, the brand has moved
in the direction of becoming a signifier of
consumers’ trendiness.

It is also interesting that our findings
seem to contradict those of Gaustad et al.
(2018) who found that consumers that
display a high degree of association to a
brand may not enjoy changes to that
brand’s identity, something that they argue
goes completely against what was
previously believed. According to Gaustad
et al. (2018), the belief used to be that
loyal consumers would be very forgiving



17

to brand changes. Interestingly, we found
the case to be somewhat of a double sided
coin, as there seemed to be both loyal
consumers displaying joy over the changes
to WOW’s brand identity and those that
displayed outrage over the changes.

Having examined the dynamics of the
brand meaning negotiation process on
social media through WOW’s brand
meaning  change, what keys to
implementing changes to a brand’s
meaning on social media did we find?
Firstly, when examining the changes that
WOW actually made to its brand meaning,
we found that it was very difficult to
determine whether or not the brand
meaning change was successful, however,
out of the 445 sampled posts using the
#wowgbg hashtag, not a single one was a
negative post. The lack of negative posts
could be interpreted as WOW at least
retaining the same level of brand equity as
before the change.

An important aspect of WOW’s brand
changes is that the festival did not make
any changes to its core offering, namely,
the music. Ever since the very beginning,
the type of artists playing at WOW have
stayed the same, they are not the artists
that one would typically hear when
listening to the radio, but instead slightly
more niche. The only major change to the
core offering was when the festival
decided to expand to 3 days
(Festivalrykten, 2012). Furthermore, the
festival is still held in Slottsskogen in
Gothenburg, meaning that it is still very
much an experience that takes place in a
park during summer. This is important, as
the food served at the festival, while being
a major component of the overall
experience is not what one first and
foremost pays for. The festival has also
remained very consistent in both their
visual and written language, meaning that
the feeling should remain the same. This is
important to note, as Wilner & Ghassan
(2017) argued that design can signal
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certain associations in the minds of
consumers, and keeping it consistent could
help the festival to keep consumers
looking to associate themselves with the
properties of the WOW brand despite the
change to the food. One could go as far as
to argue that the success of the festival is
not only due to what the festival has
changed, but also due to what has stayed
the same. Also, looking at what the festival
did change and especially their reasoning
behind making the change, it was for a
cause that their core audience was, and
still are very passionate about. This means
that the festival avoided the risk of ruining
their existing customer base as suggested
by Gaustad et al. (2018), a group whose
influential power should not be
underestimated (Wilson et al., 2014;
Vallaster & von Wallpach, 2012), and
instead only exposed the festival to the risk
of “fringe customers” choosing not to
attend due to the changes. The reasoning
that the festival communicated when
making the initial change also emphasises
that sustainability has always been a part
of its core values. This can be seen as the
festival striving to show a consistency in
its decisions, something that Thellefsen &
Sorensen (2013) argued as being one of
the keys to creating a commonly agreed
upon brand meaning.

Another important aspect of the
changes to the WOW brand is that they
were not all made at the same time.
Instead, the festival started by announcing
in 2012 that the food would be vegetarian
as a first sustainable initiative, this was
followed up by the decision to go
permanently vegetarian in 2013 and
subsequent smaller changes, such as going
milk-free. This meant that the festival was
able to leverage the results of the previous
changes in order to justify making further
changes. The festival also had an easier
time legitimising the changes as the image
of the festival as a sustainable event started
taking hold. The process of legitimisation
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was also mentioned as one of the key
factors in Giesler’s (2012) study of Botox,
where different stakeholders worked hard
to legitimise their viewpoints. The festival
also worked with strong influencers within
the subject (although, not celebrity
advocates, as suggested by Escalas &
Betman, 2015) such as Oatly, one of the
festival’s main partners in order to help
legitimize the changes. The festival also
showed no signs of giving into the
negative commenters’ demands and
criticism of the festival limiting their
choices. Contrary to what Tarnovskaya &
Biedenbach (2018) found in their
examination of apparel brand GAP’s logo
change where the brand gave in to the
backlash on social media, WOW treated
the haters as not being present.

Our findings have implications for the
theory on brand meaning negotiation as we
argue that a larger focus should be placed
on the consumers willingness to identify
with, and willingness to utilise the brand in
their identity creation efforts. This 1is
something that has gained attention in the
previous literature on brand meaning
negotiation (e.g. Giesler, 2012;
Tarnovskaya & Biedenbach, 2018),
however, as brand meaning negotiation is
moving towards mainly being carried out
on social media, we would argue that it is
the most important aspect to consider, and
thus, should get the bulk of the attention.
In this paper, we have shown how this is
one of the main aspects to consider when
examining the dynamics of the brand
meaning negotiation on social media, as
one of our main findings is that the most
important dynamic of the negotiation
process on social media was the
consumers showing a willingness to use
the festival’s brand and hashtag in their
identity creation efforts. Our study also
contributes to the brand meaning
negotiation theory by applying Giesler’s
(2012) model to an existing brand that has
changed one of its key brand properties.
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We would also argue that our findings
show that Belk (2013) and Doster’s (2013)
findings about teens’ identity creation
practices on social media extend to other
ages as well, seeing as we have argued that
a large portion of the posts utilising the
#wowgbg hashtag, as well as the
comments on the announcement posts
were made due to identity creation
reasons.

What potential implications does this
study have for marketers looking to utilise
social media in order to make changes to
their brands’ meanings? As mentioned,
while WOW did make a change to one of
their key brand properties, most of the
formula that made the festival a hit with
the visitors remained the same. It is
important to consider the reason for
making the change when deciding on the
scope of the change as a larger change
might end up alienating the existing
customer base, as was suggested by
Gaustad et al. (2018). WOW also
employed gradual changes, leveraging the
results of the previous changes in order to
motivate further changes, something that
combined with the utilisation of relevant
influencers, as suggested by Giesler (2012)
could be beneficial. The reasoning behind
the change to a vegetarian festival, was
something that the core audience was very
passionate about, as well as something that
is considered socially acceptable in today’s
society. This is important as Tierney et al.
(2016) found that our perception of brands
and their signifiers are influenced by the
context in which they are present,
encompassing both social and cultural
factors. This means that, as making
changes due to environmental reasons was
both something that was in line with the
societal development and something that
one “should support”, the likeliness of the
brand change being a success should
increase. Great importance should thus, be
placed on investigating the contemporary
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trends within the social context, in which
the brand is present.

It is also interesting to note that WOW
did not confront the criticism from
commenters that were outraged over the
brand change. This is the direct opposite of
what Tarnovskaya & Biedenbach (2018)
found in their examination of GAP’s 2010
logo change. They found that the way in
which the brand handled the criticism only
fuelled the negativity towards the brand,
and we would argue that WOW may have
avoided an even bigger reaction from the
critics by treating them as if they were not
present and standing firm by their
decision. Thus, it could be beneficial for
marketers to employ the same stance
towards the critics that WOW did.

We would also argue that it is
important for marketers to be mindful of
the relationship between consumption and
identity creation in the contemporary
society. As Arnould & Thompson (2005)
suggested, consumption activities can be
seen as an extension of the self, combining
this with the sign values placed on
consumption activities (Gabriel & Lang,
2006; Mortelmanns, 2005), marketers
should be mindful of what implications a
brand meaning change will have for the
core audience’s willingness to associate
themselves with the brand. This is further
corroborated by Thompson, Rindfleisch &
Arsel (2006), Tarnovskaya & Biedenbach
(2018) and Wilner & Ghassan (2017), who
all emphasise the importance of consumer
identities when negotiating brand meaning.
One way in which consumers use brands
to convey meaning is through so called
branded selfies (Presi et al., 2016), and
since these as previously mentioned can
influence the brand’s image, marketers
should pay close attention to the activity
on social media surrounding their brands.

What direction should the future of
brand meaning negotiation research on
social media take? One question that was
raised during the analysis of the material
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that we collected was whether or not the
consumers making negative comments did
actually visit or even intended to visit the
festival. This question was fuelled by us
finding a person commenting about how
loud the music was and that the consumer,
who stated that they lived across the street
from the festival area could not sleep.
However, as other consumers were quick
to point out, that consumer did not even
live in Gothenburg and was what is
commonly referred to as an “internet
troll”. It would thus, be interesting to
examine whether or not the consumers that
commented and made posts using the
#wowgbg hashtag did actually wvisit, or
intended to visit the festival, in order to be
able to measure the impact on the brand
meaning  negotiation  process  from
consumers that were just looking to
engage in a discussion or to hijack the
brand meaning. This is something, that to
our knowledge has not been done before
and would add greatly to the
understanding of the impact of social
media in  the brand  meaning
creation/negotiation process.

We would also, as previously
mentioned argue that special attention
should be paid to individuals’ use of
brands in their identity creation and diving
deeper into the motivations of the
consumers that used the festival’s hashtag
in an effort to brand themselves could
provide valuable insight into the keys to
implementing brand meaning changes on
social media.

Another suggestion is to investigate
the influential power of the festival’s artist
lineup. These could be seen as advocates
for the decision to go vegetarian, as they
decided to attend the festival and as they
are utilised in the festival’s social media
channels and marketing efforts, where the
sustainable initiatives are also featured.
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Conclusion

To conclude this article we would like to
look back at our two research questions,
namely, What dynamics within the process
of brand meaning negotiation on social
media can we find? and, What are the keys
to implement changes to a brand’s
meaning on social media? We would
argue that the main dynamic found was
that of the importance placed on the self
and identity creation by the consumers.
Our findings suggest that the sign value
that can be gained from posting certain
images or comments are of paramount
importance to consumers. This is in
accordance with not only the theories by
Gabriel & Lang (2006) and Mortelmanns
(2005), but also Doster’s (2013) theories
on identity creation on social media. This
dynamic also helps explain the second
main dynamic of the negative commenters
seemingly  disappearing  from  the
conversation after the comments on the
initial posts. Looking at the keys to
implementing changes to a brand’s
meaning on social media, we would argue
that it is important to be mindful of the
aforementioned importance of consumers’
use of social media in their identity
creation efforts. We believe that it is more
important for consumers and the festival to
be associated with sustainability and
vegetarianism than actually doing anything
to improve the world socially and
environmentally. We do not say that they
do not contribute, although, we do on the
other hand argue that the idea of being
linked with sustainable initiatives is
beneficial for personal brands and WOW
due to its socially agreed upon sign value.
It is also paramount that one starts from
the objectives of the change, as missteps
may end up alienating the existing
customer base. Looking at the case of
WOW, they implemented a change for a
reason that their core audience was (and
still are) very passionate about.
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All in all, this article adds to the
existing literature on brand meaning
negotiation by illustrating the dynamics in
the context of social media, while showing
how consumers utilise the process for their
identity creation.
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Appendix 1 - Coding and Analysis Process:

2012 2012 2013

Short
Poszitiva

Shorl
MNegative

Positive

MNegative

Racist Mot clearly
classifiable

Mot clearty Mot clearly -
classifiable classifiable Cautiously
optimistic

Appendix 2 - 445 Sampled Instagram Posts Using the
#wowgbg Hashtag:
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instagram Y 2utm_source=ig_share 1Xibl8aISiwb951.900 jFyoHXBI7INSTA4ZTIVAOT7ICMIlgBwi2HNA

hittp: instagram.com/p/BmYulbuB3a-/2utm _source=ig_share sheet 2QIhAMVVNYKCtzPX|08 SecOVUh1enSUroj6N| RKAS10CY00ctz4
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hito: instagram Onr-BBe-/2utm_source=ig_share sheet&igshid=90a3n59: It hB7.): JEttyGIod 30OHPUITyrVel6KEFSdI0SBYGCXCKt1-oRCWsrM
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https://www.instagram.com/p/BmY6Aoph5u2/?utm_source=ig_share_sheet&igshid=1snrfbhjkdd4y&fbclid=IwAR1Xjbl8gISjw595L9O0__jFyoHXBi7lhSTA4ZTIVq0T7tCMlllgBwt2HnA
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https://www.instagram.com/p/BmVA50ZlqnM/?utm_source=ig_share_sheet&igshid=bd421bo2hdd7&fbclid=IwAR35CBHnF2AKpt1JojjsQ2lC6w2t_asp5e1EqkNGsPC2TKyY305tc38r3XU
https://www.instagram.com/pessimistjolle/p/BmUsgK1gzd7/?utm_source=ig_share_sheet&igshid=16lx3ziemg6sj&fbclid=IwAR2w1cv9ZqH0Znt3KWI9Z-qdODaefvAhSBBEohmNp3ZqwrPsBsXSrfJh7a0
https://www.instagram.com/kima.goria/p/BmUamoFFNeh/?utm_source=ig_share_sheet&igshid=1bhn9g26s4yp4&fbclid=IwAR2DA6e-00Dt-cGD6XztSfAMJUkDpLjedrwL4uA5xR4F4tucsvLCc-4S9b4
https://www.instagram.com/evelinanm/p/BmURLInB1a3/?utm_source=ig_share_sheet&igshid=1uii5x9jvt9o6&fbclid=IwAR0sQILU5U_uW92MMX3wDVsLqrMl6s2I0XOpiE_VWTU6VTo7Zd0b3YaHT5k
https://www.instagram.com/p/BmUN8cYl537/?utm_source=ig_share_sheet&igshid=16wya01jupeh9&fbclid=IwAR2SjIsFNWXMJlcnJ3HF739_qvatBE9M_bCmLLsMKY-9AVhaa5tCLGk4VPQ
https://www.instagram.com/p/BmUKBFilm4t/?utm_source=ig_share_sheet&igshid=1sy8enquw3it5&fbclid=IwAR154YgiyIfitbT9Una6v6Clop4gHd0Lz34p6SUfnt1v3u9erfRp5hPiM_Y
https://www.instagram.com/p/BmUHY2wgqAS/?utm_source=ig_share_sheet&igshid=16zpy6yvtw8p2&fbclid=IwAR1Nm2P049O1RMVZ7CSpJzvw2Jv6Wayh72IaiOuZ06P2tBQYfUnaGdd7Mw4
https://www.instagram.com/p/BmUDBGohLQn/?utm_source=ig_share_sheet&igshid=1ro2jg4xtpyx0&fbclid=IwAR0GwGElz9_7MaW1jvTPtrhsUjLmiKOlajd4RUVPdYYQZtG4ElXMJIpqBqw
https://www.instagram.com/patrickfredriksson/p/BmT_vaIl2NC/?utm_source=ig_share_sheet&igshid=v7cy6uxgukh5&fbclid=IwAR3dUGZ5AH5CdAgdfpY2Lo66bkUYSw3IkAlN-6I6W8xQ9DH_uM2bAWTaF9I
https://www.instagram.com/p/BmT30LeFkyz/?utm_source=ig_share_sheet&igshid=jkcpjodm4ntq&fbclid=IwAR1Nm2P049O1RMVZ7CSpJzvw2Jv6Wayh72IaiOuZ06P2tBQYfUnaGdd7Mw4
https://www.instagram.com/p/BmT1nLEB5_f/?utm_source=ig_share_sheet&igshid=1wm5mh6vppulb&fbclid=IwAR1A207p6bZQwMM7RaM6JIhBGxExHTvDyv5moRXo0NQnZkL8gta0Lz4WoRI
https://www.instagram.com/byebyeblue99/p/BmTxHmGHxws/?utm_source=ig_share_sheet&igshid=132pkdldlonrv&fbclid=IwAR0RLvpYWpeHn6sGWX_FionLaOZppIVEUkyC7sRegVakrq5yhbnvg7GYVUc
https://www.instagram.com/p/BmTsFbFl9yF/?utm_source=ig_share_sheet&igshid=1c9zp4rpv78c9&fbclid=IwAR04jLv9lxB7SZ_KpPFHDqoxVXIkbWaT7CdmhjI0pJ0jMTNugNQGLPWuINc
https://www.instagram.com/p/BmTj_I_lHRY/?utm_source=ig_share_sheet&igshid=1ptqqt8gc6s4q&fbclid=IwAR0GYgIlp_Nl1fjvxtHlFNuStQnedznAgdCn0VPAulQt39hJgS6J88Tvd70
https://www.instagram.com/p/BmTgxewBRnN/?utm_source=ig_share_sheet&igshid=dpkee0xt5yai&fbclid=IwAR1Nm2P049O1RMVZ7CSpJzvw2Jv6Wayh72IaiOuZ06P2tBQYfUnaGdd7Mw4
https://www.instagram.com/lolikalou/p/BmTbrl5FqCA/?utm_source=ig_share_sheet&igshid=8qiqdhbxf0f5&fbclid=IwAR1xBBQG92LQESGpmwHLotLrUyZHTMTlP-Q0enbGhS-3va4Zlnd7sUUS4MM
https://www.instagram.com/p/BmTWwNoFrl3/?utm_source=ig_share_sheet&igshid=1qvg29odvce4o&fbclid=IwAR1xBBQG92LQESGpmwHLotLrUyZHTMTlP-Q0enbGhS-3va4Zlnd7sUUS4MM
https://www.instagram.com/p/BmTJqcVFoPn/?utm_source=ig_share_sheet&igshid=176367xr61yy9&fbclid=IwAR1iG7D_ucZDj2nWxIHDOJ111HYOqKmP1oNYE8Fl4WTj183bUcQpP4bZvnM
https://www.instagram.com/p/BmS6qqBl_An/?utm_source=ig_share_sheet&igshid=1uqgbiuadipgz&fbclid=IwAR1xBBQG92LQESGpmwHLotLrUyZHTMTlP-Q0enbGhS-3va4Zlnd7sUUS4MM
https://www.instagram.com/p/BmTEk4YBtZp/?utm_source=ig_share_sheet&igshid=1fc5ifgraqc0y&fbclid=IwAR0GYgIlp_Nl1fjvxtHlFNuStQnedznAgdCn0VPAulQt39hJgS6J88Tvd70
https://www.instagram.com/p/BmS_CPMFXLg/?utm_source=ig_share_sheet&igshid=10o2n4dbq05kh&fbclid=IwAR3rjCXSgN9kxtK_Phqu20yqpBG1TuS7WssshoNpb7YIY4v-LlXhvoE4vnE
https://www.instagram.com/p/BmS4dC9BDrY/?utm_source=ig_share_sheet&igshid=12osi85u7i4ph&fbclid=IwAR1aM6JTRyK9y_fGVa4IsRN9kvquhVDOh0xIjuUhEvATBL3vyVtlzjPlxgM
https://www.instagram.com/p/BmS1QNPBerY/?utm_source=ig_share_sheet&igshid=1lnxv3izqcdwy&fbclid=IwAR154YgiyIfitbT9Una6v6Clop4gHd0Lz34p6SUfnt1v3u9erfRp5hPiM_Y
https://www.instagram.com/p/BmSyQpHBKvs/?utm_source=ig_share_sheet&igshid=xtx1v7yamogf&fbclid=IwAR154YgiyIfitbT9Una6v6Clop4gHd0Lz34p6SUfnt1v3u9erfRp5hPiM_Y
https://www.instagram.com/p/BmSuz0KDXw8/?utm_source=ig_share_sheet&igshid=ebxh6rfgreh8&fbclid=IwAR3vUl2umxXi6PbedRr73OGV6q32gxYdt7sa4h25bmgwFMA9t1PjXUKmveI
https://www.instagram.com/p/BmSotQ-lj33/?utm_source=ig_share_sheet&igshid=1hwmd7ptwlqmv&fbclid=IwAR1A207p6bZQwMM7RaM6JIhBGxExHTvDyv5moRXo0NQnZkL8gta0Lz4WoRI
https://www.instagram.com/p/BmQ559JgPUn/?utm_source=ig_share_sheet&igshid=wdcyt5cxo4z8&fbclid=IwAR2QlphAMvVNYKCtzPXl08_Sec9VUh1cnSUroj6Nn-a-XRkA51OCY90ctz4
https://www.instagram.com/bikbok/p/BmSi1dwhQk6/?utm_source=ig_share_sheet&igshid=b2kzzzhkd3b6&fbclid=IwAR2Y8_8hZd_3SxT9mFtgqeqJpDmxaAxibMyNBiXgwTKTO3Ddwuqg5PwQ-lQ
https://www.instagram.com/p/BmR9iWDDOkZ/?utm_source=ig_share_sheet&igshid=6zchlvrba4e0&fbclid=IwAR2QlphAMvVNYKCtzPXl08_Sec9VUh1cnSUroj6Nn-a-XRkA51OCY90ctz4
https://www.instagram.com/p/BmRx7nOFtkg/?utm_source=ig_share_sheet&igshid=3kkwyyace5y1&fbclid=IwAR2vJvhsAGRRVjdW7BMK0xdw9BRUJttLQ-7iqLxCFFh7OopJnoANNBNlWWU
https://www.instagram.com/p/BmRpu2HASsl/?utm_source=ig_share_sheet&igshid=1pav6bcahnri4&fbclid=IwAR3U9OGpM0bNn9szrVfhVSSKrF8xO22DNMrdKrkGUo87kXfkPpzMBgs9Q5E
https://www.instagram.com/p/BmRjqtPBerW/?utm_source=ig_share_sheet&igshid=1sjnh121gmkuh&fbclid=IwAR1Xjbl8gISjw595L9O0__jFyoHXBi7lhSTA4ZTIVq0T7tCMlllgBwt2HnA
https://www.instagram.com/p/BmRfIQUAgry/?utm_source=ig_share_sheet&igshid=fugncdxjmzu8&fbclid=IwAR2vfMhaUXI7oCDLQSLNUqM6t-Q3uIHjjCSLT4oKob8v1aYwIIhBHMtwng0
https://www.instagram.com/p/BmRaRp9Fq0N/?utm_source=ig_share_sheet&igshid=1iy823clb6497&fbclid=IwAR2Y8_8hZd_3SxT9mFtgqeqJpDmxaAxibMyNBiXgwTKTO3Ddwuqg5PwQ-lQ
https://www.instagram.com/p/BmRXGwnHTlh/?utm_source=ig_share_sheet&igshid=pkv946qyaci2&fbclid=IwAR1Xjbl8gISjw595L9O0__jFyoHXBi7lhSTA4ZTIVq0T7tCMlllgBwt2HnA
https://www.instagram.com/p/BmROcLPh4Ie/?utm_source=ig_share_sheet&igshid=t99zi4dbpt4p&fbclid=IwAR2Y8_8hZd_3SxT9mFtgqeqJpDmxaAxibMyNBiXgwTKTO3Ddwuqg5PwQ-lQ
https://www.instagram.com/p/BmRLE06l85O/?utm_source=ig_share_sheet&igshid=zbgu7c2c4fos&fbclid=IwAR3sFryIPsEnXbuYMuZF2fBIpxqgebpuS-DLst5hLOBi3zjxeJDkZzFn80c
https://www.instagram.com/pelletnilsson/p/BmRFPl9Fw1o/?utm_source=ig_share_sheet&igshid=7fnse8ys8erg&fbclid=IwAR0iHs8xN4692yfgK8Z5ewinEfrlR0M6vdefHPt61Byulvu4UfbiFCYpUOg
https://www.instagram.com/lindanordin/p/BmRBO-zHWZ7/?utm_source=ig_share_sheet&igshid=8p9lpr1meudw&fbclid=IwAR3YE8XHlHxShd1HRCKAqXnh2alnCV2nF_0gQmCW8sqNUTQ7Ixc9gnBK0s4
https://www.instagram.com/p/BmQ8Xb2BaYX/?utm_source=ig_share_sheet&igshid=1h0xuivb98tu2&fbclid=IwAR1iG7D_ucZDj2nWxIHDOJ111HYOqKmP1oNYE8Fl4WTj183bUcQpP4bZvnM
https://www.instagram.com/p/BmQ2f6MBTrq/?utm_source=ig_share_sheet&igshid=gw6f0l5nm0m7&fbclid=IwAR0SSqDg-0gQioHp4Ai-tNh3YWT-3QTEd879Aevc3a4Btu6ekjqbwIwPo8g
https://www.instagram.com/p/BmQqdAeF2QG/?utm_source=ig_share_sheet&igshid=1uj4djrv5ukx3&fbclid=IwAR1j-Yd_8P_0SvZVcItgKKLP7BohBHPnuoTsx1GywG9tkyfpg4BRCqmEje0
https://www.instagram.com/p/BmQeH2FhSxK/?utm_source=ig_share_sheet&igshid=b86mg72ai0hg&fbclid=IwAR1zr-Taj2SCfCzn3fEUrNMLVGs7gzBpq5nKg42K9bw94VhEEHqIgJgU73o
https://www.instagram.com/p/BmQOLYQluKR/?utm_source=ig_share_sheet&igshid=lmpka2c4oglo&fbclid=IwAR3t2rICH1eWvk37ZtLw1aq32IoJxDzfR5U7Z7W6zdWCvocoGWamkqUziOY
https://www.instagram.com/p/BmP12glFppE/?utm_source=ig_share_sheet&igshid=63iytxk8fddy&fbclid=IwAR1Xjbl8gISjw595L9O0__jFyoHXBi7lhSTA4ZTIVq0T7tCMlllgBwt2HnA
https://www.instagram.com/hanna.palsson/p/BmMvuFWABqk/?utm_source=ig_share_sheet&igshid=1xyv7kp9mpv1o&fbclid=IwAR2vJvhsAGRRVjdW7BMK0xdw9BRUJttLQ-7iqLxCFFh7OopJnoANNBNlWWU
https://www.instagram.com/p/BkvR-lcF7cu/?utm_source=ig_share_sheet&igshid=1gwq3t8oiov8r&fbclid=IwAR1j-Yd_8P_0SvZVcItgKKLP7BohBHPnuoTsx1GywG9tkyfpg4BRCqmEje0
https://www.instagram.com/p/BX7iB4Rgyxl/?utm_source=ig_share_sheet&igshid=16glymjq8iya4&fbclid=IwAR3YE8XHlHxShd1HRCKAqXnh2alnCV2nF_0gQmCW8sqNUTQ7Ixc9gnBK0s4
https://www.instagram.com/p/BXyeX-IDp6q/?utm_source=ig_share_sheet&igshid=dxor7xqdr3d9&fbclid=IwAR1gOwPM_C33CBX08clQGnnEAjJ71YFVv9yiA7RTSvGM4S-JyxqXNFbVR30
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hito: instagram 2utm_source=ig_share 1rtf9pfzesy 3t2r1CH1eWvk372t w1ag32l0JxDZIR5U 62dWCvocoGWamkaUziOY.
instagram. com/o/BXx93TDio3Q/2ulm_source=ig_share sheel&igshid=18v03s1dkdhy1 1aMBJTRYKOY_fG\ DOOXIIUUNEVATBL
instagram BXxuuBCAVQG/2utm_source=ig_share sh hid=iu5 ORi-YmaksfeFvdy35 idJINT231ZDnSpSC4IZ_ MIZMETZGKINOSEwiRse

hito: instagram 5thHU4/2utm_source=ig_share sheet&igshid= Ui2 6PbedRI730GV6 Ydt 1PiXUKmvel
instagram com/o/BXxUv_9DqoS/2uim_source=ig_share 1 3dUGZ5AH5CIAQADY 2L 0BEbKUY: 16\W8xQODH uM2bAWTaFl
instagram. B, ICDMDI/2utm _source=ig_share sheet lid=" dUGZ5AH5CAAQdDY2L066bKUY: LIGWSxQODH uMbAWTaFO|

hito: instagram 2utm_source=ig_share 1n 0GYqlip NIt n0VPAUIQI30hJgS6JB8TVA70
instagram com/o/BXvl avCFnTs/2utm source=ig share sheet&gshid=" 1WyOSAvOmVByeQIDQRRUKGONiGaI7b8aPXr1pZ070DhDS302TvnsBoC:
instagram B, dFITS/2utm source=ig_share 1i-Yd 8P 0 ItaKKLP7B0ohBHPnuoTsx1CGywGOtkyfog4BRCAmMEie0

hito: instagram JH3NI/2utm_source=ig_share 1aMBJTRYKOY G DOOXIIUUNEVATBL:
instagram com/o/BXvtSeBB8Th/2ulm_source=ig_share sheel&igshid=1cux99 12-Tai2SCICZn3EUNMLVG: 10lgJgU730
instagram, BXvg8DIn44i2utm_source=ig_share dUGZ5AH5CAAQAIDY 21 066bkUYSw3IKAIN-616WEXQIDH uM2bAWTaF9l

hito instagram 2ulm_source=ig_share_sheet8igshid=1wzq9nuy0! OKyOKPQel6nIXALIE) D37hHAIGADWikzyZ8iGYq
instagram. com/o/BXpOMMTAY64/2utm _source=ig_share sheel&igshid=14cx716mz0 INm2P04901RMVZ7CS0Jzvw2Jv6Wavh721ai0uZ06P21BQYUnaGdd7Mwa.
instagram [BXvathPgOdO/2utm source=ig_share 1 04l vOIXB KoPFHDgoxVXIKbWaT7CdmhilopJOiMTNUgNQGLPWUING

hito: instagram com/aidz0 Auk/2utm_source=ig_share_sheet&igshid=1ke3eeO: 154Yqiylfitb TOUna6v6ClopdgHdol 234p6SUft Y
instagram.com/o/BXvSdWTquiZ/2ufm_source=ig_share CJOUSFW2955PPA4TYVfuZo110wigPaDTdwMzJmy1REMF: 3
instagram.com/o/BXvOYpKg-zk/2utm_source=ig_share _sh hid=00hecvd82t 10fDn4VipY CpEBNCYIENi4BNITwYQOKWX6Xmi6EVThsTPKDUBBFRULL

hito instagram R1YAEZn/2utm_source=ig_share 16 R1 JADWhI Qco2TSJFQvkQCUIZISk - Q4DDSAiVS
instagram com/o/BXol BwO/2uim_source=ig_share sheet&igshid=pOm78trig1 1cv9ZgHOZnt3KWI9Z-dODaefvAhSBBEOhmND! Jh7a0
instagram com/p/BX; 2utm_source=ig_share sheet 10 hbwaE: b16CZSbVACBIOnSYATM L PwkQ-6MITLU:

hito instagram /gcFbov/2utm_source=ig_share 1nci14950y1nt DAGe-00Dt-cGD JUKDOL jedrwl Cc-459b4
instagram com/o/BXu7h9GhFNd/2utm_source=ig_share 84Zsl 1iG7D _ucZDi2nWxIHDOJ111HYOgKmP 1oNYESFI4AWT|1830UcQoPAbZynM
instagram com/o/BXu3He7gakn/?utm source=ig _share sh hid=38¢ih00 R2ivCdOUSFWd2958PPA4TYVuZo110wafaPaDTdwiMzJmy REMFCRDAKR3C

hitp: instagram JBNBEV7/2utm_source=ig_share 1 R3t2rICH1eWvk37Zil wiag32lo xDzfREU7ZTWEZdWC 1ZiOY
instagram 1/0/BXuvOSkloal/?utm _source=ig_share sh hid= DROrp47)JKZINhGEX_vIAlo6 gGZIQR PJIAHWEC
instagram.com/o/BXuwl1YAplh/2utm_source=ig_share 19kc3(2i1 1iG7D_ucZDi2nWxIHDOJ111HYOgKmP 1oNYESFI4WTi1836UcQpP4bZynM

hitp: instagram 2utm_source=ig_share 1WyOSflvOomVBycQIpQRRUKGON|6al7b8gPXr1pZ0o70DhDs302Tvns80C:
instagram BXurBSeDYYA/2utm source=ig share -yuZisWaJNL DbeiT87K; UB YWOYBhFV8U

hitp: instagram [BXukf\WWOQg08e/?utm_source=ig_share 1420j Ul2umxXi6PbedRr730GV69320xYdt7sa4h25bmawFMAOt1 PIXUKmvel

hitp instagram com/o/BXuho1XBaQA/2utm_source=ig_share 1ij 0GWGEIZ9 7MaW1ivTPIrhsUil miKOIaid4RUVPAYYQZIGAEIXMJIDgB:
instagram BX12vOVBKOh/2utm source=ig share sh hid=" OR(-YmaksfeFvdy35 idJINT231ZDnSpSCAIZ MiZMEZaKINOSSw2se

hito: nstagram.com/o/BXsYmiGlams/2ufm_source=ig_share 9563t 10fDn4VipY CoEBNCYIENi4BhITWYQOKWXiEXmi6EVThsTPKDUBBFRULL

hito instagram.com/p/BX1pRIVAUS7/2utm_source=ig_share 10 Y8_8hZd 3SxTOmFogeq oD TKTO3D Q-1Q
instagram imaBKA_sA/2uim source=ig share 1i3i0 3t2rICH1eWvk37Ztw1203210JxDZIR5U7Z7W6EZdWC 1ziOY

hitp: instagram.com/o/BX{ii2bFAsX/2utm_source=ig_share_sheet8igshid=1aqikrkzt 1i-Yd 8P _0SvZVcligKIP7BohBHPnuoTsx1GywGatkyfog4BRCamEjeQ

hitos instagram.com/p/BX; (TsJ/2utm_source=ig_share sheet&igshi uscvd7bfm1 3dUGZ5AH5CAAQdfoY 2L 066bkUYSW3IKAIN-616\W8xQIDH uMbAWTaF9|
instagram BXtgsn2Bk7i/2uim_source=ig_share sh =1bmhd i OR(-YmaksfeFvdy35 idJINT231ZDnSpSCAIZ MIZMEZaKINOSSwK2sG

hito: instagram.com/o/BX{bTiPglZo/2utm_source=ig_share_sheet =4ie22 ORt-YmaksfeFydy35 idJINT231ZDnSpSCAIZ_ MIZMEfZaKINOSSwk2se
instagram [BXIT7AZDOVY2utm_source=ig_share sheel&igshid= CXSQNIIK_Phgu20vgpBG1Tu; YIY4y:|
instagram BXoZ3DDBMbW/?utm_source=ig share Ql NYKC{ZPXI08 Sec9VUh1cnSUroi6Nn-a-XRKkAS10CY90cizd

hito: instagram Au/2utm_source=ig_share_sheet&igshid=11ezg0 5KenkBLXAQAQT51e, 41371DagPy98JIAGQNYmCZ3CNIE
instagram.com/o/BXnRKrBDeRB/2utm_source=ig_share 10fDn4VipY CpESNCYIENiIABAITWYQOK IGEVTOhSTPKDUBBFRULL
instagram BXIDJYJFS6Y/2uim_source=ig_share 141895e10dp: 1i-Yd 8P 0 ligKKLP7BohBHPnuoTsx1 4BRComEjeQ

hito instagram 2utm_source=ig_share_sheet: 1A20706bZQWMM7RaNS, TvDyvSmMORX0ONQNZKL 8ata0l z4WoRI
instagram com/p/BXs39ZWAeAS/2utm_source=ig_share_sheet I YMUZF: DL st5h1 OBI3zixe JDKZZFn80c
instagram BXp6iv0ip6-/2utm_source=ig share 1 1 ArZHEGXDaziliWwDw1vDCufJom1guimoww6BbOXL BGeuCGZ2VI260LWPg

hito: instagram 1iU/2utm_source=ig_share C Phu20ygpBG1Ty YIY4v-L|
instagram. com/o/BXssDuZikla/2uim_source=ig_share 1 121-Tai2SCICZNIEUNMLVG: EEHalgJgU730
instagram [BXp3DnXHarZ/2ufm_source=ig_share 1hdiiviod8iut ORi-YmaksfeFvdv35 idJINT231ZDnSpSC4IZ_MIZMEZGKINOSEwise

hito: instagram JGIKBO/2utm_source=ig_share_sheet 1 101RMVZ7CSpJzvw2.v6\Wayh721ai0uZ06P2(BQYUnaGdd7Mwa
instagram com/all _elin/p/B> 2utm_source=ig_share 166: i JADWhI Qco2TSJFQukQCU9Zi50k_-akbHnvINGIQ4DDS AV
insfagram BXsgRSAINH5/2uim_source=ig_share kagti6d 01Z5HCLOUFI3nCSSXplICWVIZQVsR. YIK-TwDb NspHS108

hitp: instagram QOXE_tl/2utm_source=ig_share_sheet&igshid=10n46 MhaUXI7oCDL QSLNUQM6t-Q3ulHIICSL T4oKob8v1aY:
instagram.com/p/BXsbTORNhFge/?utm _source=ig_share 0t3oidft dUGZ5AH5CdAQdfnY 21 066bKUY Sw3IKAIN-616W8xQODH uM2bAWTaF9l
instagram B 1Bgl4/2utm_source=ig_share 1720 0POOGYhinp0TcKSPLeBD69G IZFKMz11iOwiXUI3ahnTKYbpHMOtrzNw

hito instagram 2utm_source=ig_share 1vg JqitzMUWSID N, 1g6AYn1MBIRGCHYSY
instagram com/o/BXsFQU-hEu2/2utm_source=ig_share 1A20706bZQWMM7RaNMS. ITvD! ONQNZK| 8gta0l z4WoRI
instagram.com/o/BXoSTatFEuN/2utm_source=ig_share 151kay 1XibiBalSiw595L.900 _iFvoHXBi7INSTA4ZTIVQOTZICMIlgBWI2HNA

hito: instagram EvZh7Ec/2utm_source=ig_share R 4TyVfuzo110w9igPaDTdwMzJmy1
instagram com/o/BXr15cDIT-3/2utm_source=ig_share sh: hid=hai7nZcli2Ig vIPSERXbUYMUZF2iB DLst5hL OBI3zixe JDKZZFn80c
instagram com/o/BXg68n 2utm_source=ig_share sheet =19agir R2viMhaUXI70CDLQSLNUQM6t-Q3ulHiiCSLT4oKob8v1aYwlihBHMwngO

hito instagram 2ulm_source=ig_share_sheet&igshid=1q2katup90 1w OGV6: Ydt 1PiXUKmvel

2 = = 1 900 _iFyoHXBi7InSTA4ZTIVGOTZICMIllgBwi2HN

instagram.com/p/B> 2uim_source=ig_share _shee8igshid=1vd0pmidztt0: 1A207p6bZQwMM7RaM6JINBGXEXHTVDVYSmMoRX00NQNZkL 8ata0Lz4WoR|

hito instagram TYHigk/2utm_source=ig_share_sheet&igshid=1i0pcxke3Q 1cv9ZgHOZNt3KWIOZ-qdOD QurPsBsXSriJh7a0
instagram com/o/BXqUMi4iP18/2utm_source=ig_share sh hid=x1uf DAGe-00DL-cGD JUKDDLjedrwl 4F4tucsv.Ce-450b4
instagram.com/o/BXgJ8 2utm_source=ig share sheet; =1nn2neshfoti R2viMhaUXI70CDLOSI NUgM6t-Q3ulHiiCSLT4oKob8v1aYwllhBHMwngQ

hito instagram 2utm_source=ig_share 1idmrpdvtz0) R RiP4_gsUvtawPddO1NKYKBKHSE7U2UsvINIGiva8PJcaVDI24XVo
instagram BXgOENVDXsG/2uim_source=ig_share sheet&igshid=10g9v5r 190wPM _C33CBX08cIQGNNEAJ71YFVVOVIATRTSYGMAS-JvxaXNFbVR30

hito instagram.com/p/BXqKsNODmHo/2utm_source=ig_share sh hid= 12r-Tai2SCICZn3EUNMLY GS7 2K9bw94VhEEHAIQJQU730



https://www.instagram.com/giiintan/p/BXyRaaVl09n/?utm_source=ig_share_sheet&igshid=1rtf9pfzesu7p&fbclid=IwAR3t2rICH1eWvk37ZtLw1aq32IoJxDzfR5U7Z7W6zdWCvocoGWamkqUziOY
https://www.instagram.com/p/BXx93TDjo3Q/?utm_source=ig_share_sheet&igshid=18v03s1dk4hy1&fbclid=IwAR1aM6JTRyK9y_fGVa4IsRN9kvquhVDOh0xIjuUhEvATBL3vyVtlzjPlxgM
https://www.instagram.com/p/BXxuuBCAVgG/?utm_source=ig_share_sheet&igshid=iu57v9ezv5w8&fbclid=IwAR0Rt-YmqksfeFvdy35_idJIhT23IZDnSpSC4lZ_MlzMEfZgKiNO55wk2sc
https://www.instagram.com/allaboutdestiny/p/BXvvu5thHU4/?utm_source=ig_share_sheet&igshid=1jnllmnhz8ppi&fbclid=IwAR3vUl2umxXi6PbedRr73OGV6q32gxYdt7sa4h25bmgwFMA9t1PjXUKmveI
https://www.instagram.com/p/BXxUv_9DqoS/?utm_source=ig_share_sheet&igshid=4w45hbg214ae&fbclid=IwAR3dUGZ5AH5CdAgdfpY2Lo66bkUYSw3IkAlN-6I6W8xQ9DH_uM2bAWTaF9I
https://www.instagram.com/p/BXxAwuCDmDj/?utm_source=ig_share_sheet&igshid=1wnkfkdngzs2b&fbclid=IwAR3dUGZ5AH5CdAgdfpY2Lo66bkUYSw3IkAlN-6I6W8xQ9DH_uM2bAWTaF9I
https://www.instagram.com/p/BXv-FW6Hnug/?utm_source=ig_share_sheet&igshid=1n1s8xv6mjeqv&fbclid=IwAR0GYgIlp_Nl1fjvxtHlFNuStQnedznAgdCn0VPAulQt39hJgS6J88Tvd70
https://www.instagram.com/p/BXvLavCFnTs/?utm_source=ig_share_sheet&igshid=16awzzilw84wx&fbclid=IwAR1WyOSflvQmVBycQIpQRRUkG0nj6aI7b8qPXr1pZo70DhDs302Tvns8oCs
https://www.instagram.com/p/BXnsv-dFIT5/?utm_source=ig_share_sheet&igshid=xlp6wyzldt96&fbclid=IwAR1j-Yd_8P_0SvZVcItgKKLP7BohBHPnuoTsx1GywG9tkyfpg4BRCqmEje0
https://www.instagram.com/p/BXvxmzUH3NI/?utm_source=ig_share_sheet&igshid=1pack8wz6srjf&fbclid=IwAR1aM6JTRyK9y_fGVa4IsRN9kvquhVDOh0xIjuUhEvATBL3vyVtlzjPlxgM
https://www.instagram.com/p/BXvtSeBB8Th/?utm_source=ig_share_sheet&igshid=1cux9971c30tt&fbclid=IwAR1zr-Taj2SCfCzn3fEUrNMLVGs7gzBpq5nKg42K9bw94VhEEHqIgJgU73o
https://www.instagram.com/p/BXvq8DIh44j/?utm_source=ig_share_sheet&igshid=79puok8hxudv&fbclid=IwAR3dUGZ5AH5CdAgdfpY2Lo66bkUYSw3IkAlN-6I6W8xQ9DH_uM2bAWTaF9I
https://www.instagram.com/p/BXvjxMtlggp/?utm_source=ig_share_sheet&igshid=1wzq9nuy05yzp&fbclid=IwAR29u2OKv9kP0eI6nJXALIEJgS-bb5s5mRz797D37hHdlgADWikzyZ8iGYg
https://www.instagram.com/p/BXp9MmTAY64/?utm_source=ig_share_sheet&igshid=14cx716mz03wd&fbclid=IwAR1Nm2P049O1RMVZ7CSpJzvw2Jv6Wayh72IaiOuZ06P2tBQYfUnaGdd7Mw4
https://www.instagram.com/philllandin/p/BXvathPgOdO/?utm_source=ig_share_sheet&igshid=1rsrzb0ikihf&fbclid=IwAR04jLv9lxB7SZ_KpPFHDqoxVXIkbWaT7CdmhjI0pJ0jMTNugNQGLPWuINc
https://www.instagram.com/aidz0r/p/BXvXHsVj1uk/?utm_source=ig_share_sheet&igshid=1ke3ee9uzwuq9&fbclid=IwAR154YgiyIfitbT9Una6v6Clop4gHd0Lz34p6SUfnt1v3u9erfRp5hPiM_Y
https://www.instagram.com/p/BXvSdWTgviZ/?utm_source=ig_share_sheet&igshid=k48zl3q2scxg&fbclid=IwAR2jyCd9u5FWd2955PPA4TyVfuzo110w9fgPqDTdwMzJmv1R6MFcRbAkR3c
https://www.instagram.com/p/BXvOYpKg-zk/?utm_source=ig_share_sheet&igshid=o0hecvd82tpm&fbclid=IwAR1pfDn4VfpYCpE8nCYiENi4BhlTwYqOkWXi6Xmj6EVT9hsTPkDUBBFRULI
https://www.instagram.com/p/BXvKR1YAEzn/?utm_source=ig_share_sheet&igshid=168ui6tfiahid&fbclid=IwAR1HuwAgScWJApWhLQco2TSJFqvkQCu9zt5ok_-akbHnvIh6IQ4DpSAjyj8
https://www.instagram.com/p/BXoIm2AABwO/?utm_source=ig_share_sheet&igshid=p9m78trig12w&fbclid=IwAR2w1cv9ZqH0Znt3KWI9Z-qdODaefvAhSBBEohmNp3ZqwrPsBsXSrfJh7a0
https://www.instagram.com/p/BXvEl4Kn65F/?utm_source=ig_share_sheet&igshid=9dexfjm410kq&fbclid=IwAR02o3XhbwaEp2GAwb16CZSbVAc8IOh5yATM_LPwkQ-6MITLUaGbjNbn4qM
https://www.instagram.com/p/BXu_WgcFbpy/?utm_source=ig_share_sheet&igshid=1nci14g50y1n1&fbclid=IwAR2DA6e-00Dt-cGD6XztSfAMJUkDpLjedrwL4uA5xR4F4tucsvLCc-4S9b4
https://www.instagram.com/p/BXu7h9GhFNd/?utm_source=ig_share_sheet&igshid=2v84zvstuidm&fbclid=IwAR1iG7D_ucZDj2nWxIHDOJ111HYOqKmP1oNYE8Fl4WTj183bUcQpP4bZvnM
https://www.instagram.com/p/BXu3He7gakn/?utm_source=ig_share_sheet&igshid=38cih00c5a8a&fbclid=IwAR2jyCd9u5FWd2955PPA4TyVfuzo110w9fgPqDTdwMzJmv1R6MFcRbAkR3c
https://www.instagram.com/p/BXusU8NBEy7/?utm_source=ig_share_sheet&igshid=1myks2fidrvkp&fbclid=IwAR3t2rICH1eWvk37ZtLw1aq32IoJxDzfR5U7Z7W6zdWCvocoGWamkqUziOY
https://www.instagram.com/dayislonglifeisshort/p/BXuy9Skloak/?utm_source=ig_share_sheet&igshid=1jbexeaeplvfu&fbclid=IwAR3nR9rp47JJKzinhGFX_ylAlo6_gGZ9QR_PJ3AHWFCkVcSA4gEqWymNskc
https://www.instagram.com/p/BXuwI1YApIh/?utm_source=ig_share_sheet&igshid=1qkc3t2i1jvhe&fbclid=IwAR1iG7D_ucZDj2nWxIHDOJ111HYOqKmP1oNYE8Fl4WTj183bUcQpP4bZvnM
https://www.instagram.com/p/BXus99Nlfx5/?utm_source=ig_share_sheet&igshid=cw8acj81tfje&fbclid=IwAR1WyOSflvQmVBycQIpQRRUkG0nj6aI7b8qPXr1pZo70DhDs302Tvns8oCs
https://www.instagram.com/p/BXurBSeDYYA/?utm_source=ig_share_sheet&igshid=tag993jkywvo&fbclid=IwAR32-yuZi8fWaJNUygWqAdEDbejT87KXKyWxbRUB7XSo9mSG9YW9Y8hFV8U
https://www.instagram.com/copylinda/p/BXukfWOg08e/?utm_source=ig_share_sheet&igshid=uy5fu450jjwn&fbclid=IwAR3vUl2umxXi6PbedRr73OGV6q32gxYdt7sa4h25bmgwFMA9t1PjXUKmveI
https://www.instagram.com/p/BXuho1XBqQA/?utm_source=ig_share_sheet&igshid=1ijtb4za52hmg&fbclid=IwAR0GwGElz9_7MaW1jvTPtrhsUjLmiKOlajd4RUVPdYYQZtG4ElXMJIpqBqw
https://www.instagram.com/p/BXt2vOyBk0h/?utm_source=ig_share_sheet&igshid=txu0dp6zvqyi&fbclid=IwAR0Rt-YmqksfeFvdy35_idJIhT23IZDnSpSC4lZ_MlzMEfZgKiNO55wk2sc
https://www.instagram.com/p/BXsYmjGlam5/?utm_source=ig_share_sheet&igshid=uio9563bulte&fbclid=IwAR1pfDn4VfpYCpE8nCYiENi4BhlTwYqOkWXi6Xmj6EVT9hsTPkDUBBFRULI
https://www.instagram.com/p/BXtpRjvAUs7/?utm_source=ig_share_sheet&igshid=910mvxqalki4&fbclid=IwAR2Y8_8hZd_3SxT9mFtgqeqJpDmxaAxibMyNBiXgwTKTO3Ddwuqg5PwQ-lQ
https://www.instagram.com/sofiajon/p/BXtmgBKA_sA/?utm_source=ig_share_sheet&igshid=na5ce1i3i97&fbclid=IwAR3t2rICH1eWvk37ZtLw1aq32IoJxDzfR5U7Z7W6zdWCvocoGWamkqUziOY
https://www.instagram.com/p/BXtjj2bFAsX/?utm_source=ig_share_sheet&igshid=1qjkrkzte7att&fbclid=IwAR1j-Yd_8P_0SvZVcItgKKLP7BohBHPnuoTsx1GywG9tkyfpg4BRCqmEje0
https://www.instagram.com/p/BXsSxwAlTsJ/?utm_source=ig_share_sheet&igshid=27uscvd7bfm1&fbclid=IwAR3dUGZ5AH5CdAgdfpY2Lo66bkUYSw3IkAlN-6I6W8xQ9DH_uM2bAWTaF9I
https://www.instagram.com/p/BXtgsn2Bk7i/?utm_source=ig_share_sheet&igshid=1bmhd9f7s9duy&fbclid=IwAR0Rt-YmqksfeFvdy35_idJIhT23IZDnSpSC4lZ_MlzMEfZgKiNO55wk2sc
https://www.instagram.com/p/BXtbTiPglZo/?utm_source=ig_share_sheet&igshid=4ie22scpwg6y&fbclid=IwAR0Rt-YmqksfeFvdy35_idJIhT23IZDnSpSC4lZ_MlzMEfZgKiNO55wk2sc
https://www.instagram.com/yeziqa/p/BXtT7AZDpVt/?utm_source=ig_share_sheet&igshid=1e645ugr28aft&fbclid=IwAR3rjCXSgN9kxtK_Phqu20yqpBG1TuS7WssshoNpb7YIY4v-LlXhvoE4vnE
https://www.instagram.com/p/BXoZ3DDBMbW/?utm_source=ig_share_sheet&igshid=nu5rqqov0o9e&fbclid=IwAR2QlphAMvVNYKCtzPXl08_Sec9VUh1cnSUroj6Nn-a-XRkA51OCY90ctz4
https://www.instagram.com/p/BXtMiKqFKAu/?utm_source=ig_share_sheet&igshid=11ezq01z8xhxx&fbclid=IwAR35KenkBLxAgAOT51eZgop6qrImlnR6L4f37IDaqPy98JIAqNYmCz3CNrE
https://www.instagram.com/p/BXnRkrBDeRB/?utm_source=ig_share_sheet&igshid=af463rzznsu6&fbclid=IwAR1pfDn4VfpYCpE8nCYiENi4BhlTwYqOkWXi6Xmj6EVT9hsTPkDUBBFRULI
https://www.instagram.com/p/BXtDJYJFS6Y/?utm_source=ig_share_sheet&igshid=141895et0dp3r&fbclid=IwAR1j-Yd_8P_0SvZVcItgKKLP7BohBHPnuoTsx1GywG9tkyfpg4BRCqmEje0
https://www.instagram.com/ekoguiden.se/p/BXs5VBVgaEZ/?utm_source=ig_share_sheet&igshid=pqg2pk49g9e3&fbclid=IwAR1A207p6bZQwMM7RaM6JIhBGxExHTvDyv5moRXo0NQnZkL8gta0Lz4WoRI
https://www.instagram.com/p/BXs39ZWAeA5/?utm_source=ig_share_sheet&igshid=ax24ejz2nqwd&fbclid=IwAR3sFryIPsEnXbuYMuZF2fBIpxqgebpuS-DLst5hLOBi3zjxeJDkZzFn80c
https://www.instagram.com/p/BXp6iv0jp6-/?utm_source=ig_share_sheet&igshid=1vaykzm4c311w&fbclid=IwAR1rZHEGxDqziIjWwDw1vDCufJpm1gu1m9ww6BbOxLBGeuCGZ2Vr260LWPc
https://www.instagram.com/jennyhjrta/p/BXstp0ZlljU/?utm_source=ig_share_sheet&igshid=el3nq3mfwkfm&fbclid=IwAR3rjCXSgN9kxtK_Phqu20yqpBG1TuS7WssshoNpb7YIY4v-LlXhvoE4vnE
https://www.instagram.com/p/BXssDuZjk1a/?utm_source=ig_share_sheet&igshid=zit566172dbi&fbclid=IwAR1zr-Taj2SCfCzn3fEUrNMLVGs7gzBpq5nKg42K9bw94VhEEHqIgJgU73o
https://www.instagram.com/wemakeitlast/p/BXp3DnXHgrZ/?utm_source=ig_share_sheet&igshid=1h4jjyfod8ju1&fbclid=IwAR0Rt-YmqksfeFvdy35_idJIhT23IZDnSpSC4lZ_MlzMEfZgKiNO55wk2sc
https://www.instagram.com/p/BXnoNUGjKBO/?utm_source=ig_share_sheet&igshid=89lfbjjy9l1v&fbclid=IwAR1Nm2P049O1RMVZ7CSpJzvw2Jv6Wayh72IaiOuZ06P2tBQYfUnaGdd7Mw4
https://www.instagram.com/all__elin/p/BXslV0rBvbV/?utm_source=ig_share_sheet&igshid=zklnjux1663n&fbclid=IwAR1HuwAgScWJApWhLQco2TSJFqvkQCu9zt5ok_-akbHnvIh6IQ4DpSAjyj8
https://www.instagram.com/p/BXsgRSAlNH5/?utm_source=ig_share_sheet&igshid=2k4qtj6d7488&fbclid=IwAR0IZ5HCL0UFI3nC5SxpIiCWvfZqvsR_64dpofpjkxYlK-TwDb_NspHS1O8
https://www.instagram.com/p/BXqVQOXF_tl/?utm_source=ig_share_sheet&igshid=1on467euvpgxu&fbclid=IwAR2vfMhaUXI7oCDLQSLNUqM6t-Q3uIHjjCSLT4oKob8v1aYwIIhBHMtwng0
https://www.instagram.com/p/BXsbT9RhFge/?utm_source=ig_share_sheet&igshid=70t3oidfh4ab&fbclid=IwAR3dUGZ5AH5CdAgdfpY2Lo66bkUYSw3IkAlN-6I6W8xQ9DH_uM2bAWTaF9I
https://www.instagram.com/p/BXsXgj1BgL4/?utm_source=ig_share_sheet&igshid=1720d6ee4kzl6&fbclid=IwAR0P0OGYfbjnp0TcKSPLc8D6gG_IzFKMz1IiOwjXUl3ahnTKYbpHM9trzNw
https://www.instagram.com/sannainkin/p/BXqOSggHwqg/?utm_source=ig_share_sheet&igshid=1vgx1r6zmvbey&fbclid=IwAR2jndkvMuNzm-lqitzMUw5ID_NZ5qloyRSMyk2St_lg6AYn1MBIR6CbY5Y
https://www.instagram.com/p/BXsFQU-hEu2/?utm_source=ig_share_sheet&igshid=soreqnn8tq7e&fbclid=IwAR1A207p6bZQwMM7RaM6JIhBGxExHTvDyv5moRXo0NQnZkL8gta0Lz4WoRI
https://www.instagram.com/p/BXoSTatFEuN/?utm_source=ig_share_sheet&igshid=151kguthkuatj&fbclid=IwAR1Xjbl8gISjw595L9O0__jFyoHXBi7lhSTA4ZTIVq0T7tCMlllgBwt2HnA
https://www.instagram.com/p/BXr7Fy7h7Fc/?utm_source=ig_share_sheet&igshid=n3urlebzmho2&fbclid=IwAR2jyCd9u5FWd2955PPA4TyVfuzo110w9fgPqDTdwMzJmv1R6MFcRbAkR3c
https://www.instagram.com/p/BXrI5cDlT-3/?utm_source=ig_share_sheet&igshid=hqj7rxzc1i2l&fbclid=IwAR3sFryIPsEnXbuYMuZF2fBIpxqgebpuS-DLst5hLOBi3zjxeJDkZzFn80c
https://www.instagram.com/p/BXq6f8nASvv/?utm_source=ig_share_sheet&igshid=19agjnlal90wa&fbclid=IwAR2vfMhaUXI7oCDLQSLNUqM6t-Q3uIHjjCSLT4oKob8v1aYwIIhBHMtwng0
https://www.instagram.com/p/BXqkjdPlktw/?utm_source=ig_share_sheet&igshid=1q2kgtup90y96&fbclid=IwAR3vUl2umxXi6PbedRr73OGV6q32gxYdt7sa4h25bmgwFMA9t1PjXUKmveI
https://www.instagram.com/p/BXqdcEBjOzp/?utm_source=ig_share_sheet&igshid=1j96miljj6crm&fbclid=IwAR1Xjbl8gISjw595L9O0__jFyoHXBi7lhSTA4ZTIVq0T7tCMlllgBwt2HnA
https://www.instagram.com/p/BXqEKtnAVt7/?utm_source=ig_share_sheet&igshid=1vd0pmjdztt0d&fbclid=IwAR1A207p6bZQwMM7RaM6JIhBGxExHTvDyv5moRXo0NQnZkL8gta0Lz4WoRI
https://www.instagram.com/p/BXqW-TYHjgk/?utm_source=ig_share_sheet&igshid=1i0pcxke30bgl&fbclid=IwAR2w1cv9ZqH0Znt3KWI9Z-qdODaefvAhSBBEohmNp3ZqwrPsBsXSrfJh7a0
https://www.instagram.com/p/BXqUMj4jP18/?utm_source=ig_share_sheet&igshid=x1uhgpwbqckm&fbclid=IwAR2DA6e-00Dt-cGD6XztSfAMJUkDpLjedrwL4uA5xR4F4tucsvLCc-4S9b4
https://www.instagram.com/p/BXqJ8S7AWxX/?utm_source=ig_share_sheet&igshid=1nn2neshf9tin&fbclid=IwAR2vfMhaUXI7oCDLQSLNUqM6t-Q3uIHjjCSLT4oKob8v1aYwIIhBHMtwng0
https://www.instagram.com/p/BXqRBqEhJoS/?utm_source=ig_share_sheet&igshid=1jdmrpdvtz0tw&fbclid=IwAR0z8SCRtP4_gsUvtawPddO1NKYkBKHSE7U2UsvJNjGjvq8PJcaVDl24XVo
https://www.instagram.com/p/BXqOENyDXsG/?utm_source=ig_share_sheet&igshid=1og9y5r7sqdlv&fbclid=IwAR1gOwPM_C33CBX08clQGnnEAjJ71YFVv9yiA7RTSvGM4S-JyxqXNFbVR30
https://www.instagram.com/p/BXqKsN0DmHo/?utm_source=ig_share_sheet&igshid=19abp4xwddtxp&fbclid=IwAR1zr-Taj2SCfCzn3fEUrNMLVGs7gzBpq5nKg42K9bw94VhEEHqIgJgU73o

28

Gustafsson & Obstfelder, 2019

hito: instagram YxZVEIKW/2utm_source=ig_share 110v05uUe461 35CBHNF2AKDH.I0iiSQIC6W2t aspSe TKyY305tc38r3XU
instagram com/o/BXgGEI5A2dn/2utm _source=ig_share sheet&igshid=113e57if 310G 1Ty YIYdy-L]
instagram BXqClhaFJod/2utm source=ig share sheetigshid=511 il hlL.Qco2TSJFavkQCU9ZiSok._-akbt Q4DDSAjv]

hitos instagram EE|gR/2utm_source=ig share sheet8igshid=1ktu6; Y8 8hZd 3SxXTOmFtggeqJoD TKTO3D Q1Q
instagram com/o/BXpSUeXAI5p/2utm _source=ig_share sheet&igshid=1rzons51tksmd OGYhinp0TCKSPL cBD6gG IZFKMZ11iQwWiXUI3ahn TKYbpHMOtZN
instagram, B, [FUDS/?utm source=ig share sh hid= 0sQILUSU uW92MMX3wDVsLarI6s210XOpiE VWTUEVTo7Zd0b3YaHTSk

hito: instagram DIfgl01/2utm source=ig_share_sheet&igshid=3dzIt8v7t 30ROrp47JJKZINhGEX_vIAlob gGZOQR PJIAHWECK
instagram com/o/BXpivTsga T/2utm source=ig share baikmn GAWb16CZSHVACBIONSVATM | PwkQ-6MITLL
instagram [BXpbBt3nmaP/2utm_source=ig_share 16u1i2g0d: -vuZigWaNUvgWaAJEDDei TB7K UBT. YWOYShEVEU

hitp: instagram UAQQF/2utm_source=ig_share sheet ul 1ByulvudUtbiFCYpUQg
instagram J/2utm_source=ig_share JXI70CDLQSLNUQM6t-Q3ulHiiCSLT40Kob8v1aYwllhBHMtwng
instagram BXnLOEQFEHY/2utm _source=ig_share sheet&igshid= 10v9ZgH0Znt3KWI9Z-9dODaefvAhSBBEhMND3ZawrPsBsXSrfin7a0

hito instagram 3in/2utm_source=ig share sheet: 29U20KVOKPQel6nIXAL I 97D37hHdIgADWikzvZ8IGYg
instagram.com/o/BXn-nxbAJw9/2utm _source=ig share sheet&igshid=" 12r-Tai2SCICZN3EUNMLYG: K iglgJgU730
instagram.com/p/BXnS2i5iDoc/2utm_source=ig_share 2SiIsFNWXIMJICnJ3HF739_qvatBEOM bCmLLSMKY-9AVHaadtCLOK4VPQ

hito: instagram aD7Yx/2utm_source=ig_share 1ukizx0: 0GYqlip NI1fivxtHIENUSIO NOVPAUIQI30hJgS6)88Tvd70
instagram com/o/BXphdlihlpg/?utm _source=ig_share 1¢v9ZqHOZNt3KWI9Z-gdODaefvAhSBBEOhmND3ZowPsBsXSriJh7a0
instagram.com/o/BXndQLOA 75/2uim_source=ig_share kh 2w10v9ZgH0Znt3KWI97:9dODaefvAhSBBEOhmND3ZawPsBsXSrih7a0

hito instagram YpTOIm8w/2utm_source=ig_share 1kadgad DAGe-00DI-CGDN JUKDDI jedrwl Cc-459b4
instagram com/o/BXnSV5HN 1W/2uim_source=ig_share sh hid=1nw1b5nw37 0GWGEIZ9 7MaW1ivTPIrhsUiLmiKOIaid4RUVPAYYQZIGAEIXMJIDGBg
instagram.com/p/BXmv8oiFD3D/2utm_source=ig_share 10x1f8327 dUGZ5AHSCAAQdfpY2Lo66bkUYSwIIKAIN-616WExQIDH uM2bAWTaFI|

hito instagram YnK6B/2utm_source=ig_share k20K Y8 _8hZd 3SxT9mFlggeqJoD TKTO3D Q:1Q
instagram com/o/BXkyYY2D-vb/2utm_source=ig_share sh: Y8 8hZd 3SxTImFiggeqJoD BIXawTKTO3D Q-1Q
instagram.com/o/BXh6HvihKe7/2utm_source=ig_share sheef&igshid=1e8andwauigtd& 1WyOSTvOmVBycQIpQRRUKGONIGaI7b8aPX 102070D0Ds302Tvns80CS

hito: instagram Y2utm_source=ig_share sheet: KenkBl xAGAQT51eZgop6arl Af371DagPy98JIAGNYmCZ3CNIE
instagram com/o/BJDBeisqvAU?utm source=ig share 120-Tai2SCICZN3EUNMLVG: Kb ilgJgU730
instagram /0/BJIZDYxAixJ/2utm_source=ig_share_sh 0550Dg:00QioHpAAI-tNh3YWT-3QTEIB79Aevc3a4Bl g

hito: instagram BJInHWwi 2U/2utm_source=ig_share sheet&jgshid=1xi43pet 0GWGEIz9 7MaW1ivTPrhsUiL miKOIajd4RUVPAYYQZIGAEIXMJIpgB:
instagram BJIGIeTBYVi/2uim_source=ig_share Xl 900 _iFvoHXBi7INSTA4ZTIVGOTZICMIlgBwi2Hn,

htto: instagram BJANBJBIXe/2utm _source=ig_share 29hwd; 2Xd5_KRBFF69Xn0oG515im3HILJKmMBAEJIVQDIFUFZInTIBLUVJscXP6zZ]

hitp instagram 1Jh/2utm_source=ig_share 1d0es5 l: JADWhI Qco2TSJFavkQCU9zi50k_-akbl Q4DDSAiE
instagram Bl Bwyg/2utm source=ig_share 3ili 1A20706bZQWMM7RaM6JINBGXEXHTVDYSmoRX0ONQNZKL 8ata0lL Z4WoRI

hitp: instagram BJGW 2utm_source=ig_share 0203 16CZSbVACSIONSYATM LPwkQ-6MITLL

hitp: instagram BJGANIOASD7/2utm_source=ig_share 1WyOSflvOmVBycQIpQRRUKGONj6al7b8gPXr1pZ0o70DhDs302Tvns8oC:
instagram com/o/BJF5REgh88I/2utm_source=ig_share 1hg7nkol3vob1 SilsFNWXMJIenJ3HF739 gvatBEOM bCmlLSMKY-0AVhaadtCl GkaVPQ

hito instagram LJEwhil gwXg/2utm_source=ig_share 110m3liot R2j 1qitzMUwSID_NZ5qloyRSMyk2St Ig6AYn1MBIRGCOYSY.

hito instagram com/o/BJFSbE1gWal /2utm_source=ig_share i 1227 l: JADWhI Qco2TSJFavkQCU9zt50k_-akbl Q4DDSAivB
instagram.com/p/B 2utm_source=ig_share 1xBBQGO2LOESGomwHLOtLIUVZHTMTIP-QOenbGhS-3vadZInd7sUUSIMM

hito: instagram.com/p/BJFi817gEHN/2utm_source=ig_share sheet: =qw3552 3vUI2umxXi6PbedRr730GV6a32axYdt7sadh25bmawFMAOtPIXUKmvel
instagram JEQUV-A0D8/2utm_source=ig_share 155, 3vUl 30GV60320xYd(7sa4h 1PIXUKmvel
instagram,.com/p/BJFZikki-mY/?utm_source=ig_share 1avufoht 0z8SCRIP4_gsUvtawPddOINKYKBKHSE7U2UsvINIGiva8PJcaVDI24XVo

hito: instagram com/o/BJFYKK9InhV/2utm_source=ig_share MhaUXI7oCDL QSINUGM6t-Q3ulHiiCSLT40KobBy1aY:
instagram com/o/BJFVbniAHz/2utm source=ig_share sheet; pYWoeHn Eionl.20Zpol VEUKYC a7GYVU:
instagram.com/o/BJFMJCIB1mO/2uim_source=ig_share 0: b16CZSHVACBIONSVATM LPwkQ-6MITLUL

hito instagram B 2utm_source=ig_share_sheet8igshid=16w597czbj ROrp47.JKzinhGEX_vIAlo6_gGZ9IQR_PJIAHWECH
instagram.com/p/BJDrkboDL18/2utm _source=ig_shars heet: hid=14zkvg1 DuY My, DLstohL OBi3zixe JDkZZFn80:
instagram BJEYLMDAUED/?utm source=ig share sh hid=1u0! OR(-YmaksfeFvdy35 idJINT231ZDnSpSC4IZ MIZMETZaKINOSSWIZsC

hito: instagram BJEUUQ_h7Uv/2utm_source=ig_share 1xqywl YKC1zPX|08 SecoVUh1cnSUroioNn-a-XRKAS10CY90ctzd
instagram.com/o/BJAatgCiamu/2utm_source=ig_share 100f00j SilsFNWXMJIcnJ3HF739 _gvatBEOM bCml LsMKY-9AVhaadICLCK4VPQ
instagram.com/o/BJESAEYhGnJ/2utm _source=ig_share 10fDn4VipYCpEBNCYIENi4BNI TwYOKWXI6X miGEVTOnSTPKDUBBFRULL

hito: instagram com/o/BJEPhOEAD-G/2utm _source=ig_share 1gOwPM_C33CBX08¢IQGNNEALZ1YEVYOVIATRTSVGMAS-JyxaXNFRVR30
instagram JEMail A7wi/2utm_source=ig_share sheel&igshid= 58 t2r1CH1eWyk37Z1 wiag32loxDZIREUTZIWEZAWC) 1ZIOY
instagram com/o/BJBEHGKAI1/2utm_source=ig_share sheet&igshid=: 9120 IXALIE 97D37hHdIgADWikzyZ8iGYg

hito: instagram 2utm_source=ig_share 0 Y8 8hZd 3SxTOmFtggeq oD TKTO3D: Q-1Q
instagram com/o/BJEENOEASHV/2uim_source=ig_share i 0 hB7JvgevJEttyGkxl 3OHPUI-TyrVelBKEF5di05BY GeXCki1-oRCWsHM
instagram B K6iaPN/2utm_source=ig_share she hid=14pr547 2Xd5 _KRBFF69XnoG5101m3HILIKmBQE)IVODIFuFZInTISLUVJScXPEZ]

hitos instagram Bl-4ssuDKMz/2utm _source=ig_share 10fDn4VfpYCEBNCYIENiABNITwWYQOKWXIGXmIGEVTOhSTPKDUBBERULL
instagram.com/o/BJD8GZRIMHM/?utm source=ig share sheet&igshi Om?1 JAMVVNYKCIZPXI08 SecOVUh1enSUroi6Nn-a-XRKA510CY90ciz4.
instagram.com/p/BJD6rkOAX1A/2utm_source=ig_share sh hid=1qiipa55t 0z8SCRiP4_gsUviawPddO1NKYKBKHSE7U2UsvINIGivg8PJcaVDI24XVo

hitp: instagram.com/p/BJDy4p-By3f/2utm_source=ig_share 1h Xd5 K 15Im3HILJKMBQEJIVQDIFUFZ1nTIBLUVJISCXP6zl
instagram com/o/BJDVGADASO/2uim_source=ig_share it 1avz0 it i 1P161Bvulvu4UMIFCYpUOQ
instagram com/o/BJDs2avhur)/2utm_source=ig_share 1d0w4d0 2y )vhsAGRRVidW7BMKOxdwOBRUUIL Q-7iql xCFEN7Q00JnoANNBNIWWU.

hito instagram com/p/BJDISIGAZGs/2utm_source=ig_share_sheet&igshid=181aaitu34e K 15Im3HILJKMBQEJIVQDIFUFZ1nTIBLUVISCXP6zl
instagram 3/p/BJDDSAFN4x7/2uim _source=ig share 1 19OwPM_C33CBX08¢IQGNNEAIJ71YFVYOVIATRTSVGM4 NFDVR30
instagram.com/p/BJDehWSAYEr/2utm_source=ig_share 1 120-Tai2SCICZN3EUNMLVG: 42K90w94VhEEHAIgJgU730

hitp: instagram.com/o/BJDIrzbgWRJ/2utm_source=ig_share _sheet&igshid= hB7JvgevJEttyGlxl 30HPUI- TyrVel6KEFSd05BY GeXCki1-oRCWsr
instagram com/o/BJDIVIAGfif/?utm_source=ig share 15xi31gsrc0 3U90GDMODNNISZIVVSSKIF8x022D) JOBTHXFP: Q5E
instagram.com/o/BJDIHWaCVU/2uim_source=ig_share 3n0cr 154YqiyIfitb TOUnabv6Clop4gHdol z34p6SUfnt1v3uderfRoSHPIM Y.

hito instagram com/p/BJDGOMRDST4/?utm_source=ig_share 1gOwPM_C33CBX08¢IQGNNEAII71YFVYOVIATRTSVGMA: 0
instagram com/p/BJDbS4VDIPW/?utm_source=ig_share 0GYqlip NI1fivxtHIF! 0VPAUIQI39h JaS6J88Tvd70

hitp: instagram.com/p/BJDZkwtA_UJ/?utm_source=ig_share_sheet 3dUGZEAHSCAAQdIDY2L 066bKUY SWIIKAIN-GIGWSXQODH uMbAWTAFL



https://www.instagram.com/p/BXoYxZVFIkW/?utm_source=ig_share_sheet&igshid=1t0v05uue4612&fbclid=IwAR35CBHnF2AKpt1JojjsQ2lC6w2t_asp5e1EqkNGsPC2TKyY305tc38r3XU
https://www.instagram.com/p/BXqGEi5A2dn/?utm_source=ig_share_sheet&igshid=113e57ijj73ap&fbclid=IwAR3rjCXSgN9kxtK_Phqu20yqpBG1TuS7WssshoNpb7YIY4v-LlXhvoE4vnE
https://www.instagram.com/p/BXqCIhaFJ9d/?utm_source=ig_share_sheet&igshid=5112s2cg8uxg&fbclid=IwAR1HuwAgScWJApWhLQco2TSJFqvkQCu9zt5ok_-akbHnvIh6IQ4DpSAjyj8
https://www.instagram.com/evelinanm/p/BXp9-nFFIgR/?utm_source=ig_share_sheet&igshid=1ktu6pa3j24fb&fbclid=IwAR2Y8_8hZd_3SxT9mFtgqeqJpDmxaAxibMyNBiXgwTKTO3Ddwuqg5PwQ-lQ
https://www.instagram.com/p/BXp5UeXAI5p/?utm_source=ig_share_sheet&igshid=1rzons51tksm4&fbclid=IwAR0P0OGYfbjnp0TcKSPLc8D6gG_IzFKMz1IiOwjXUl3ahnTKYbpHM9trzNw
https://www.instagram.com/p/BXnnAujFUpS/?utm_source=ig_share_sheet&igshid=1ghiezzcqqm6q&fbclid=IwAR0sQILU5U_uW92MMX3wDVsLqrMl6s2I0XOpiE_VWTU6VTo7Zd0b3YaHT5k
https://www.instagram.com/p/BXpzDtfgl01/?utm_source=ig_share_sheet&igshid=3dzlt8v7tq3x&fbclid=IwAR3nR9rp47JJKzinhGFX_ylAlo6_gGZ9QR_PJ3AHWFCkVcSA4gEqWymNskc
https://www.instagram.com/p/BXpivTsga_T/?utm_source=ig_share_sheet&igshid=j57bgikmnq2x&fbclid=IwAR02o3XhbwaEp2GAwb16CZSbVAc8IOh5yATM_LPwkQ-6MITLUaGbjNbn4qM
https://www.instagram.com/amandatropp/p/BXpbBt3nmqP/?utm_source=ig_share_sheet&igshid=16u1rj2q0d3nf&fbclid=IwAR32-yuZi8fWaJNUygWqAdEDbejT87KXKyWxbRUB7XSo9mSG9YW9Y8hFV8U
https://www.instagram.com/p/BXpVFVUA0gF/?utm_source=ig_share_sheet&igshid=mlt46gbfz8j1&fbclid=IwAR0iHs8xN4692yfgK8Z5ewinEfrlR0M6vdefHPt61Byulvu4UfbiFCYpUOg
https://www.instagram.com/stefanpalmquist/p/BXodoaRlaUI/?utm_source=ig_share_sheet&igshid=1mnw60oyanbm7&fbclid=IwAR2vfMhaUXI7oCDLQSLNUqM6t-Q3uIHjjCSLT4oKob8v1aYwIIhBHMtwng0
https://www.instagram.com/p/BXnLOE9FFH9/?utm_source=ig_share_sheet&igshid=1ea2wptv06g8b&fbclid=IwAR2w1cv9ZqH0Znt3KWI9Z-qdODaefvAhSBBEohmNp3ZqwrPsBsXSrfJh7a0
https://www.instagram.com/mariamagnusdotter/p/BXnvdv3gin1/?utm_source=ig_share_sheet&igshid=qtcrge8eyl8d&fbclid=IwAR29u2OKv9kP0eI6nJXALIEJgS-bb5s5mRz797D37hHdlgADWikzyZ8iGYg
https://www.instagram.com/p/BXn-nxbAJw9/?utm_source=ig_share_sheet&igshid=1wc46uiba07wx&fbclid=IwAR1zr-Taj2SCfCzn3fEUrNMLVGs7gzBpq5nKg42K9bw94VhEEHqIgJgU73o
https://www.instagram.com/p/BXnS2j5jDpc/?utm_source=ig_share_sheet&igshid=1bvr82as6skfa&fbclid=IwAR2SjIsFNWXMJlcnJ3HF739_qvatBE9M_bCmLLsMKY-9AVhaa5tCLGk4VPQ
https://www.instagram.com/p/BXno_7aD7Yx/?utm_source=ig_share_sheet&igshid=1ukizx0su2rr9&fbclid=IwAR0GYgIlp_Nl1fjvxtHlFNuStQnedznAgdCn0VPAulQt39hJgS6J88Tvd70
https://www.instagram.com/p/BXnh4ljhIpg/?utm_source=ig_share_sheet&igshid=19bzcuihj6ncr&fbclid=IwAR2w1cv9ZqH0Znt3KWI9Z-qdODaefvAhSBBEohmNp3ZqwrPsBsXSrfJh7a0
https://www.instagram.com/p/BXndQL0A_75/?utm_source=ig_share_sheet&igshid=1qkhi2n5neklu&fbclid=IwAR2w1cv9ZqH0Znt3KWI9Z-qdODaefvAhSBBEohmNp3ZqwrPsBsXSrfJh7a0
https://www.instagram.com/p/BXnYpTOlm8w/?utm_source=ig_share_sheet&igshid=1ka4q4d7yve0a&fbclid=IwAR2DA6e-00Dt-cGD6XztSfAMJUkDpLjedrwL4uA5xR4F4tucsvLCc-4S9b4
https://www.instagram.com/p/BXnSV5Hh_1W/?utm_source=ig_share_sheet&igshid=1nw1b5nw37wmx&fbclid=IwAR0GwGElz9_7MaW1jvTPtrhsUjLmiKOlajd4RUVPdYYQZtG4ElXMJIpqBqw
https://www.instagram.com/p/BXmv8oiFD3D/?utm_source=ig_share_sheet&igshid=10xi1f83z7bh6&fbclid=IwAR3dUGZ5AH5CdAgdfpY2Lo66bkUYSw3IkAlN-6I6W8xQ9DH_uM2bAWTaF9I
https://www.instagram.com/p/BXmqjHYnK6B/?utm_source=ig_share_sheet&igshid=1k2pxrf2qw6kx&fbclid=IwAR2Y8_8hZd_3SxT9mFtgqeqJpDmxaAxibMyNBiXgwTKTO3Ddwuqg5PwQ-lQ
https://www.instagram.com/p/BXkyYY2D-vb/?utm_source=ig_share_sheet&igshid=k6huparhkwfc&fbclid=IwAR2Y8_8hZd_3SxT9mFtgqeqJpDmxaAxibMyNBiXgwTKTO3Ddwuqg5PwQ-lQ
https://www.instagram.com/p/BXh6HvihKe7/?utm_source=ig_share_sheet&igshid=1e8qn9wcuigt5&fbclid=IwAR1WyOSflvQmVBycQIpQRRUkG0nj6aI7b8qPXr1pZo70DhDs302Tvns8oCs
https://www.instagram.com/p/BNfF845BG_t/?utm_source=ig_share_sheet&igshid=dqqckjlvxhyl&fbclid=IwAR35KenkBLxAgAOT51eZgop6qrImlnR6L4f37IDaqPy98JIAqNYmCz3CNrE
https://www.instagram.com/p/BJDBejsgvAt/?utm_source=ig_share_sheet&igshid=c623ye8296nw&fbclid=IwAR1zr-Taj2SCfCzn3fEUrNMLVGs7gzBpq5nKg42K9bw94VhEEHqIgJgU73o
https://www.instagram.com/lvart/p/BJIzDYxAixJ/?utm_source=ig_share_sheet&igshid=hmghrihp54pk&fbclid=IwAR0SSqDg-0gQioHp4Ai-tNh3YWT-3QTEd879Aevc3a4Btu6ekjqbwIwPo8g
https://www.instagram.com/p/BJInHWwj_2U/?utm_source=ig_share_sheet&igshid=1xj43petn233f&fbclid=IwAR0GwGElz9_7MaW1jvTPtrhsUjLmiKOlajd4RUVPdYYQZtG4ElXMJIpqBqw
https://www.instagram.com/p/BJIGfeTBYVi/?utm_source=ig_share_sheet&igshid=bs8t8vwsf4aw&fbclid=IwAR1Xjbl8gISjw595L9O0__jFyoHXBi7lhSTA4ZTIVq0T7tCMlllgBwt2HnA
https://www.instagram.com/p/BJAfNBJBlXe/?utm_source=ig_share_sheet&igshid=xnb59hwdxw1u&fbclid=IwAR2Xd5_KRBFF69XnoG515lm3HlLJKmBqEJiVQDrFuFz1nTl8LuVJscXP6zI
https://www.instagram.com/orvarsson/p/BJGpGqdhHJh/?utm_source=ig_share_sheet&igshid=1d0e85z3ysqug&fbclid=IwAR1HuwAgScWJApWhLQco2TSJFqvkQCu9zt5ok_-akbHnvIh6IQ4DpSAjyj8
https://www.instagram.com/p/BI-hnzVBwyc/?utm_source=ig_share_sheet&igshid=3iliyeutvpro&fbclid=IwAR1A207p6bZQwMM7RaM6JIhBGxExHTvDyv5moRXo0NQnZkL8gta0Lz4WoRI
https://www.instagram.com/p/BJGWvPeAwdw/?utm_source=ig_share_sheet&igshid=1ppmlbc3dfsvp&fbclid=IwAR02o3XhbwaEp2GAwb16CZSbVAc8IOh5yATM_LPwkQ-6MITLUaGbjNbn4qM
https://www.instagram.com/p/BJGANIOA5D7/?utm_source=ig_share_sheet&igshid=1w708pfntfx5g&fbclid=IwAR1WyOSflvQmVBycQIpQRRUkG0nj6aI7b8qPXr1pZo70DhDs302Tvns8oCs
https://www.instagram.com/p/BJF5R6qh88l/?utm_source=ig_share_sheet&igshid=1hq7nkol3y9b1&fbclid=IwAR2SjIsFNWXMJlcnJ3HF739_qvatBE9M_bCmLLsMKY-9AVhaa5tCLGk4VPQ
https://www.instagram.com/lisenandreassonflorman/p/BJFwhILgwXg/?utm_source=ig_share_sheet&igshid=51l0m3ll9tw8&fbclid=IwAR2jndkvMuNzm-lqitzMUw5ID_NZ5qloyRSMyk2St_lg6AYn1MBIR6CbY5Y
https://www.instagram.com/p/BJFsbE1gWgL/?utm_source=ig_share_sheet&igshid=a378c1z276kn&fbclid=IwAR1HuwAgScWJApWhLQco2TSJFqvkQCu9zt5ok_-akbHnvIh6IQ4DpSAjyj8
https://www.instagram.com/p/BJFmvMPhiXN/?utm_source=ig_share_sheet&igshid=1ukkzmpck0hqs&fbclid=IwAR1xBBQG92LQESGpmwHLotLrUyZHTMTlP-Q0enbGhS-3va4Zlnd7sUUS4MM
https://www.instagram.com/p/BJFj817gEHN/?utm_source=ig_share_sheet&igshid=qw35526azpto&fbclid=IwAR3vUl2umxXi6PbedRr73OGV6q32gxYdt7sa4h25bmgwFMA9t1PjXUKmveI
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